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TheBest 

Gannett. 


“Don’t  look  now,  but  we’re  getting 
older. 

“If  Vermont  follows  national  trends, 
and  there  is  reason  to  believe  it  will,  the 
average  age,  28  just  seven  years  ago, 
will  reach  35  by  the  turn  of  the  century 
and  will  approach  40  by  the  year  2030.” 

Reporter  Ted  Tedford’s  five-part 
series  on  the  plight  of  the  elderly  in  Ver¬ 
mont  was  a  big  factor  in  helping  the 
Burlington  Free  Press  capture  top  hon¬ 
ors  in  the  annual  competition  of  the  New 
England  Press  Association,  including  its 
highest  accolade:  the  All-New  England 
General  Excellence  Award.  •- 

Ted  Tedford’s  series  p 

took  first  place  in  its  .  ^  [ 

category.  Community  ^  • 

Service,  one  of  21  JiffT  F  I 


separate  awards  won  by  the  Free  Press 
in  this  area-wide  competition. 

Like  all  76  Gannett  newspapers,  the 
Burlington  Free  Press  sets  high  journal¬ 
istic  standards  for  itself,  meets  them  and 
then  reaches  still  higher.  In  the  1976 
New  England  Press  Association  com¬ 
petition,  the  Free  Press  won  17  awards; 
this  year,  it  captured  21 .  That  continuous 
striving  for  excellence  is  a  Gannett  hall¬ 
mark. 

Ted  Tedford’s  series  for  the  Burling¬ 
ton  Free  Press  is  another  example  of  the 
fine  local  reporting  that  brings 
pride  to  Gannett,  honors  to 
— ---—A  its  newspapers  and  satis- 
I  faction  to  their  readers. 


Gannett 

A  World  Of  Different  Newspapers 


hicago  editors 
ie  for  readers 
f  Chi  Daiiy  News 


gency  execs 
lendorse  ad 
posais 


Stories  free 
convicted 
N.Y.  mobsters 


>  U*  ><  T! 

2  o  m  o 

2  O  »  O 
O  •- 
>2X0 

70  \jt 

OJ  C  ^ 
o  m  2 

^  (Tl 

oc  < 


The  rich  Albany,  N.Y.  metro  market  boasts  an  afternoon  newspaper  that  continues  to  delight 
its  readers  and  its  advertisers.  The  Knickerbocker  News  enjoys  the  largest  afternoon  circulation 
in  the  Albany-Schenectady-Troy  area.  We  reach  over  99,000  adult  readers  who  delight  in  the 
entertaining  editorial  content,  the  people-oriented  features,  and  the  helpful  advice  for  living. 

And  The  Knickerbocker  News  is  delighting  its  advertisers  too.  Total  ad  linage  increased  by 
700,000  lines  in  1977,  and  it  continues  to  grow! 

The  Knickerbocker  News  is  an  essential  part  of  your  Albany  metro  market  advertising  buy. 
In  combination  with  the  morning  and  Sunday  Times-Union,  it  provides  the  most  complete 
market  coverage  available.  Try  it!  You’ll  be  delighted  with  the  results! 


Capital  Newspapers  Group 
Albany,  New  York  12201 

For  more  information,  call  Chris  Cunningham,  Jr.,  at  (518)  453-5680  or 
your  Hearst  Advertising  Representative. 


The  Press  is  Free 

“The  publisher  is  not  granted  the  privilege  of 
independence  simply  to  provide  him  with  a  more 
favored  position  in  the  community  than  is  accorded 
to  other  citizens.  He  enjoys  an  explicitly  defined 
independence  because  it  is  the  only  condition  under 
which  he  can  fulfill  his  role,  which  is  to  inform 
fully,  fairly  and  comprehensively.  The  crux  is  not 
the  publisher’s  ‘freedom  to  print’;  it  is  rather  the 
citizen’s  ‘right  to  know.’  ’’ 

—  Arthur  Hayes  Sulzberger, 
Newspaper  Publisher 


Newsbriefs 


Borger  (Tex.)  News-Herald  has  been  sold  for  the  second  time 
in  nine  months.  Donald  W.  Reynolds,  president  and  chief 
executive  officer  for  Donrey  Media  CJroup,  Fort  Smith, 
Ark.,  said  his  company  bought  the  7,500-circulation  daily 
from  Jim  N.  Allison.  Allison  owns  two  other  Texas  dailies, 
the  Midland  Reporter-Telegram  and  the  Plainview  Herald. 
He  bought  the  Borger  daily  last  year.  J.  T.  Bowling  will 
remain  as  general  manager  of  the  Borger  paper.  No  other 
personnel  changes  have  been  announced. 

*  *  * 

Jack  Ford  son  of  the  former  president,  has  purchased  half 
interest  in  the  Del  Mar  News-Press,  a  weekly  newspaper  in  Del 
Mar,  Calif.  Ford,  25,  reportedly  will  take  an  active  role  in 
running  the  newspaper. 

*  * 

Toronto  Globe  and  Mail  celebrated  an  unusual  date  in  its 
134-year  history  with  a  full  page  in  the  February  18  issue 
devoted  to  No.  40,000.  The  paper  began  as  a  weekly  on 
March  5,  1844.  It  absorbed  the  Mail  and  Empire  in  1936. 
“Why  did  the  Globe  survive  and  flourish?”  asked  Scott 
Young,  a  21-year  staff  writer.  “What  the  hell — why  not  say 
it?  It's  a  good  newspaper.” 

*  *  * 

Canadian  paper  mills  face  hard  bargaining  with  their  labor 
unions  in  the  spring  negotiation  meetings.  The  unions  in  On¬ 
tario  and  Manitoba  have  voted  to  ask  for  a  $48-a-week  wage 
raise  for  their  13,000  members.  Improvements  in  pension 
rights,  with  retirement  between  55  and  64  after  30  years  on 
the  job,  also  will  be  part  of  the  union  package. 

The  unions  are  seeking  a  nationwide  agreement  equal  to 
the  one  signed  last  July  for  British  Columbia  mill  workers. 
Their  proposal  would  add  $1.17  to  the  basic  $6.99  per  hour 
and  raise  mechanics’  pay  to  $10.56  an  hour.  The  current  pact 
was  negotiated  three  years  ago  after  an  eight  months  strike  in 
many  of  the  mills. 

ilfi  ^ 

On  the  day  the  imminent  death  of  the  Chicago  Daily  News 
was  announced  to  the  staff,  Lois  Wille  received  word  that  she 
had  won  the  1978  Editorial  Excellence  contest  sponsored  by 
the  William  Allen  White  Foundation.  The  News  entry  won  in 
its  class  (more  than  50,000  circulation)  and  also  the 
sweepstake  award.  Other  winners  announced  by  Dean  Del- 
Brinkman  of  the  William  Allen  White  School  of  Journalism 
at  the  University  of  Kansas  were:  Mankato  (Minn.)  Free 
Press,  Pocatello  Idaho  State  Joarnal,  and  Gillette  (Wyo.) 
News- Record.  There  were  97  entries  in  the  contest. 

*  *  * 

GrifTin-Larrabee  News  Bureau,  which  has  served  indepen¬ 
dent  dailies  with  Washington  coverage  for  more  than  55  years, 
has  been  sold  by  its  owner,  Donald  R.  Larrabee,  to  2  members 
of  the  Bureau  staff.  Betty  Mills  and  Gary  Thomas  have  joined 
in  a  partnership  to  acquire  the  Bureau,  which  represents 
newspapers  in  Maine,  Massachusetts,  New  Jersey  and 
Alaska  and  provides  supplemental  coverage  for  the  Buffalo 
Courier  E.\press.  Knight  Kiplinger,  who  has  been  managing 
the  Bureau  for  the  past  six  months,  is  leaving  Griffin- 
Larrabee  to  head  a  new  Washington  bureau  for  the  Ottaway 
(Dow  Jones)  Newspapers.  Ottaway  owns  13  dailies  from 
New  York  to  Oregon  and  will  have  a  three-man  bureau. 
Larrabee,  who  has  been  associated  with  the  Bureau  for  31 
years,  took  a  sabbatical  last  September  to  open  a  Washing¬ 
ton  office  for  the  Governor  of  Maine. 
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MARCH 

1 2-1 S— American  Newspaper  Publishers  Association  Conference  for 
Young  Newspaper  Men  and  Women,  Don  CeSar  Beach  Resort  Hotel, 

St.  Petersburg  Beach.  Fla. 

12- 17— Penney-Missouri  Awards  Workshop,  University  of  Missouri,  Co¬ 

lumbia. 

13- 17— American  Newspaper  Publishers  Association/Research  Institute, 

Offset  Press  and  Plate  Seminar,  and  Camera  Techniques  Seminar, 
Easton,  Pa. 

15- 17— America'East  '78  Newspaper  Production  Conference,  Philadel¬ 

phia  Marriott. 

16- 18— Circulation  Management  Seminar,  Western  Newspaper  Founda¬ 

tion,  California  State  Polytechnic  University.  San  Luis  Obispo. 

17- 19— Mid  America  Press  Institute,  Seminar  on  Designing  and  Packag¬ 

ing  a  Newspaper.  Bel  Air  Hilton,  St.  Louis. 

17-19— Northwest  Mechanical  Conference,  Kahler  Hotel,  Rochester, 
Minn. 

19-22— International  Newspaper  Promotion  Association  circulation 
promotion  seminar,  Hyatt  O'Hare.  Chicago. 

19- 22— Southern  Newspaper  Publishers  Association  Foundation,  "News¬ 

paper  Research  and  How  to  Use  It,"  Harte-Hanks  Communications, 
Dallas. 

20- 22— American  Newspaper  Publishers  Association,  Labor  Negotiators 

Seminar,  Executive  House  Hotel.  CNcago. 

22-24— International  Circulation  Managers  Association,  circulation  semi¬ 
nar,  Virginia  Commonwealth  University,  Richmond. 

26-31 —Oklahoma  Press  Association  advertising  short  course,  Oklahoma 
City. 

30-April  1— Oklahoma  Press  Association  newspaper  management  semi¬ 
nar,  Oklahoma  City. 

30-Aprll  1— Pennsylvania  Society  of  Newspaper  Editors.  Seminar  on  Re¬ 
porting  Crime,  William  Penn  Hotel,  Pittsburgh. 

APRIL 

1- 2— North  Carolina  Press  Association  Mechanical  Conference,  Jane  S 

McKimmon  Extension  Education  Center,  North  Carolina  State  Uni 
versity,  Raleigh.  N.C.  and  Hilton  Inn. 

2- 4— Suburban  Newspapers  of  America,  circulation  conference,  Marriott 

Hotel,  Cleveland. 

2-4— Central  States  Circulation  Managers  Association  Conference, 
Executive  Inn,  Evansville,  Ind. 

5— New  England  Advertising  Research  Day,  Advertising  Research  Foun¬ 
dation.  Sheraton-Boston. 

5- 9— Pacific  Area  Newspaper  Production  Association  annual  conference, 

Hyatt  Kingsgate  Hotel,  Sydney,  Australia. 

6—  New  England  AP  News  Executives  Association,  spring  meeting,  Shera¬ 

ton  Tara,  Framingham,  Mass. 

6— Newspaper  Readership  Council.  Capital  Hilton  Hotel,  Washington, 
DC. 

6-7— Tennessee  Press  Association,  advertising  conference.  Nashville. 

6- 8— Seminar  for  Weeklies,  Pennsylvania  Newspaper  Publishers  Associa¬ 

tion  Press  Center,  Harrisburg,  Pa. 

7- 8— Editorial  Writing  Seminar,  Western  Newspaper  Foundation,  Univer¬ 

sity  of  Southern  California,  Los  Angeles. 

7-9— Society  of  Professional  Journalists,  Sigma  Delta  Chi  Region  2  Con¬ 
ference,  Greensboro,  N.C. 

9-13— American  Society  of  Newspaper  Editors,  Washington,  D.C.  Hilton. 

13-15— Pennsylvania  Newspaper  Publishers  Association/Interstate  Adver¬ 
tising  Managers  Association,  Display  Advertising  Conference,  Hotel 
Hershey,  Hershey,  Pa. 

13- 16— Louisiana  Press  Association  convention  and  trade  show.  New 

Orleans. 

14- 15— National  Press  Photographers  Association,  Mid-Atlantic  Regional 

Educational  Seminar,  Philadelphia. 

14-18— Midwest  Graphics  78,  Cincinnati  Convention  &  Exposition  Center, 
Cincinnati,  Ohio. 

16-18— Inter-State  Circulation  Managers  Association,  Hunt  Valley  Inn, 
Towson,  Maryland. 

20- 22— Illinois  Press  Association,  in  conjunction  with  Southern  Illinois 

Editorial  Association,  Carbondale. 

21- 22— Nevada  State  Press  Association,  Reno. 

23-26 — Southern  Newspaper  Publishers  Association  Foundation, 
“Financing  State  and  Local  Government."  Georgia  State  University. 

25- 28— Catholic  Press  Association,  Town  &  Country  Hotel,  San  Diego, 

California. 

26- 29— American  Assn,  of  Advertising  Agencies,  Camelback  Inn, 

Scottsdale,  Ariz. 

MAY 

1-3— American  Newspaper  Publishers  Association,  Atlanta. 
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"It  takes  more  than 
good  hardware  and  software 
to  make  a  good  system." 


Buy  a  system  from  any 
other  vendor  and  chances  are, 
that's  all  you'll  get. 


“Buy  a  system  from  Digital 
and  you'll  get  something  extra— 
the  resources  only  Digital  can 
offer.” 


These  include  more  experi¬ 
ence  with  computerized  news¬ 
paper  systems.  As  well  as  more 
products  to  choose  from.  More 
installations  to  learn  from.  More 
field  service  technicians  to  get 
support  from.  And  more  train¬ 
ing  help  up  front. 

In  short,  you'll  get  the  bene¬ 
fits  a  billion  dollar  corporation 
like  ours  can  offer — and  more. 


“You'll  also  get  a  group  of 
newspaper  specialists  who  can 
put  all  our  resources  to  work  for 
you.” 


When  you  talk  to  Digital's 
Graphic  Arts  Product  Line, 
you're  talking  to  the  people 
who  pioneered  computerized 
newspaper  systems  more  than 
13  years  ago.  People  who  know 


newspapers  because  they've 
worked  on  newspapers.  People 
who  have  the  tools  and  the  talent 
to  design  a  system  to  fit  your 
operation.  No  matter  how  big  or 
small  it  may  be. 

And  people  who  will  sup¬ 
port  you  with  service  that  starts 
at  the  planning  stage,  carries 
through  development  and  con¬ 
tinues  with  after  the  sale  support. 


“Pick  a  department— classi¬ 
fied,  editorial,  circulation, 
accounting,  production  or 
display — we'll  show  you  how 
our  systems  can  help  you 
improve  it.” 


We  cover  it  all  with  a  line  of 
fully  integrated,  expandable 
computerized  newspaper  sys¬ 
tems.  Systems  designed  to  help 
you  tie  all  the  different  parts  of 
your  newspaper  into  one  tightly 
managed  organization. 

You  can  choose  our  CMS 
Classified  Management  Systems 
that  can  save  you  time  and 
money  on  every  Class  Ad  you 
write.  Or  our  fast,  accurate  TMS 
editorial  systems  that  combine 
computer  speed  with  typewriter 
ease.  Or  our  TABS  systems  for 
business  and  circulation  appli¬ 
cations.  And  since  all  these 
systems  are  designed  for  growth 
and  flexibility,  you  have  the 


freedom  to  expand  at  your  own 
pace.  Not  ours. 
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In  future  ads,  you'll  be 
learning  more  about  these  sys¬ 
tems  from  the  newspaper  spe¬ 
cialists  who  helped  put  them 
together.  But  if  you'd  rather  not 
wait,  call  me  direct.  I'll  be  happy 
to  tell  you  more.  (603)  884-6073. 
Digital  Equipment  Corporation, 
Continental  Boulevard,  Merri¬ 


mack,  N.H.  03054.  European 
headquarters:  12,  av.  des  Mor- 
gines,  1213  Petit- Lancy /Geneva. 
In  Canada:  Digital  Equipment 
of  Canada,  Ltd. 
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The  Pulitzer  Prizes 

The  time  has  come  to  renew  the  suggestion  that  the  news¬ 
paper  business  should  add  a  touch  of  showmanship  to  the 
presentation  of  the  annual  Pulitzer  Prizes,  the  most  pre¬ 
stigious  journalism  awards  in  the  world. 

Broadcast  journalists  for  years  have  tried  unsuccessfully 
to  have  their  efforts  recognized  in  the  Pulitzer  group.  For  36 
years  they  have  had  their  own  Alfred  I.  DuPont-Columbia 
University  Awards  in  Broadcast  Journalism  and  this  year 
for  the  first  time  the  ceremony  was  telecast  live  on  WNET/ 
Channel  13  locally  and  on  the  Public  Broadcasting  Service 
network  nationally.  WNET  had  two  programs  among  the 
nine  winners  and  they  succeeded  in  getting  a  grant  from 
Atlantic-Richfield  to  underwrite  the  cost. 

The  Pulitzer  Awards  like  the  DuPont  Awards  are  ad¬ 
ministered  by  the  Columbia  University  School  of  Jour¬ 
nalism.  There  would  be  no  difficulty,  in  our  opinion,  in  ob¬ 
taining  a  grant  to  broadcast  those  ceremonies  in  the  same 
way. 

As  of  now,  a  notification  by  telegram  and  a  following  letter 
enclosing  check  and  award  are  all  a  Pulitzer  winner 
receives — including,  of  course,  considerable  publicity  in  the 
public  prints.  Why  shouldn’t  the  winners  of  our  most  impor¬ 
tant  journalistic  awards  receive  recognition  similar  to  that 
given  broadcast  winners? 


More  government? 

Many  Congressmen  have  said  the  overwhelming  defeat  in 
the  House  of  the  federal  consumer  protection  agency  bill 
reflects  widespread  voter  sentiment  for  less,  not  more,  gov¬ 
ernment  and  a  distaste  for  establishing  another  bureauc¬ 
racy. 

We  wish  these  Congressmen  had  applied  the  same  reason¬ 
ing  to  the  Labor  Law  Reform  Bill  (H.R.  8410)  which  they 
adopted  and  which  will  now  be  considered  by  the  Senate  as 
S.1883. 

A  memorandum  prepared  by  NLRB  General  Counsel  and 
submitted  Dec.  29  to  the  NLRB  chairman  estimates  that  the 
House-passed  version  will  require  additional  funds  of  $28 
million  and  900  more  staff  people  to  handle  the  increased 
work  load  imposed  by  provisions  of  the  bill.  That  doesn’t 
include  the  $2  million  estimated  as  the  cost  of  adding  two 
more  members  to  the  Board. 

We  hope  members  of  the  Senate  when  they  consider  this 
bill  will  agree  the  voters  want  less  government,  not  more, 
and  thus  help  to  maintain  a  little  consistency  in  Congres¬ 
sional  thinking. 
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FEEDBACK 


By  Vic  Cantone 


Letters 


ELITIST  ATTITUDE 

1  wish  Sarah  McClendon  would  be  as 
concerned  about  the  performance  of  the 
White  House  press  corps  as  she  is  about 
its  composition. 

In  a  letter  published  (E&P,  January 
21).  McClendon  complained  too  many 
representatives  of  special  interest  publi¬ 
cations  are  being  allowed  into  White 
House  press  conferences.  She  cites  such 
publications  as  the  New  Solidarity, 
organ  for  the  American  Labor  Party,  and 
points  out  that  student  journalists,  who 
previously  remained  in  the  background, 
are  now  taking  an  active  role  in  the  ques¬ 
tioning. 

I  believe  that,  ideally,  any  press  corps 
should  be  composed  of  individuals 
whose  prime  purpose  is  to  inform  the 
public  of  what  its  leaders  are  doing. 
Press  conferences  are  not  held  for  the 
purpose  of  pushing  a  cause. 

However,  what  harm  does  it  really  do 
to  allow  these  people  in?  Okay,  so  they 
can  be  unnerving.  And,  they  can  burden 
reporters  on  strict  deadlines,  which 
could  be  a  problem. 

But.  you  can't  overthrow  the  govern¬ 
ment  through  a  press  conference.  If  the 
questions  are  inane,  then  the  only  people 
who  use  subsequent  answers  in  their  re¬ 
spective  publications  are  the  ones  who 
pose  the  questions.  And,  few  people  read 
those  publications,  anyway.  So,  why 
worry? 

We  all  believe  strongly  in  freedom  of 
the  press,  but  freedom  of  the  press  is  not 
the  real  issue  here.  The  issue  lies  in  how 
you  define  the  press.  Once  you  do  that, 
you're  playing  God.  In  fact,  you  would 
be  attempting  to  deny  to  some  a  basic 
freedom  for  which  all  journalists  must 
fight. 

Besides,  there  are  many  publications 
which  are  considered  legitimate 
establishment  newspapers  that  abuse 
their  powers.  With  the  New  Solidarity, 
at  least,  you  know  what  you're  dealing 
with. 

Just  the  same,  what's  wrong  with  per¬ 
mitting  student  journalists  to  ask  ques¬ 
tions?  Some  students  may  act  in  an  ir¬ 
responsible  manner,  but  overall  they 
would  bring  a  fresh  perspective  to  the 
proceedings. 

More  than  this,  it's  obvious  that  the 
press  corps  has  numerous  flaws.  After 
all,  it  wasn't  a  White  House  reporter  who 
exposed  Watergate.  I  shudder  to  think  of 
how  many  scandals  have  gone  unre¬ 
ported,  either  because  the  Washington 
newsmen  lacked  the  drive  or  chose  to 
protect  public  officials. 

Don't  get  me  wrong,  I  know  for  a  fact 
that  numerous  good  reporters  cover  the 
White  House  and  other  arms  of  the  fed¬ 
eral  government.  In  fact.  I'll  bet  a  week's 
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salary  that  many  newsmen  in  Washing¬ 
ton  would  agree  that  the  press  corps  isn't 
quite  what  it  should  be. 

Also,  I  recognize  that  even  the  best 
reporters  probably  encounter  considera¬ 
ble  problems  when  they  attempt  to  get 
the  real  story.  I'm  aware  that  a  press 
secretary  could  conceivably  call  the 
shots  at  the  conferences.  For  instance,  a 
press  secretary  could  simply  deny  time 
to  a  tough  questioner. 

What  bothers  me  is  McClendon's  use 
of  the  term  “exclusive"  to  describe  the 
press  corps.  Somehow,  I  don't  believe 
she  intended  it  the  wrong  way,  but  it 
does  leave  me  with  the  impression  that 
the  White  House  press  corps — or  at  least 
the  old  guard — takes  an  elitist  attitude 
towards  its  role. 

Bruce  S.  Ticker 

(Ticker  is  a  reporter  for  iheQuakertown 
(Pa.)  Free  Press.) 

^ 

LOU  GRANT 

The  Lou  Grant  show  as  reality? 

Well,  perhaps  as  Ms.  Yost  stated, 
(E&P,  Feb.  II)  it  does  come  close. 
However,  after  watching  several 
episodes,  each  with  “Animal"  operating 
his  Nikon  as  if  it  were  a  machine  gun.  I 
feel  it  is  time  for  criticism. 

Television  in  general  and  the  Lou 
Grant  show  in  particular  seems  chained 
to  a  1 940s  news-photographer  stereotype. 
To  be  sure  the  photographer's  image  has 
never  been  one  of  a  top-hatted  sophisti¬ 
cate,  but  seemingly  unknown  to  most 
writers  this  is  changing. 

Few  photographers  today  carry  props 
as  mentioned  by  one  of  the  show's  writ¬ 
ers.  This  went  out  with  glass  plates  and 
flashpowder.  In  contrast  most  news 
photographers  today  are  college  edu¬ 
cated  and  many  have  advanced  degrees. 
Although  top  hats  are  still  rare,  there  is  a 
new  stereotype.  It  may  be  one  of  casual 


dress,  yet  it  is  also  one  of  ethical  con¬ 
cern. 

I  suggest  if  the  Lou  Grant  show  is  to  be 
as  realistic  as  promised,  its  writers 
should  look  beyond  their  keyboards  and 
seek  advice  from  a  working  photo¬ 
journalist. 

Bill  Gillette 

(Gillette  is  president  of  the  Iowa  Press 
Photographers  Assoc.) 

9ic  * 

HOW  CREDIBLE? 

The  article  by  Barbara  L.  Yost  on 
TV's  Lou  Grant  (E&P,  Feb.  II),  ques¬ 
tions  the  show's  credibility.  That's 
strange,  since  this  writer  hasn't  caught 
up  yet  with  contemporary  technology. 
She  states  that  newspaper  employes  still 
use  pens  instead  of  typewriters  and  elec¬ 
tronic  terminals.  There  are  those 
phrases — “pen-and-ink  police  detec¬ 
tive"  and  “mighty  pens." 

She  erroneously  identifies  Nick  Gage 
of  the  New  York  Times  as  an  investiga¬ 
tive  reporter.  He  long,  long  ago  was  as¬ 
signed  by  the  paper  to  the  job  of  Athens 
correspondent. 

Gary  Simeone 

Short  takes 


Middle  Island:  Condominium,  5  rms., 
2  baths,  a  year  lease,  $275  per  month 
plus  a  mother's  security. — Louf;  Island 
(N.Y.)  Newsday. 

*  *  * 

Village  Nursing  Center. 
A  new  concept  in  nursing  care.  New 
sixty  bed  edition  now  open. — Sunday 
Oklahoman. 

*  *  * 

He  hit  his  son-in-law,  who  had  killed 
the  rabbit  and  was  carrying  it  home,  in 
the  leg. — Des  Moines  Sunday  Register. 
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Our  job  is  to  tdl  the  perole  what’s 

M  A  99  — ^William  E.  Giles,  Editor. 

fiOlUfi  OUt  The  Detroit  News  W 


“I  tell  our  reporters  three  things. 
“One,  get  it  right.  Two,  get  it  Jill.  Three, 
get  it  straight.  I  also  tell  them  something 
else:  Listen  to  people,  learn  from  people. 
Find  out  what  they  want  to  know,  and  what 
they  need  to  know. 

“We  deal  with  many  complex  stories. 

So  we’ve  got  to  take  the  talent,  the  time  and 


the  space  to  explore  them.  Why?  Because 
our  audience  is  smart,  critical  and 
skeptical.  We  can’t  do  our  job  unless  we 
have  the  people’s  respect  and  their  trust. 
That’s  what  we’re  striving  to  do  every  day 
at  The  News.  Through  full,  fair  and  basic 
reporting.  If  you’re  trusted,  you’re 
needed.” 


The  Delfoil:  News 

Largest  evening  newspaper  circulation  in  America. 


March  4,  1978 
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Chicago  publishers  vie 
for  Daily  News  readers 


By  Celeste  Huenergard 

Chicago  Sun-Times  and  Chicago 
Tribune  have  tacitly  declared  war. 

The  intended  booty?  Some  of  the 
325,000  readers  who  will  be  left  news¬ 
stand  shopping  when  the  afternoon 
Chicago  Daily  News  folds  March  4. 
Neither  side  is  wasting  any  punches. 
The  morning  Sun-Times,  sister  to  the 
Daily  News,  will  begin  an  expanded  af¬ 
ternoon  edition  cycle — but  not  24- 
hour — March  6.  The  paper  now  prints 
three  a.m.  editions,  one  p.m.  edition  and 
two  replates. 

James  Hoge,  editor-in-chief,  said  the 
new  cycle’s  exact  schedule  had  not  been 
determined  but  would  definitely  “put  the 
Sun-Times  on  the  street  from  middle  af¬ 
ternoon  right  on  down  until  the  next 
morning.” 

This  is  the  present  strategy  of  the 
Sun-Time’s  biggest  competitor. 

The  Tribune,  which  lost  its  p.m. 
Chicago  Today  in  1974,  currently  pub¬ 
lishes  weekday  4  editions  and  3  replates. 
Its  green  streak  hits  newsstands  at  3:30 
p.m.  and  is  replated  with  final  markets  at 
4  p.m.  A  mid-afternoon  7-star  edition 
was  pulled  off  the  market  January  27. 

Hoge  said  his  company  decided 
against  a  24-hour  operation  for  the  same 
reasons  the  Tribune  probably  discon¬ 
tinued  its  7-Star. 

“When  you’re  an  a.m.,  one  of  the  di¬ 
lemmas  you  have  in  that  mid-morning 
and  early  afternoon  period  is  that  you 
haven’t  got  the  time  and  production 
facilities  to  completely  change  your 
product,”  Hoge  said.  “And  you  end  up 
putting  out  a  morning  bulk  newspaper  for 
a  very  small  audience.  There  is  no  way 
that  that  smaller  audience  can  generate 
additional  advertising  and  revenue  to  pay 
for  all  that  bulk.” 

While  the  two  remaining  major  city 
papers  are  gearing  up  to  battle  them¬ 
selves,  there  have  been  announcements 
that  at  least  2  and  maybe  3  new'  dailies 
will  be  surfacing  in  Chicago. 

Daily  Herald  of  Arlington  Heights,  Il¬ 
linois,  will  introduce  an  evening  news¬ 
stand  edition  on  March  6  to  serve  subur¬ 
ban  readers  of  the  Chicago  Daily  News. 

The  new  edition,  published  by  Pad- 
dock  Publications,  plans  an  initial  print 
run  of  25,000.  The  paper  will  be  distrib¬ 
uted  in  Chicago’s  commuter  railway  sta¬ 
tions,  at  O’ Hare  Airport  and  at  news¬ 
stands  throughout  the  city’s  northern 
suburbs.  A  Saturday  morning  edition  is 
also  scheduled. 


Last  week  the  Economist  Newspaper 
Group  said  it  was  coming  out  with  a  re¬ 
gional  afternoon  daily  to  be  called  the 
Daily  Southtown  Economist  which  will 
be  distributed  on  the  South  side  of 
Chicago. 

And  this  week  Martin  Anthony  Tring- 
ona,  a  32-year  old  Chicago  investor  and 
Democratic  candidate  for  the  U.S.  Sen¬ 
ate  seat,  filed  suit  in  Federal  Court  seek¬ 
ing  that  the  name  Chicago  Daily  News  be 
placed  in  the  public  domain. 

Tringona  offered  News  publisher  Mar¬ 
shall  Field  $250,000  “to  purchase  the 
trade  name,  Chicago  Daily  News,  and 
the  goodwill  and  certain  intangible  assets 
of  the  paper.”  His  offer  was  turned  down 
by  Field. 

Tringona  said  at  the  time  he  was  work¬ 
ing  on  a  plan  to  bring  out  an  afternoon 
daily  following  the  shutdown  of  the 
News  on  March  4.  Contacted  this  week, 
Tringona  said  he  definitely  plans  to  start 
a  daily  newspaper  in  Chicago  if  he  wins 
his  suit. 

Editorially,  Hoge  is  billing  the  new 
Sun-Times  as  “bigger  and  brighter — 
bringing  together  the  best  of  two  news¬ 
papers.” 

Roughly  90  Daily  News  editorial 
people  have  been  moved  to  Sun-Times 
desks — some  of  which  were  vacated  by 
30  to  35  Sun-Times  staffers  severed  to 
make  room  for  the  newcomers. 

Daily  News  columnists,  Mike  Royko, 
Bob  Herguth,  Richard  Christiansen, 
John  Schulian,  Frank  Swertlow — as  well 
as  cartoonist  John  Fischetti — will  now 
appear  in  the  Sun-Times. 

Hoge  will  remain  at  the  paper’s  helm 
as  editor-in-chief.  The  post  of  managing 
editor  will  be  divided  between  Stuart 
Loory,  presently  Sun-Times  managing 
editor,  and  Gregory  Favre,  Daily  News 
managing  editor. 

Loory  will  be  in  charge  of  the  daily 
paper  and  main  news  departments. 
Favre’s  assignment  includes  all  features, 
special  sections  and  the  Sunday  edition. 
Ralph  Otwell  continues  as  editor. 

Hoge  wants  it  known  that  the  Sun- 
Times  will  concentrate  on  expanding, 
rather  than  substituting,  sections  and 
news  holes. 

According  to  Hoge,  the  paper  broke 
20-year  daily  circulation  records  all  last 
fall.  (1977  September  ABC  figures  list  it 
at  581,553). 

All  sections  of  the  paper  are  slated  for 
major  news  hole  increases,  but  sports 
and  business  seem  to  head  the  list. 


Every  Saturday  since  1884 


Sports  is  getting  a  Monday  magazine  in 
addition  to  its  regular  Monday  pages. 

Other  changes  in  the  daily  tabloid  in¬ 
clude:  A  Thursday  standard  size,  pre¬ 
printed  food  section;  a  zoned  Friday 
Home-Life  section,  a  Wednesday  fash¬ 
ion  section  and  entertainment  page  col¬ 
umns  from  the  Daily  News  youth  maga¬ 
zine  Sidetracks. 

News  holes  throughout  the  Sunday 
Sun-Times  also  will  be  enlarged  to  com¬ 
pete  with  the  market’s  No.  1  entry:  the 
Tribune.  September  ABC  figures  list  the 
Tribune’s  Sunday  circulation  at 
1 ,144,966;  and  the  Sun-Time’s  at  682,043 
(the  Daily  News  printed  a  weekend 
Saturday  edition.) 

Much  of  the  Daily  News’  circulation 
may  just  disappear  altogether.  When 
Chicago  Today  folded  in  1974,  ABC  fig¬ 
ures  listed  circulation  at  414,609.  Sep¬ 
tember  1977  ABC  figures  show  daily 
gains  for  the  Tribune  and  Sun-Times  of 
92,035  and  30,660,  respectively.  The 
Daily  News  suffered  a  loss  of  72,926  dur¬ 
ing  the  same  time  period. 

In  any  event,  the  Tribune,  whose  daily 
circulation  measures  about  752,800,  is 
not  standing  idly  by. 

Tribune  marketing  director  David 
Ferm  emphasized  that  it  “has  been  act¬ 
ing  and  not  reacting.” 

On  January  20,  the  Tribune  started 
Sportsweek,  a  weekly  sports  section  that 
offers  a  feature’s  approach  to  sports 
coverage  and  appears  every  Friday. 

Most  of  the  attention  of  late  is  being 
dedicated  to  the  paper’s  afternoon  green 
streak  edition.  This  was  the  Daily 
News’s  strongest  time  slot — and  one  the 
Tribune  would  like  a  bigger  slice  of. 

“That’s  where  the  void  will  be  when 
the  Daily  News  leaves,”  Ferm  said. 
“And  it’s  going  to  be  a  very  competitive 
situation.” 

Plans  to  increase  newshole  space  and 
improve  graphics  are  underway  for 
Tribune  sports  and  business  sections. 
Staff  additions  are  also  planned. 

Sports  columnists  David  Israel  of  the 
Washington  Star  and  David  Nightingale 
of  the  Daily  News  are  now  writing  from 
the  Tribune  Towers. 

Raymond  Coffey,  chief  of  the  Daily 
News  Washington  bureau,  moves  March 
6  to  the  Tribune’s  bureau  as  a  corres¬ 
pondent.  Coffey  had  been  asked  to  stay 
on  as  chief  of  the  Sun  Times  D.C. 

A  gourmet  food  section,  scheduled  for 
publication  in  April,  was  pulled  off  the 
drawing  board  and  given  a  March  6  press 
date. 

The  Monday  food  section,  called 
Taste,  is  not  the  average  meat  and 
potatoes  food  section.  The  latter  runs 
Thursday  in  the  Tribune. 

(Continued  on  page  8} 
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New  guidelines  proposed 
on  press-fair  trial  issue 


New  guidelines  on  free  press-fair  trial 
matters,  aimed  at  more  openness  in  crim¬ 
inal  proceedings,  will  be  presented  for 
action  to  the  House  of  Delegates  of  the 
American  Bar  Association  next  August. 

The  proposed  rules  reflect  “a  pre¬ 
sumption  in  favor  of  unsealed  records 
and  unsealed  lips,”  according  to  Alfred 
T.  Goodwin,  a  U.S.  Court  of  Appeals 
judge  who  chaired  a  special  ABA  com¬ 
mittee  which  finished  developing  the 
guidelines  earlier  this  month. 

The  committee,  formally  titled  the 
ABA  Adjunct  Committee  on  Fair  Trial 
and  Free  press,  drew  up  the  new  rules  to 
update  the  1968  Reardon  Report,  a  set  of 
ABA  rules  that  were  widely  adopted  by 
courts  and  by  police  departments. 

The  new  proposals  would  guide  Judges 
on  when  to  issue  orders  in  an  attempt  to 
control  so-called  “prejudicial  publicity” 
about  criminal  cases  and  would  guide 


Reader  drive 

(Continued  from  page  7) 


laste,  instead,  is  looking  for  the  up¬ 
scale  reader  who  is  into  gourmet  cooking 
and  wine  tasting.  The  section  will  feature 
4-color  covers,  regular  columns,  and  ar¬ 
ticles  covering  food  as  a  life-style. 

While  the  editorial  staffs  at  both  pa¬ 
pers  have  been  churning  out  the  product, 
the  circulation  departments  have  been 
dreaming  up  ways  to  get  it  into  the  hands 
of  former  Daily  News  readers. 

The  Sun-Times  plans  to  offers  current 
Daily  News  subscribers  at  2-month, 
7-day  subscription  rate  at  the  old  Daily 
News  6-day  rate. 

An  extensive  newsstand  and  subscrip¬ 
tion  sampling  involving  100,00  to  200,000 
copies  will  begin  next  week,  Albert  Von 
Entress,  circulation  director  of  the  Sun- 
Times,  said. 

Newsstand  readers  will  be  sampled  at 
commuter  locations  during  the  old  Daily 
News  afternoon  cycle  between  3  p.m. 
and  6:30  p.m. 

Neither  the  Tribune  or  Sun-Times  will 
offer  afternoon  home  delivery.  The 
Tribune  discontinued  its  p.m.  subscrip¬ 
tions  Jan.  30.  (Many  observers  called  the 
move  “the  straw  that  broke  the  camel’s 
back”  since  the  Daily  News  shared  the 
same  delivery  system  and  was  forced  to 
assume  the  total  cost.) 

Meanwhile,  the  Tribune  is  going  after 
its  Sunday  audience,  who  previously 
were  Daily  News  readers  during  the 
week,  with  a  75-cent-a-week  home  deliv¬ 
ery  discount.  The  offer  lasts  eight  weeks 
and  is  being  promoted  through  a  special 
Sunday  insert. 
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lawyers,  police  and  court  personnel 
about  what  they  could  say  out  of  court 
about  pending  cases. 

Under  the  proposed  guidelines,  no 
order  could  be  issued  to  prohibit  news¬ 
papers  from  publishing  any  information 
in  their  possession  relating  to  a  Judicial 
proceeding  in  a  criminal  case.  No  limit 
would  be  placed  on  what  an  accused  per¬ 
son  could  say  outside  court  about  his  or 
her  case.  In  the  past,  some  Judges  have 
extended  “gag  orders”  even  to  defen¬ 
dants. 

Cameras  in  the  courtroom  would  not 
automatically  create  prejudicial  public¬ 
ity,  according  to  the  new  guidelines. 

The  ABA  Adjunct  Committee  had  the 
benefit  of  testimony  from  a  number  of 
media  organizations,  including  the 
Press/Bar  Relations  CommiMee  of  the 
American  Newspaper  Publishers  As¬ 
sociation. 


About  80,000  copies  have  been  ear¬ 
marked  for  newsstand  sampling,  using  a 
12-page  prototype  of  the  Tribune.  The 
prototype  carries  five  coupons  which  are 
redeemable  at  any  newsstand  for  five 
days  of  the  green  streak. 

Both  papers  plan  to  make  heavy  use  of 
tv  and  radio  during  the  up-coming 
weeks — as  well  as  point  of  purchase, 
transit,  in-house  ads  and  other  promo¬ 
tional  techniques. 

Gordons  acquire 
2  Miss,  weekiies 

Sale  of  the  Leland  Progress  and  the 
Sunflower  County  Neves,  2  weekly 
newspapers  in  Mississippi,  has  been  an¬ 
nounced  by  James  H.  Lacey  Jr.  Lacey 
had  owned  and  published  both  news¬ 
papers  since  l%8. 

Purchasers  of  the  publication  were 
Mac  and  Virginia  Gordon.  He  has  been 
sports  editor  of  the  Meridian  (Miss.)  Star 
the  past  4  years  and  previously  worked 
as  a  sportswriter  in  McComb,  Miss,  (the 
Enterprise-Journal),  Jackson  (Miss.) 
Daily  News,  Brownsville  (Tex.)  Herald 
and  the  Tupelo  (Miss.)  Daily  Journal. 

Ad  rivairy  aiiowed 

Applying  new  copyright  laws  for  the 
first  time,  U.S.  District  Judge  James  L. 
King  has  ruled  that  the  Miami  (Fla.) 
Herald  may  use  pictures  of  TV  Guide’s 
cover  in  ads  promoting  the  Herald’s  new 
tv  section.  The  court  said  this  kind  of 
competitive  advertising  is  permitted 
under  the  First  Amendment  and  the  free 
enterprise  system.  Triangle  Publications 
had  sued  to  stop  the  Herald’s  ads  in  print 
and  on  television. 


Edwin  Singel 


Edwin  Singel  named 
advertising  manager 

Altoona  (Pa.)  Mirror  Publisher  Mar¬ 
jorie  A.  Helsel  has  announced  a  major 
realignment  to  staff  in  the  newspaper’s 
advertising  department.  The  realignment 
includes  seven  promotions  and  the  trans¬ 
fer  of  one  employe. 

Edwin  Singel,  former  assistant  adver¬ 
tising  manager,  has  been  named  to  head 
the  Mirror’s  advertising  staff,  filling  the 
position  left  open  when  advertising  man¬ 
ager  Richard  E.  Beeler  died  last  month. 

Singel  Joined  the  Altoona  Mirror  staff 
as  an  advertising  solicitor  27  years  ago, 
and  was  named  assistant  advertising 
manager  in  1%4. 

Robert  Beringer  will  fill  the  position  of 
assistant  advertising  manager,  according 
to  Mrs.  Helsel. 

In  his  new  position,  Mr.  Beringer  will 
coordinate  the  advertising  solicitors  and 
aid  in  office  management  and  the  servic¬ 
ing  of  advertising  accounts. 

Beringer,  a  former  advertising  sol¬ 
icitor,  Joined  the  Mirror  staff  in  1950. 


Corporate  ad  linage 
gains  e.  d  by  Parade 

Matthew  C.  Carr,  34,  has  been  named 
director  of  corporate  planning  of  Parade 
magazine.  Carr  will  recommend 
specific  programs  to  increase  corporate 
advertising  linage  over  the  next  5  years. 
Before  Joining  Parade  in  1975  as  director 
of  business  planning.  Carr  was  as¬ 
sociated  with  Eastern  States  Bankcard 
Association  as  director  of  corporate 
planning  and  new  product  development. 
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Convicted  mobsters  freed 
by  newspaper  reports 


By  BiU  O’Brien 

When  the  mob  walks  out  of  prison, 
cleared  of  6  murder  convictions  and  the 
cops  are  under  investigation,  people 
blame  the  newspaper. 

And  they’re  right. 

It  was  the  Rochester  (N.Y.)  Democrat 
and  Chronicle  that  pushed  investigations 
causing  Salvatore  “Sammy  G”  Gingello, 
Rene  Piccarreto  and  3  other  Rochester 
Mafia  members  to  come  marching  home 
January  31,  freed  from  state  prison, 
cleared  of  murder  convictions. 

From  the  beginning,  it  was  a  story  no¬ 
body  wanted  to  believe. 

The  first  break  came  in  a  copyrighted 
story  on  September  19  in  the  Democrat 
and  Chronicle.  It  foretold  the  long 
scenario  that  was  coming  over  the  next 
five  months  and  listed  the  mobsters  who 
would  go  free. 

The  Democrat  and  Chronicle  followed 
over  the  5  months  with  articles  by  Jim 
Rowley,  Nancy  Monaghan,  Dan  Lovely 
and  Sheridan  Lyons  that  detailed  where 
it  all  started  and,  more  important,  where 
it  was  going. 

The  newspaper's  role  in  the  investiga¬ 
tion  was  questioned  constantly  during 
those  5  months  by  readers,  politicians 
and  police. 

They  said,  “all  you’re  doing  is  turning 
loose  five  mobsters.  If  this  hadn’t  come 
to  light,  they’d  still  be  in  prison  and 
perhaps  the  police  lies  documented  in  the 
Democrat  and  Chronicle  justified  the 
convictions.’’ 

The  answer  seemed  obvious,  but  it 
kept  having  to  be  said:  If  the  cops  can  lie 
about  evidence  against  the  mob,  they  can 
lie  about  anyone. 

The  5  mobsters  were  set  free  by  the 
same  Justice  system  that  sent  them  to 
prison  15  months  ago  for  the  gangland 
killing  of  Vincent  “Jimmy  the  Hammer’’ 
Massaro. 

Now  it’s  the  cops  against  the  cops. 
The  Mafia  is  reborn,  out  of  the  courts 
and  detectives’  back  rooms  until  some¬ 
body  builds  an  honest  case  against  them. 
Consider  what’s  happened: 

•  Monroe  County  Sheriff  William  M. 
Lombard,  Chief  of  Detectives  William 
Mahoney,  at  least  7  detectives,  the  prose¬ 
cutor  who  became  a  Family  Court  Judge 
and  the  witness  protection  program  that 
shields  informers — all  are  being  investi¬ 
gated. 

Mahoney  and  the  detectives  who  lied, 

(This  report  was  written  for  E&P  by 
Bill  O’Brien,  who  Rochester  Democrat 
and  Chronicle  metro  editor  until  recently, 
when  he  was  promoted  to  executive  metro 
editor.) 
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the  lying  Mafia  members  turned  infor¬ 
mants  and  an  incredulous  Sheriff  Lom¬ 
bard  who  said  he  couldn’t  believe  it  be¬ 
came  regular  features  on  Democrat  and 
Chronicle  front  pages. 

Lombard  hollered  foul  on  press  cover¬ 
age.  He  said  things  were  being  blown  out 
of  proportion,  that  his  men  weren’t  being 
given  an  even  shake. 

•  Although  the  evidence  that  inform¬ 
ers  and  detectives  were  lying  was  pil¬ 
ing  up,  it  wasn’t  until  another  convicted 
murderer's  case  was  disclosed  that  the 
full  extent  was  known. 

Albert  J.  DeCanzio,  convicted  of  mur¬ 
der  but  turned  informer  against  the 
Mafia,  had  the  run  of  the  sheriffs  detec¬ 
tives’  office. 

He  had  been  told  that  when  all  this  was 
over  and  the  mob  was  put  away,  he 
would  get  executive  clemency  from  the 
governor  and  go  into  a  witness  protec¬ 
tion  program. 

While  he  was  roaming  around  the  de¬ 
tective  bureau,  DeCanzio  carried  his 
own  gun,  helped  make  bullets,  and  stole 
affidavits  from  the  office  safe  and 
Mahoney’s  desk. 

And  he  did  one  other  thing  that  put  in 
perspective  what  was  really  going  on  in 
the  sheriff  s  office. 

He  ran  a  bulldozer  for  three  weeks  last 
June,  filling  in  the  backyard  of 
Mahoney's  home  that  overlooks  Iron- 
dequoit  Bay,  just  east  of  Rochester. 

But  DeCanzio  wasn't  the  first  murder¬ 
er-turned-informant  who  landscaped 
Mahoney's  backyard.  A  year  earlier. 
Angelo  Monachino,  among  the  first  in¬ 
formers  to  turn  against  the  mob,  had  run 
a  bulldozer  there.  He  worked  over  fill 
provided  by  debris  from  a  demolished 
police  precinct  station  taken  as  part  of 
urban  renewal. 

•  When  the  Democrat  and  Chronicle 
broke  the  bulldozer  story,  Lombard 
faced  down  Mahoney  for  the  second  time 
in  a  few  months.  Mahoney  earlier  had 
denied  to  Lombard  that  he  had  used  a 
convict  for  his  personal  use. 

This  time,  Mahoney  told  the  truth, 
admitting  he  had  DeCanzio  do  the  heavy 
equipment  work  while  two  sheriffs  dep¬ 
uties  were  paid  overtime  to  watch  him. 

Lombard  suspended  Mahoney,  who 
has  since  taken  his  retirement,  and  the 
pieces  began  to  tumble. 

•  The  most  damaging  evidence  pro¬ 
duced,  and  the  testimony  that  sprang  the 
mob,  came  from  Mahoney's  detectives. 

Detective  Billy  Marks  finally  admitted 
he  lied  about  a  stakeout  of  an  alleged 
mob  meeting  to  plot  Massaro's  murder. 
The  indictments  and  convictions  against 
six  mobsters  were  set  aside.  Five  of  them 


came  home,  a  sixth  is  in  Attica  prison  on 
another  conviction. 

What  Marks  said,  and  other  detectives 
have  told  a  grand  jury,  is  that  the  notes 
were  forged  about  the  stakeout  and  in¬ 
formants  were  coached  by  detectives  to 
tell  the  lies. 

The  lies  were  presented  to  the  Mas¬ 
saro  murder  trial  jury  as  the  truth  by 
everyone,  including  the  prosecutor, 
Raymond  Cornelius,  now  a  Family  Court 
judge. 

The  scandal  is  now  before  a  special 
Monroe  County  grand  jury  being  run  by 
the  district  attorney's  office — with  a  new 
cast  of  prosecutors  headed  by  DA  Lawr¬ 
ence  Kurlander. 

•  Lombard  still  says  he  can’t  believe 
it  happened,  but  now  he  accepts  the 
facts. 

He  says  he  doesn’t  understand  how 
they — Mahoney  and  his  detectives — 
could  have  done  it  without  telling  him. 

That  is  a  major  part  of  the  grand  jury 
investigation.  How  much  did  Lombard 
know?  Was  he  the  administrative  dupe  of 
his  own  trusted  circle? 

Lombard  has  received  public  support. 
A  Democrat  and  Chronicle  poll,  con¬ 
ducted  by  a  private  research  company, 
indicated  that  56%  of  county  registered 
county  voters  are  now  against  having 
him  resign. 

The  newspaper's  role  in  the  investiga¬ 
tion  has  been  straight  reporting,  much  of 
it  from  undisclosed  sources  who  were 
right.  The  daily  stories  over  5  months 
were  the  catalyst  for  the  official  investi¬ 
gations. 


Student  reporter  cited 
for  housing  series 

A  University  of  Washington  senior, 
Peter  K.nearson,  has  won  first  place  in 
the  January  Investigative  Writing  Com¬ 
petition  of  the  William  Randolph  Hearst 
Foundation's  Journalism  Awards  Pro¬ 
gram. 

Rinearson's  investigation  of  corrupt 
housing  practices  in  the  King  County 
(Wash.)  Parks  System  was  published  in 
the  Seattle  Times  and  led  to  the  eventual 
suspension  of  the  parks  official  who  was 
the  subject  of  the  investigation. 

The  23-year-old  Rinearson  received  a 
$1200  scholarship  and  will  compete  in 
the  National  Writing  Championship  to  be 
held  later  this  year.  The  University  of 
Washington  received  a  matching  grant  as 
do  all  schools  of  scholarship  winners. 

Second  place  honors  went  to  David 
Henry  of  Northwestern  University. 
Henry,  a  19-year-old  junior,  received  a 
$600  scholarship  for  his  article  on  state 
fire  code  violations  published  in  the 
Jackson  (Tenn.)  Sun. 
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AP  and  NBC  to  conduct  polls 


on  joint  basis 

Associated  Press  and  NBC  News  are 
beginning  jointly  conducted  national 
public  opinion  polling  later  this  week, 
executives  of  the  news  organizations 
said  February  23. 

The  agreement  between  the  AP  and 
NBC  News,  which  has  been  doing  public 
opinion  surveys  for  several  years,  was 
announced  by  Keith  Fuller,  president 
and  general  manager  of  the  AP  and  Les¬ 
ter  M.  Crystal,  president  of  NBC  News. 

Each  organization  will  develop  the 
AP-NBC  News  Poll  findings  for  use  in  its 
own  services.  AP,  a  news  cooperative, 
will  incorporate  findings  in  articles  deliv¬ 
ered  to  its  more  than  1.300  newspaper 
members  and  more  than  3,000  broadcast 
members  in  the  United  States.  NBC 
News  will  continue  using  the  information 
in  its  radio  and  television  network  pro¬ 
gramming,  including  NBC  Nightly  News 
and  the  Today  show. 

“We  are  pleased  to  join  with  NBC,  an 
organization  which  has  proven  itself  in 
the  polling  field,  in  a  project  that  we  be¬ 
lieve  will  make  the  news  more  useful  to 
those  who  read  it  and  see  it  and  hear  it," 
said  Fuller. 

“This  is  a  further  AP  application  of 


Blizzard  game 
is  a  ‘howling’ 
sales  success 


computer  technology  to  seek  scientifi¬ 
cally  reliable  answers  to  the  social,  polit¬ 
ical  and  economic  questions  on  the 
minds  of  today's  audiences." 

Crystal  said  that  in  recent  years,  the 
NBC  News  political  polls  “have  de¬ 
veloped  a  distinguished  record  for  accu¬ 
racy.  Our  election  day  polls  and  our  na¬ 
tional  telephone  polls  have  developed 
into  an  important  analytical  tool  in  gaug¬ 
ing  public  opinion  on  a  wide  variety  of 
issues. 

“1  think  this  new  relationship  with  The 
Associated  Press  will  mark  a  major  step 
forward  in  making  these  public  opinion 
surveys  more  meaningful  for  all  of  us," 
Crystal  said. 

Dr.  Sheldon  Gawiser,  manager  of  poll¬ 
ing  for  NBC  News,  will  continue  to 
supervise  the  overall  polling  operation. 
The  AP’s  participation  in  developing  and 
analyzing  the  surveys  will  be  directed  by 
G.  Evans  Witt,  a  member  of  the  AP  Spe¬ 
cial  Assignment  Team,  working  under 
Managing  Editor  Burl  Osborne. 

Polling  contemplated  in  the  months 
ahead  will  include  both  national  tele¬ 
phone  surveys  and  in-person  election 
day  polls. 


play  continues  on  the  “blizzard”  side  of 
the  board,  with  travel — and  everything 
else — becoming  extremely  more  dif¬ 
ficult. 

Morino  anticipates  a  sale  of  500,000  to 
750.000  games  this  year. 


MANAGING  ED— Walter  Anderson 
has  been  named  managing  editor  of 
Parade  magazine,  it  was  announced 
by  editor  James  D.  Head. 

Before  joining  Parade  in  June,  1977 
as  senior  editor,  Anderson,  33,  was 
with  Gannett  Newspapers  in  a  variety 
of  assignments  including  editor  and 
general  manager  of  the  White  Plains 
(N.Y.)  Reporter  Dispatch,  editor  and 
general  manager  of  the  New  Rochelle 
(N.Y.)  Standard-Star,  and  managing 
editor  of  the  news  bureau  of 
Westchester  Rockland  (N.Y.)  News¬ 
papers. 

Readers  give  paper 
vote  of  confidence 

Aberdeen  (S.D.)  American  News,  will 


A  board  game  recalling  the  1977  bliz¬ 
zard  that  paralyzed  Buffalo  has  become  a 
“howling"  sales  success,  with  over 
45.000  games  sold  in  three  months,  and 
all  because  of  a  front  page  story  about  it 
which  appeared  in  the  Buffalo  Eveninn 
News,  according  to  the  game's  designer 
and  manufacturer,  Charles  P.  Marino. 

"The  Evening  News  story  on  the 
“Great  Blizzard  Travel  Game"  made  all 
the  difference  in  the  world,''  said 
Marino.  “The  newspaper  took  a  rela¬ 
tively  unknown  product,  and,  turned  it 
into  a  popular,  asked-for  game  and  a  bril¬ 
liant  sales  success." 

“The  Great  Blizzard  Travel  Game." 
the  brainchild  of  Marino  and  his  firm, 
Char-Donn  Creative  Marketing.  Inc.,  of 
Buffalo,  now  recreates  individual  travel 
and  working  conditions  in  over  40  cities 
rocked  by  blizzards  this  year,  including 
New  York,  Boston,  Cleveland,  Detroit, 
and  Chicago.  Games  for  each  city  have 
been  customized  by  naming  the  streets 
and  expressways  on  the  double-sided 
game  board  for  actual  thoroughfares  in 
the  individual  cities.  The  game  starts  on 
the  “sunny  side"  of  the  board,  with 
players  traveling  to  various  destinations 
within  their  city,  until  someone  draws  a 
“blizzard  strike”  card,  at  which  time 
10 


Gannett  dividend 
raised  to  350 

Gannett  Co..  Inc.,  directors  declared 
an  increase  in  the  common  stock  di¬ 
vidend  from  30  to  35  cents  per  share 
quarterly,  for  an  annual  rate  of  $1 .40  per 
share,  the  10th  dividend  increase  in  the 
10  years  since  the  nationwide  newspaper 
company  went  public. 

The  new  dividend,  payable  April  3  to 
owners  of  record  March  17,  will  increase 
payout  for  1978  by  2Wc  over  1977.  The 
last  increase  was  from  $1  to  $1.20  per 
share  annually  nine  months  ago.  payable 
July  I.  1977. 

A  statement  accompanying  the  an¬ 
nouncement  said:  “Gannett's  steady  im¬ 
provement  in  profitability  and  its  policy 
of  sharing  those  gains  with  its  investors 
has  increased  dividends  5509f  since  the 
company  went  public  10  years  ago." 

Gannett  went  public  in  October,  1967, 
and  has  achieved  41  consecutive  quar¬ 
ters  of  earnings  gains.  It  now  consists  of 
76  daily  newspapers  in  29  states  and  on 
the  two  U.S.  territories  of  the  Virgin  Is¬ 
lands  in  the  Atlantic  and  Guam  in  the 
Pacific.  It  has  about  8.200  shareholders, 
representing  every  state  in  the  union. 


take  issue  with  any  talk  about  a  crisis  of 
confidence  by  readers  in  the  newspapers 
they  read. 

The  American  News,  in  the  course  of 
surveying  readership  habits,  asked: 
“How  would  you  rate  your  confidence 
that  the  news  printed  in  the  American 
News  is  true  and  accurate." 

The  first  sampling  was  among  farm 
readers,  over  90^  of  whom  rated  their 
confidence  high  or  very  high. 

Peter  O.  Schmitt,  publisher  of  the 
American  News,  said:  “There  may  be 
some  decline  in  reader  confidence 
nationwide,  as  evidenced  by  the  recent 
Harris  Poll  in  which  public  confidence  in 
the  press  dropped  from  20%  to  19%.  But 
1  am  convinced  that  is  not  true  of  the 
readers  of  good  community  newspapers. 
It  certainly  is  not  true  here." 

“For  instance,"  Schmitt  said,  “our 
survey  indicates  that  nearly  95%  of  our 
readers  consider  our  news  coverage  and 
treatment  of  organizations  and  people 
fair." 

Del  Griffin,  editor  of  the  American 
News  added:  “An  equal  number  rated 
the  newspaper  good  to  excellent." 

Schmitt  said  the  first  phase  of  the  sur¬ 
vey  covered  55  farm  communities  in  the 
newspaper's  circulation  area. 
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Newspaper  reps 
rap  ad  bureau 


Key  executives  from  national  newspa¬ 
per  rep  companies  are  upset  over  a  por¬ 
tion  of  the  recent  Newspaper  Advertis¬ 
ing  Bureau  annual  report  to  the  Inter¬ 
national  Newspaper  Advertising  Execu¬ 
tives  in  which  the  bureau  talks  about 
how  it  sold  Ford  on  running  a  $4.5  mil¬ 
lion  newspaper  insert  campaign  (E&P, 
Feb.  18.) 

The  reps  also  feel  slighted  that  the 
bureau  failed  to  contact  them  to  gather 
rate  information  for  various  newspapers, 
but  instead  chose  to  contact  each  paper 
individually. 

“The  reps  don't  have  any  quarrel  with 
the  bureau,  its  just  that  we'd  like  to  see 
acknowledgement  from  the  bureau  of 
work  being  done  by  other  organizations 
in  this  business,"  a  top  executive  of 
Landon  Associates  told  E&P. 

"There  is  a  question  of  what  the 
bureau  sold,"  he  said.  “Did  they  sell 
Ford  and  J.  Walter  Thompson  on  news¬ 
paper  inserts  or  did  they  sell  them  on 
their  (the  bureau's)  computer  service? 
The  implication  in  their  presentation  was 


A  4-day  meeting  of  editors  and  pub¬ 
lishers  of  weekly  newspapers  ended  in 
Seattle  with  the  selection  of  3  commit¬ 
tees  to  study  organization,  the  sharing  of 
editorial  material,  and  national  advertis¬ 
ing  sales. 

The  group  voted  tentatively  to  call  it¬ 
self  the  National  Association  of  News- 
weeklies. 

Thirty  publications  sent  60  people  to 
the  conference,  which  was  organized  by 
the  Weekly.  (Seattle's  Newsmagazine). 

“This  was  the  first  successful  meeting 
these  publications  have  ever  held." 
said  David  Brewster,  publisher  of  the 
Weekly.  "The  most  important  thing  to 
come  out  of  the  conference  was  a  deter¬ 
mination  to  take  the  necessary  steps  to¬ 
ward  formation  of  a  broad-based  national 
organization  offering  comprehensive 
services  to  its  members." 

The  criteria  for  membership  in  such  an 
organization  will  be  worked  out  by  a 
committee  representing  12  publications, 
with  both  paid  and  free  circulation.  Steve 
McNamara,  publisher  of  Facifle  Sun, 
Marin  County,  California,  was  named  to 
chair  the  committee. 


that  the  bureau  sold  J.  Walter  Thompson 
and  Ford  on  newspaper  inserts.  Some 
reps  disagree  with  this." 

A  top  official  of  Million  Market  News¬ 
papers  said.  "My  only  concern  is  that  it 
doesn't  appear  that  the  bureau  sold  the 
concept  of  the  insert.  I  believe  they  per¬ 
formed  a  service  in  showing  how  their 
computer  could  be  used  (for  one  order, 
one  bill).  The  bureau  should  not  take 
credit  where  credit  is  not  due." 

In  the  presentation  in  question,  bureau 
vicepresident  Jim  Hollis  told  how  “we 
mobilized  all  the  executives  in  the 
bureau,  put  them  on  the  phones  and  in 
one  day  of  steady  calling,  we  got  the 
information  on  412  more  newspapers  and 
we  closed  the  sale." 

The  reps  feel  the  bureau  could  have 
contacted  them  to  get  this  information. 
“Most  reps  keep  rates  on  file  and  these 
files  are  pretty  up  to  date,"  said  the 
Landon  exec.  "Most  reps  feel  that 
gathering  the  rate  information  could  have 
been  done  quicker  if  the  bureau  had  gone 
through  the  reps." 


A  separate  committee  will  continue  to 
study  commissioning  and  buying  edito¬ 
rial  material  which  interested  publica¬ 
tions  could  buy  on  a  shared  basis.  i4edill 
Barnes,  publisher  of  Strnii^hi  Creek 
Journal  Denver,  will  chair  this  commit¬ 
tee. 

The  group  also  agreed  to  finance  a 
feasibility  study  on  ways  of  attracting  na¬ 
tional  advertising  sales  to  their  publica¬ 
tions. 

Grit  to  sell 
on  newsstands 

After  95  years  of  being  distributed 
nearly  exclusively  by  young  merchants. 
Grit  plans  to  be  on  .30.(K)()  small-town 
newsstands,  according  to  Andrew  W. 
Stabler  Jr..  Grit  president. 

Stabler  expects  sales  by  the  outlets  to 
add  several  hundred  thousand  copies  to 
the  publication's  1 .25  million  circulation. 

Folksinger/actor  Burl  Ives  will  be  fea¬ 
tured  in  radio  and  print  advertising 
promoting  the  availability  of  Grit  at 
newsstands. 


Ad  bureau  executive  vicepresident 
and  general  manager  Leo  Bogart  said,  “I 
can  assure  you  there  was  no  intention  on 
the  part  of  the  bureau  to  slight  the  reps. 
There  was  no  bypassing.  We  feel  that 
their  work  is  essential." 

Bogart  said,  however  that  rates  were 
needed  for  a  total  of  2,036  newspapers 
including  weeklies  and  many  dailies  not 
represented  by  a  national  rep  company. 

Bogart  also  defended  the  bureau's 
implication  that  it  was  largely  re¬ 
sponsible  for  the  insert  sale. 

“This  sale  was  made  possible  because 
Val  Corradi  (bureau  vicepresident  in 
charge  of  automotive)  and  Jim  Hollis 
(bureau  vicepresident  in  charge  of  com¬ 
puter  information)  went  and  made  strong 
and  repeated  presentations  to  Ford  and 
its  agency  J.  Walter  Thompson,"  he 
said.  “What  triggered  them  to  run  the 
insert  was  unquestionably  the  meetings 
with  the  bureau.  It  would  be  unreason¬ 
able  for  anyone  to  take  credit  away  from 
what  the  bureau  did." 

Ottaway  to  acquire 
4  dailies  in  Mass. 

Ottaway  Newspapers,  Inc.,  a  sub¬ 
sidiary  of  Dow  Jones  &  Co.,  has  agreed 
to  purchase  Essex  County  Newspapers, 
Inc.,  publisher  of  4  Massachusetts  daily 
newspapers  and  a  New  Hampshire 
weekly,  for  $10  million  cash. 

Essex  County  Newspapers  is  the  pub¬ 
lisher  of: 

Gloucester  Dailv  Times,  circulation 
11,4.33: 

Beverly  Times,  circulation  9,077; 
Newhnrvport  Dailv  News,  circulation 
8.8.S5: 

Peahodv  Times,  circulation  about 
5.(KK); 

Hampton  Union,  Hampton,  N.H.,  a 
weekly  with  a  circulation  of  5..3()7  that 
serves  several  communities  along  the 
New  Hampshire  seacoast.  Also  included 
in  the  transaction  is  a  weekly  shopper. 
Rockingham  Comity  Gazette,  which  is 
distributed  to  about  30,(K)()  residents  in 
the  Exeter  and  Derry,  N-H.,  areas. 

Essex  County  Newspapers  is  owned 
by  Philip  .S.  Weld,  president  and  trea¬ 
surer.  and  Alexander  N.  Stoddart,  vice- 
president  and  publisher. 

All  the  dailies  are  published  in  the  af¬ 
ternoon  six  days  a  week  at  a  central  plant 
in  Beverly,  Mass.  None  of  the  dailies 
publishes  a  Sunday  edition. 

The  purchase,  which  is  expected  to  be 
completed  on  May  31,  will  bring  the 
number  of  daily  newspapers  published 
by  Ottaway  Newspapers  to  17,  and  the 
number  of  weeklies  to  2.  Six  Ottaway 
dailies  publish  Sunday  editions. 

Toy  public  relations 

Beth  Blossom  was  appointed  public  re¬ 
lations  director  at  Toy  Manufacturers  of 
America  in  New  York.  She  had  been  as¬ 
sociate  director  of  the  Communication 
Center  at  the  Population  Institute. 


Association  formed 
by  city  weekiies 
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Ad  agencies  applaud 
publisher’s  proposals 


By  Michael  M.  Murphy 


John  J.  Meskil 


Thomas  Glynn 
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Proposal 

(Continued  from  puf’e  13) 


mediu  are  profit  centers,  if  you  will,  but 
at  least  you  can  prepare  an  ad  for  Time 
Mupazine  which  you  can  also  run  in 
Newsw  eek,  Forbes,  Business  Week  and  a 
hundred  other  magazine  titles; 
magazines  are  standardized  so  each  can 
use  the  same  plate  and  film.  You  can't  do 
this  with  newspapers,  however.  I  just 
prepared  an  ad  for  placement  in  the  New 
York  Times  and  the  Wall  Street  Journal, 
and  that  means  a  different  size  and  col¬ 
umn  width  .  .  .  that  really  becomes  a 
problem  when  the  ad  must  go  in  50  or  UK) 
papers.  When  it  comes  to  newspapers, 
there's  just  no  commonality  at  all." 
Newman  said. 

"The  different  size  situation  is  a  fiasco 
for  us,"  said  Sy  Goldis  of  DDB.  "We 
have  even  had  to  construct  our  own  page 
size  and  column-  width  conversion  fac¬ 
tors.  If  newspapers  worked  in  unison 
with  us  things  would  he  greatly  improved 
.  .  said  Goldis. 

The  fifth  area  in  which  newspapers 
can  improve  in  order  to  increase  their 
national  advertising  business,  according 
to  James,  is  in  the  area  of  creative  and 
sales  testing,  with  newspapers  establish¬ 
ing  techniques  that  will  offer  effective 
measurement  of  ad  responses  by  "size 
frequency,  location  in  the  paper  and  dif¬ 
ferent  creative  strategies." 

Thomas  Glynn,  media  director  at 
Campbell-Ewald  in  Detroit,  believes  that 
the  establishment  of  new  newspaper  test¬ 
ing  techniques  may  very  well  be  James' 
most  important  proposal. 

"He  (James)  is  a  very  enlightened 
man."  Glynn  said,  "because  he  is  talking 
about  the  heart  of  our  business.  Right 
now  none  of  the  media  offer  any  truly 
effective  means  of  measuring  an  ad's 
sales  response,  yet  this  is  the  bottom  line 
of  our  business.  We  must  start  talking 
about  this  more  and  examining  it  more." 

Goldis  at  DDB  sees  a  valuable  side 
effect  to  the  implementation  of  James' 
creative  and  sales  testing  techniques 
proposal.  "It's  things  like  this  that  will 
finally  give  newspapers  something  to  talk 
about,"  said  Goldis.  "and  maybe  even 
get  newspaper  sales  reps  turned  on  to 
their  own  product  again.  Traditionally, 
newspapers  have  moved  a  lot  of  mer¬ 
chandise,  but.  for  some  reason,  news¬ 
paper  salespeople  haven't  been  as  en¬ 
thusiastic  about  their  product  as  they 
should  be.  The  implementation  of  Tex 
James’  sales  testing  proposal  might  be  an 
important  first  step  in  changing  all  that.” 

Gordon  of  KMG  also  feels  that  if 
newspapers  were  able  to  offer  ad  agen¬ 
cies  an  ad  sales  testing  program,  as  part 
of  an  overall  newspaper  buy,  they  would 
become  considerably  more  attractive  to 
agency  decision  makers. 

"General  testing  is  not  specific 
enough,  and  what  really  matters  is  how 
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each  individual  product  ad  will  do,"  said 
Gordon.  “Every  advertiser  we  have 
shows  up  differently,  and  you  can’t  say 
that  what  is  right  for  a  food  ad  will  also 
be  good  for  a  housewares  ad.  If  news¬ 
papers  could  somehow  offer  creative  and 
sales  testing  for  specific  clients  on 
specific  products,  specific  ad  sizes  and 
specific  ad  locations,  that  would  be  a  hell 
of  a  selling  point." 

James’  suggestions,  obviously,  are 
much  favored  by  ad  agencies,  and,  if  im¬ 
plemented.  would  likely  result  in  an  in¬ 
crease  in  newspapers’  national  ad  rev¬ 
enues.  but  is  anyone  within  the  news¬ 
paper  industry  now  working  to  help  bring 
any  changes  about? 

Leo  Bogart  of  the  ad  bureau  stated 
that  his  organization  seconds  James' 
views  and  has  always  been  involved  in 
an  effort  to  help  make  newspapers  more 
attractive  as  a  national  advertising 
medium.  "We  endorse  Tex  James’  sense 
of  opportunity  and  optimism  for  news¬ 
papers  today  and  we  see  a  tremendous 
opportunity  for  newspapers  to  increase 
their  share  of  national  advertising  right 
now.”  said  Bogart. 

"Agencies  are  beginning  to  take  a  hard 
second  look  at  tv:  they  are  reexamining 
tv’s  claims  .  .  .  weighing  them  against 
the  heavy  audience  attrition  for  pro- 

Paper  raises  money 
for  paramedic  units 

Pottstown,  Pa.  and  its  surrounding 
area  will  have  24-hour  coverage  by  a 
fully-equipped  paramedic  ambulance 
service  starting  this  spring,  thanks  to  a 
fund  drive  spearheaded  by  the  Potts¬ 
town  Mereury. 

Goodwill  Ambulance  had  the  volun¬ 
teers  ready  to  undergo  paramedic  train¬ 
ing,  but  $40.(K)0  worth  of  equipment  was 
needed,  and  that’s  where  the  Merucry 
came  in. 

The  newspaper  started  the  fund  drive 
Thanksgiving  Day,  with  a  page-one 
editorial  challenging  the  community  and 
especially  its  service  groups  to  come  up 
with  the  money. 

That  was  followed  up  with  stories  on  a 
similar  paramedic  program  in  Seattle, 
Washington,  that  reduced  the  death  rate 
of  heart  attack  victims  in  ambulances  by 
379f;  on  other  paramedic  operations  in 
this  part  of  the  country;  and — perhaps 
most  important  for  getting  people  in¬ 
terested  in  the  fund — stories  on  people 
whose  lives  were  saved  by  paramedic 
units,  and  others  whose  lives  might  have 
been  saved  had  paramedics  been  avail¬ 
able. 

In  one  week  in  December,  the  town’s 
Kiwanis  club  donated  $5,000  to  the  fund 
and  the  Rotary  club  pledged  $10,000  over 
an  18-month  period.  It  was  all  downhill 
from  there,  and  with  the  help  of  many 
individual  donations  plus  others  from 


grams  and  the  further  attrition  for  com¬ 
mercials,  buried  in  a  cluster  of  other 
commercials. 

"We  think  some  of  the  things  we  are 
doing  right  now  are  closely  in  keeping 
with  what  Tex  James  has  suggested,” 
Bogart  stated,  mentioning  as  just  one 
example  the  $4.5  million  national  news¬ 
paper  ad  program  the  NAB  has  success¬ 
fully  promoted  to  the  Ford  Motor  Co. 
"We'll  do  anything  in  our  power  to  help 
make  newspapers  more  attractive  and 
more  efficiently  used  by  agencies," 
Bogart  said. 

INAE  president  Robert  Rittler  also  be¬ 
lieves  James’  recommendations  are  right 
on  target.  "Mr.  James  has  pointed  out 
the  challenges  facing  us,"  said  Rittler. 
"Some  areas  have  been  under  discussion 
for  some  time,  and  are  in  various  stages 
of  progress,  while  other  possible  action 
topics  will  soon  be  on  our  agendas  for 
discussion. 

"I  want  to  especially  reinforce  Mr. 
James’  call  to  reappraise  newspaper 
strengths,  and  begin  a  revitalization  of 
our  efforts  to  recapture  our  fair  share  of 
the  general  and  national  advertiser  mar¬ 
ket,"  Rittler  continued.  "This  one  seg¬ 
ment.  because  of  the  tremendous  volume 
of  budgeted  dollars,  represents  news¬ 
papers’  greatest  opportunity  for  potential 
revenue  growth." 


many  clubs  and  businesses — including 
the  Mercury — the  goal  was  reached  De¬ 
cember  19  by  pledges  and  cash. 

By  February  15  there  was  $50,000  cash 
in  the  fund  with  more  pledges  still  out 
and  with  donations  still  trickling  in. 

Mercury  editor  Robert  Urban  said  the 
drive  was  promoted  so  heavily  by  the 
Mercury  because  it  was  so  clearly  a  good 
thing  for  the  community:  you  can’t  get 
any  more  basic  than  saving  lives.  It’s 
part  of  a  continuing  effort  by  the  Mer¬ 
cury  to  help  the  community  in  any  way 
possible  without  interfering  with  objec¬ 
tive  news  coverage. 


Blaze  destroys  plant 
of  Oklahoma  daily 

A  damage  estimate  of  a  million  dollars 
has  been  made  of  the  February  20  fire 
that  destroyed  the  building  of  the  Ok- 
mulftee  (Okla.)  Daily  Times,  a  Donrey 
Media  group  publication. 

Jimmie  R.  Stephenson  is  general  man¬ 
ager.  Press  association  dispatches  told 
that  arson  is  expected. 

The  fire  was  discovered  by  a  police¬ 
man  who  said  that  the  back  door  of  the 
two-story  building  was  open  at  the  time. 

The  Henryetta  Free  Lance  and  the 
Bartlesville  Examiner-Enterprise,  sister 
Donrey  papers,  are  publishing  for  the 
Times,  the  daily  editions  by  the  former 
and  the  Sunday  ones  by  the  latter. 
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Chicago  Sun-Times/Chicago  Daily  News 

401  North  Wabash  Avenue  /  Chicago,  Illinois  60611 


To  the  Journalism  Industry: 

Regretfully  we  have  had  to  cease  publication  of  the  CHICAGO 
DAILY  NEWS. 

As  you  can  well  imagine,  shutting  down  one  of  the  nation's  oldest 
and  most  respected  daily  newspapers  is  not  an  easy  task. 

Unfortunately,  it  requires  laying  off  many  employes  who  have  been 
dedicated  professionals  in  the  newspaper  industry  for  many  years. 

As  you  know,  the  Daily  News  has  always  been  known  for  the  extremely 
high  caliber  of  its  employes.  We  are  concerned  that  these  people 
be  located  in  new  jobs  that  utilize  their  newspaper  capabilities. 


To  assist  in  this  process,  we  have  established  a  Re-Employment 
Center  with  the  objective  of  placing  as  many  people  as  possible. 
The  following  employes  are  available: 


-writers 

- photogr  apher  s 

-printers 

-stereotypers 

-pressmen 

-drivers 

-shipping  clerks 
-receiving  clerks 
-library  specialists 


-sales  representatives 

-secretaries 

-clerks 

-mailers 

-paper  handlers 

-photoengravers 

-machinists 

-garage  mechanics 

-electricians 


Present  or  expected  openings  can  be  communicated  to  the  Re-Employ¬ 
ment  Center,  Room  532,  401  North  Wabash  Avenue,  Chicago,  Illinois 
60611  or  call  312/321-3150. 


Your  assistance  will  be  appreciated  by  all  of  us  associated  with 
the  Chicago  Daily  News. 

Sincerely,  . 

Marshall  Field 
Publisher 


Newspaper  Division  of  Field  Enterprises.  Inc. 


A  brief  history  of  the  Chicago  Daiiy  News 


By  Budd  Gore 

It  has  been  announced  that  the  last  day 
of  publication  of  a  once- very-great,  102- 
year-old  newspaper,  the  Chicafio  Daily 
News  will  occur  on  Saturday,  March  4. 
Winner  of  some  15  Pulitzer  Prizes,  the 
Daily  News,  in  the  20's  and  30's  very 
likely  was  the  best  written  newspaper  in 
America. 

Talent  was  rife  at  the  Daily  News.  Carl 
Sandburg  worked  there.  So  did  John 
Gunther.  So  did  Paul  Scott  Mowrer  and 
Edgar  Ansel  Mowrer,  brothers.  (Edgar 
Ansel  blew  the  whistle  on  Hitler  and  was 
thrown  out  of  Germany)  Hal  O' Flaherty, 
Clem  Lane,  Eddie  Lahey,  Ben  Hecht 
(Who  with  Charles  MacArthur  turned 
out  “The  Front  Page."),  and  Howard 
Vincet  O'Brien,  to  name  a  few. 

Death  of  the  only  remaining  afternoon 
newspaper  in  The  Windy  City  is  attrib¬ 
uted,  primarily,  to  loss  of  circulation. 
Not  enough  readers  liked  it  any  more. 

Early  in  1876,  but  weeks  after  its 
founding,  the  Daily  News  was  saved 
from  oblivion  by  a  printer  named  Victor 
Lawson.  Lawson  knew  nothing  about 
the  newspaper  business  but  had  the 
gumption  to  hire  Melville  E.  Stone, 
founder  of  the  world's  largest  news¬ 
gathering  organization.  The  Associated 
Press. 

Largely  through  the  enterprise  of 
Stone  the  Daily  News  was  the  first 
newspaper  in  the  United  States  to  estab¬ 
lish  a  worldwide  network  of  its  splendid 
correspondents.  They  were  heroic  as 
well  as  able. 

Lawson  was  a  thoroughly  capable 
businessman;  a  topflight  executive  who 
knew  how  to  employ  talented  managers 
and  leave  them  alone  to  lead  his  enter¬ 
prise  to  extraordinary  success.  Sadly,  in 
his  dotage  Lawson  made  mistakes.  As 
the  late  Col.  Robert  Rutherford  Mc¬ 
Cormick,  longtime  publisher  of  the  com¬ 
peting  Chicago  Tribune  once  told  my 
father,  “We  built  the  Tribune  by  simply 
waiting  for  our  competitors  to  make  er¬ 
rors.  They  did  and  we  did.” 

For  years  on  end  the  Daily  News  was 
written,  edited,  printed  and  published  in 
a  frame,  firetrap  of  a  building,  located  in 
the  then  Wells  Street  “Newspaper 

(Budd  Gore  is  a  former  publisher  of  the 
weekly  La  Grange  (111.)  Messenger,  served 
with  the  City  News  Bureau  of  Chicago  as  a 
police  reporter  and  rewriteman,  was  a 
former  assistant  to  the  editor  of  the  Chi¬ 
cago  Sun-Times  and  has  been  sales  promo¬ 
tion  manager,  retail  advertising  manager 
and  advertising  manager  of  the  Chicago 
Daily  News.  He  presently  is  publisher  of 
NEWSPAPER  ADVERTISING,  a  news¬ 
letter,  and  a  consultant  to  retailers  and 
the  media  in  Gainesville,  Georgia.) 

16 


Row.”  The  beloved  rabbit-warren  home 
of  the  newspaper  was  loaded  with 
people,  presses  and  paper.  Indeed,  it  was 
so  crowded  that  rolls  of  newsprint  were 
stored  throughout  the  place.  Whenever 
the  presses  exhausted  a  roll  of  newsprint 
a  dozen  men  appeared  with  handtrucks, 
each  pushing  and  shoving  and  inching  up 
a  roll.  The  first  in  line  gave  up  his  roll  to 
the  press.  Others  took  the  places  of  their 
predecessors.  The  city  Fire  Department 
posted  24-hour-a-day  firewatchers. 

Lawson  refused  to  expand.  He 
rationed  advertising,  to  the  benefit  of  the 
Tribune.  A  morning  paper,  it  grew  stead¬ 
ily,  gobbling  up  first  classified,  then  re¬ 
tail,  then  national  advertising  that  spilled 
over  from  the  evening  Daily  News.  That 
was  mistake  number  one.  Mistake 
number  two  occurred  when  Lawson 
wrote  an  odd  will.  1  was  told  he  left  the 
newspaper,  when  he  died,  in  a  trust, 
managed  by  a  bank  and  two  or  three 
leading  citizens.  The  trust  was  charged 
with  finding  the  best  possible  publisher, 
as  successor,  and  arranging  the  purchase 
for  no  more  than  $2,000,000.  This 
worked  out  well  for  the  next  3 
publishers — Walter  A.  Strong,  Col. 
Frank  Knox,  and  John  S.  Knight. 

Strong  promptly  built  a  large  and 
handsome  new  home  for  the  Daily  News 
on  the  west  side  of  the  south  branch  of 
the  Chicago  River;  a  smart  bit  of  plan¬ 
ning,  enabling  newsprint  to  be  delivered 
to  the  door  by  ship  from  Canadian  mills. 
The  building  was  built  but  never  com¬ 
pleted.  Decorative  motifs  were  never  set 
in  place.  However,  the  paper  was  pro¬ 
duced,  radio  station  WMAQ  was  oper¬ 
ated  from  a  top  floor,  and  excess  space 
was  rented  for  offices. 

The  Great  Depression  set  in  and  killed 
Walter  Strong.  He  died  of  worry.  The 
building's  mortgage  was  immense.  Rev¬ 
enue  was  skrinking. 

Back  to  the  selection  process  went  the 
trustees.  This  time  Col.  Frank  Knox, 
Hearst  newspaper  executive,  follower  of 
“Teddy”  Roosevelt  up  San  Juan  Hill, 
vicepresidential  candidate  in  the  disas¬ 
trous  Alf  Landon  campaign,  and  World 
War  II  Secretary  of  the  Navy,  took  over, 
and  continued  the  errors.  He  was  stub¬ 
born.  He  held  firm  to  what,  in  The  De¬ 
pression,  was  a  high  advertising  rate — 55 
cents  an  agate  line,  equivalent  to  $7.70 
per  column  inch.  He  suffered  financially, 
for  his  competing  newspapers  all 
adopted  sliding-scale  advertising  rates, 
enabling  the  larger  advertisers  to  pay 
less,  in  an  attempt  to  gain  more  business 
and  help  retailers  combat  ebbing  due- 
to-The-Depression  business. 

Knox  was  insensitive  to  changing 
readers’  habits.  Circulation  began  to  dip. 
He  was  persuaded  by  a  non-news¬ 
paperman  to  sample  the  suburb  of 


Cicero.  Why  Cicero,  an  adjacent  Chi¬ 
cago  suburb,  in  those  days  bedraggled 
and  headquarters  of  Al  Capone  and  his 
Syndicate  lads,  was  never  made  clear.  In 
any  event,  30,0(X)  copies  of  the  Daily 
News  were  delivered  to  Cicero  house¬ 
holds  and  places  of  business  six  days  a 
week  for  a  month.  It  was  reported  that 
Knox  picked  up  three  subscriptions. 

When  Knox  died  in  office  in  Washing¬ 
ton,  he  had  no  successor.  His  brilliant 
business  manager,  Dempster  MacMur- 
phy,  had  passed  away  months  before, 
prematurely.  So  the  trustees  went  to 
work  again. 

An  attempt  was  made  by  the  late  Adlai 
E.  Stevenson,  former  governor  of  Il¬ 
linois,  ambassador,  and  presidential 
candiate,  a  group  of  Daily  News  execu¬ 
tives  headed  by  the  then  general  man¬ 
ager,  Arthur  E.  Hall,  as  well  as  others 
from  Chicago  business  circles,  to  acquire 
the  Daily  News.  It  failed.  It  also  gave 
substance  to  the  claim  that  Stevenson 
always  had  difficulty  making  up  his 
mind.  For  want  of  a  few  dollars  per  share 
and  because  time  fled  fast,  the  trustees 
turned  to  accept  another  offer. 

This  time  a  winner  was  selected — John 
S.  Knight,  now  retired,  who  headed  up 
the  successful  Knight  newspaper  group, 
now  Knight-Ridder.  Jack  was  and  is 
smart.  He  ultimately  gained  full  control, 
away  from  the  trust.  He  imported  Basil 
(“Stuffy”)  Walters  from  Minneapolis, 
via  Des  Moines,  and  made  him  editor.  To 
the  horror  of  the  oldtimers,  “Stuffy” 
“jazzed  up”  the  paper,  made  it  typo¬ 
graphically  exciting,  gained  new  readers 
steadily.  The  quality  of  writing  may  have 
suffered,  but  business  improved. 

Knight  soon  discovered  that  the 
$750,000  to  $1,000,000  profit  the  Daily 
News  earned  annually  was  due  to  rentals 
from  offiqe  space  in  his  building.  The 
newspaper  rarely,  if  ever,  made  money, 
largely  because  it  published  no  Sunday 
edition.  So  Knight  worked  out  a  proposi¬ 
tion  with  Marshall  Field  111,  an 
anglophile,  who  wanted  to  start  a  new 
newspaper  in  Chicago,  the  better  to  lend 
vigorous  support  to  Great  Britain,  in  par¬ 
ticular,  and  Europe,  in  general,  as  the 
clouds  of  World  War  11  gathered  omin¬ 
ously.  The  Sun,  a  morning  and  Sunday 
paper,  was  established  by  Field.  He 
especially  wanted  to  oppose  the  Chicago 
Tribune  and  its  “America  First,”  “stay- 
out-of-the-war”  editorial  posture.  Ironi¬ 
cally,  but  a  few  days  after  the  Sun  ap¬ 
peared,  the  Japanese  bombed  Pearl  Har¬ 
bor  and  Hitler  declared  war  on  the 
United  States. 

The  Sun  continued,  however.  Knight 
was  able  to  expand  his  mechanical  de¬ 
partments,  replacing  much  old  equip- 

(Continued  on  page  29) 
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IF  IT  HAS  ANYTHING  TO  DO  WITH  PRINTING  PRODUCTION.  IT  HAS  EVERYTHING  TO  DO  WITH  ROCKWELL 

PRINTER  GOES  ROCKWEU- 
GOSS  FOR  THIRD  TIME 
WITH  NEW  SSC  PRESS 


TRUMBULL,  CONN.  —  The  Trum¬ 
bull  Printing  Company’s  recent  in¬ 
stallation  of  the  new  Rockwell-Goss 
SSC  press  (12  units  plus  3  folders) 
marks  the  third  time  they’ve  put 
their  faith  in  the  same  newspaper 
press  manufacturer. 

For  good  reason,  according  to  Rick 
Diamond,  president  of  Trumbull 
Printing  Company  and  publisher  of 
The  Trumbull  Times,  a  prize¬ 
winning  6500  ABC  weekly  which 
serves  this  Fairfield  County  com¬ 
munity  located  50  miles  from  New 
York  City.  "In  the  fourteen  years 
we’ve  been  operating  Rockwell-Goss 
Community  presses,  we’ve  never  had 
a  press  out  of  operation.  That  kind  of 
favorable  experience,  combined  with 


all  the  improved  features  of  the  new 
SSC  press,  made  our  decision  to  stick 
with  Rockwell-Goss  an  easy  one.” 
Features  of  new  SSC  press 
The  features  Diamond  refers  to  in¬ 
clude  a  new,  guaranteed  speed  of 
25,000  pph;  new  swing-away  ink 
fountains  for  easier  cleaning  and 
color  change;  new  on-the-nose  plate 
lockup  for  easier,  more  precise  plate 
positioning  for  color  register;  new 
web  break  detectors;  heavier  duty 
drive  and  gearing;  and  a  higher  pro¬ 
duction  folder.  Options  include  a  new 
kit  for  running  eight  webs  over  one 
former  to  provide  larger  single¬ 
section  products  and  circumferential 
register  controls  for  running  adjust¬ 
ment  of  back-to-back  register. 


Larry  Kaladish,  day  production  manager  (L),  and  Paul  Velky,  Jr.,  day  press 
foreman,  with  Trumbull  Printing  Company’s  new  Rockwell-Goss  SSC  press. 


Stanley  T.  Smith  (seated),  general 
manager,  and  Rick  Diamond,  presi¬ 
dent,  IVumbull  Printing  Company. 


Goes  offset  in  1963 

Trumbull  Printing  Company 
started  in  offset  in  1963  with  a  3-unit 
Community,  one  of  the  first  on  the 
market.  Four  years  of  growth  later, 
they  traded  it  in  for  the  next  genera¬ 
tion  SC  Community  —  first  6  units 
with  a  Suburban  folder,  then  another 
4  units  and  a  folder  three  years  later. 

"Since  the  addition  of  that  second 
press,”  said  Diamond,  "our  growth 
has  been  phenomenal.  We  now  print 
approximately  100  different  publica¬ 
tions  —  about  40  of  them  weekly 
newspapers,  including  the  twice- 
weekly  Westport  News,  which  often 
exceeds  100  tabloid  pages  per  issue. 
Our  greatest  growrth,  however,  has 
been  in  commercial  work,  a  trend  we 
believe  will  continue.  We  can  offer 
any  weight  paper  from  25-pound 
newsprint  to  50-pound  offset.  We  do  a 
weekly  booklet  on  25-pound  paper  for 
a  Wall  Street  advisory  service  that 
runs  magnificently  on  our  presses  — 

( continued  on  page  2) 
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Trumbull  Printing 


(continued) 

and  I  can’t  remember  the  last  time  we 
had  a  web  break!’ 

Expansion  continues 
By  early  1977,  the  company 
reached  another  crossroad,  accord¬ 
ing  to  Stanley  T.  Smith,  Trumbull 
Printingfs  general  manager.  "Our  po¬ 
tential  sales  exceeded  our  capacity,” 
he  said,  "and  our  two-shift  operation 
struggled  to  keep  up  with  the  load.  It 
took  us  only  three  months  of  consid¬ 
ering  the  alternatives  to  decide  on 


the  SSC  buy.  We’re  now  running  two 
of  the  presses  continuously  while 
doing  makeready  or  maintenance  on 
the  third  one. 

"Our  new  100-foot  long  installa¬ 
tion  has  a  folder  at  either  end,  with  a 
third  Suburban  folder  in  the  middle 
of  the  12  Community  units.  This  in¬ 
line  press  arrangement  gives  us  the 
ability  to  print  everything  profitably 
and  competitively  —  from  a  2000- 
copy  8-page  tabloid  school  news¬ 


FROM  REPORTER  TO  TRUCK 

The  Rockwell-Goss  range 


Rockwell-Goss  pre-press  equip¬ 
ment  includes  the  Metro-set 
phototypesetter  (upper  left),  plus 
Edit-text  and  Micro-Edit  —  new, 
low-cost  VDT  systems  for  enter¬ 
ing  and  editing  newspaper  text 
(Edit-text  system,  upper  right). 
Presses  range  from  the  small 
Community  (center  left)  to  the 
large  Metroliner  (center  right) 
and  include  medium-sized  presses 
such  as  the  Urbanite  and  Cosmo. 
The  stacker  at  the  bottom  is  part 
of  the  Rockwell-Goss  Sta-Hi  line 


which  includes  an  extensive 
range  of  mailroom  equipment  and 
systems. 


paper  to  a  1,000,000-run  circular 
(which  we  can  speed  up  by  triple  plat¬ 
ing  and  running  on  all  three  presses). 

"We  had  a  deadline  for  installation 
of  the  press,”  continued  Smith.  "We 
wanted  to  be  able  to  use  it  for  our 
heavy  year-end  business.  Rockwell- 
Goss  kept  their  commitment  to 
us  and  got  the  press  running  in  time. 
Since  it  was  installed  during  such  a 
busy  period,  our  press  crew  had  to 
learn  to  operate  it  under  pressure 
and  with  very  little  training  time. 
Considering  the  fact  that  this  is  a 
new  piece  of  equipment  with  new 
features,  we  think  both  the  press  and 
our  crews  have  performed  very  well. 
Sees  bright  future 

"The  new  press  equipment  gives  us 
tremendous  additional  capacity. 
We’ve  expanded  our  plant  to  30,0()0 
square  feet,  upgraded  our  composing, 
lithography  and  bindery  depart¬ 
ments,  and  look  forward  to  an  ex¬ 
tremely  bright  future. 

"In  just  fifteen  years,”  said  Smith, 
"we’ve  grown  from  three  employees 
to  100  —  and  Rockwell-Goss  people 
and  presses  have  helped  us  every 
step  of  the  way.  Now,  with  our  new 
SSC  press,  we’re  anticipating  a  40% 
increase  in  volume  within  two  years!’ 


CLASSIFIED  SECTION 


Used  printing  equipment  for  sale 
Not  ready  for  a  NEW  press?  You 
can  expand  your  present  press  or  go 
offset  now  with  a  good  used  press.  Let 
us  quote  from  our  list  of  trade-ins  on 
new  Rockwell-Goss  presses.  Contact 
our  Sales  Department  or  your 
Rockwell-Goss  representative. 


For  more  information,  contact 
Graphic  Systems  Division,  Rockwell 
International,  3100  S.  Central  Ave., 
Chicago  IL  60650, 312/656-8600. 

Rockwell  International 

...where  scierce  gets  down  to  business 


Franklin  put  in  charge 
of  Harte-Hanks’  papers 


Larry  D.  Franklin,  chief  financial  of¬ 
ficer.  has  been  named  senior  vice- 
president  of  Harte-Hanks  Communica¬ 
tions,  Inc.  and  president  of  newspaper 
operations,  effective  February  1.  The 
announcement  was  made  by  Robert  G. 
Marbut,  president  and  chief  executive 
officer  of  the  San  Antonio  based  com¬ 
munications  company. 

Franklin,  35,  joined  Harte-Hanks  in 
1971,  having  come  from  Price 
Waterhouse  &  Co.  in  Dallas.  Texas. 
Prior  to  that,  he  had  been  treasurer  of 
Paris  Milling  Company  in  Paris,  Texas. 

Franklin  came  to  Harte-Hanks  as  as¬ 
sistant  corporate  director  of  accounting 
and  in  1972  he  was  named  secretary,  trea¬ 
surer  and  chief  financial  otficer  of  the 
company.  He  was  elected  to  its  board  of 
directors  in  August,  1974.  He  will  con¬ 
tinue  to  serve  as  chief  financial  officer. 

Commenting  on  the  promotion.  Mar¬ 
but  said,  “The  consolidation  of  our 
newspaper  operations  under  one  corpo¬ 
rate  operating  executive  is  pan  of  the 
evolving  organizational  structure  that 
was  initiated  in  1973.  l.arry  will  have  the 
responsibility  of  coordinating  through 
our  newspaper  group  presidents  the  ac¬ 
tivities  of  our  26  daily,  20  Sunday  and  52 
non-daily  newspaper  and  related  publica¬ 
tions.”  he  concluded. 

Franklin  is  H-H*s  first  senior  vice- 
president. 

The  board  of  directors  of  Harte-Hanks 
Communications  has  approved  the  ap¬ 
pointment  of  new  corporate  vice- 
presidents  and  other  staff  promotions,  to 
become  effective  January  1,  I97S. 

Seven  Haile-Hanks  group  executives 
were  named  corporate  vice- 
presidents — Charles  H.  Everill,  presi¬ 
dent  of  the  National  Group;  John  C. 
Ginn,  president  of  the  Southeast  Group; 
Allan  P.  Johnson,  president  of  the  Metro 
Group;  Wayne  Kearl.  president  of  the 
Television  Group;  Arthur  J.  Keeney, 
president  of  the  Southwest  Group;  C. 
Ben  Rodgers,  president  and  chief  operat¬ 
ing  officer  of  the  Pennysaver  Group;  and 
Cal  Tremblay,  chairman  and  chief  execu¬ 
tive  officer  of  the  Pennysaver  Group. 

Two  corporate  staff  executives  were 
named  vicepresidents.  Bill  R.  Gulledge, 
who  is  corporate  director,  development 
and  assistant  to  the  president  of  Harte- 
Hanks.  will  become  vicepresident-staff 
services.  A.  L.  Hall,  who  now  is  coipo- 
rate  director,  accounting  will  head  a 
newly  created  tax  department  as  vice¬ 
president-tax. 

Other  appointments  that  will  become 
effective  January  1  include  the  designa¬ 
tion  of  John  T.  Williams  as  treasurer.  He 
is  now  corporate  director,  financial  serv¬ 
ices. 
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Richard  H.  Clester.  corporate  direc¬ 
tor.  marketing,  will  become  senior  cor¬ 
porate  director,  marketing;  and  Floyd 
Whellan  will  become  senior  corporate  di¬ 
rector.  human  resources.  He  is  currently 
corporate  director,  industrial  relations. 

Frank  H.  Williams.  Jr.,  manager,  ac¬ 
counting,  will  become  corporate  direc¬ 
tor,  accounting,  and  Stanley  P. 
Richmond  is  being  promoted  to  corpo¬ 
rate  director,  systems  and  engineering 
from  the  current  position  manager,  sys¬ 
tems  and  engineering. 

Janet  M.  Henry,  who  has  been  secre¬ 
tary  and  special  assistant  to  the  president 
of  Harte-Hanks.  will  become  manager, 
special  projects  and  corporate  services. 

Newspapers  spent 
$14.6  m  on  local  tv 

Newspapers  invested  SI 4.6  million  in 
spot  television  advertising  in  1 977.  up 
over  the  $9.5  million  allocated  for  tv- 
advertising  in  I976.  according  to  figures 
released  by  the  Television  Bureau  of 
Advertising  based  on  Broadcast  Adver¬ 
tisers  Reports  figures. 

Newspapers  ranked  20th  as  a  category 
and  showed  the  largest  increase  in  local 
tv  expenditures  behind  health  clubs  and 
reducing  salons,  which  recorded  a  .SS'/r 
increase. 

Restaurants  &  Drive-Ins,  lead  by  such 
fast  food  outlets  as  McDonald's  and 
Burger  King,  invested  the  most  dollars  in 
local  tv  in  1977 — S2I8.7  million. 

Overall,  local  tv  investment  by  the 
Top  20  categories  reached  Si. 2  billion, 
up  I99^  over  the  SI. 03  billion  invested  in 
local  tv  advertising  in  I976. 

Coupon  distribution 
in  newspapers  rises 

Daily  and  Sunday  newspapers  are  con¬ 
tinuing  to  increase  their  share  of  the  dis¬ 
tribution  of  manufacturers'  cents-off 
promotional  coupons,  according  to  the 
Newspaper  Advertising  Bureau,  Inc. 

l.ast  year,  coupon  distribution  jumped 
369f  over  the  year  before  to  62.2  billion, 
and  76.39?  of  these  were  distributed  in 
newspaper  ads.  according  to  estimates 
by  A.  C.  Nielsen  Company.  The  propor¬ 
tion  distributed  in  newspapers  was  at  an 
all  time  high,  the  bureau  points  out. 

Newspapers'  share  included:  run-of 
the  paper,  56.09?;  Sunday  supplements, 
8.59?,  and  free-standing  inserts.  1 1. 89?. 

The  62.2  billion  cents-off  promotional 
coupons  distributed  in  1 977  compares 
with  I4.5  billion  in  1967.  the  Bureau  re¬ 
ported. 


Dallas  Times  Herald  publisher  Lee  J. 
Guittar  awards  retail  sales  representa¬ 
tive  Mike  Garrett  the  first  annual  Jim 
Chambers  Award. 

Sales  achiever  prizes 
awarded  by  Dallas  T-H 

Dallas  Times  Herald  presented  the 
first  annual  Jim  Chambers  Award  (Feb¬ 
ruary  3)  at  the  1978  Display  Advertising 
Awards  Luncheon. 

The  award  was  presented  to  retail 
sales  representative  Mike  Garrett  for 
1 977  linage  and  share  of  market  gains  in 
the  north  Dallas  trade  area.  The  award 
includes  a  two-week  vacation  in  the 
small  alpine  villages  of  Germany,  Au¬ 
stria.  Switzerland,  and  Italy. 

This  new  award  for  outstanding  sales 
achievement  recognizes  the  Times 
Herald's  chairman  of  the  board  and  chief 
executive  officer  James  F.  Chambers,  Jr. 
“Chambers'  assistance  has  been  of  un¬ 
told  value  in  sales  efforts  with  many  ac¬ 
counts;  his  support  and  encouragement 
have  been  an  asset  to  the  sales  staff  by 
keeping  spirit  high  and  momentum 
strong.",  said  Tom  McCartin.  executive 
vicepresident. 

Dick  Merrill,  display  advertising  direc¬ 
tor  presented  second,  third,  and  fourth 
place  Sales  Achiever  of  the  Year  Awards 
to  Shannon  Cox.  Steve  Maskevich,  and 
Virginia  Moore  respectively.  These 
awards  include  one-week  vacations, 
both  abroad  and  domestic. 

In  addition,  special  plaques  were 
awarded  McCartin  and  Ken  Johnson, 
executive  vicepresident,  for  their  aid  in 
the  introduction  of  the  Times  Herald 
Texas  edition. 

Lower  of  ABC  network 
to  teach  journalism 

Elmer  W.  Lower,  vicepresident  of 
corporate  affairs  for  the  American 
Broadcasting  Companies,  will  join  the 
University  of  Missouri  School  of  Jour¬ 
nalism  this  fall  as  professor  of  jour¬ 
nalism,  Dean  Roy  M.  Fisher  announced. 

The  broadcast  executive  will  teach  a 
full  course  load,  coming  into  contact 
with  undergraduate  and  graduate  stu¬ 
dents.  His  emphasis  will  be  broadcasting 
and  broadcast  management,  but  he'll 
also  examine  sociological  issues  and  how 
they  relate  to  the  mass  media. 
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Tribune-Review  •  New  York  Post 
•  and  the  Wilmington  News  Journal. 

Our  listings  are  delivered  at  1200 
words  per  minute  directly  into  your 
computer.  They're  updated  each  day 
to  ensure  accuracy  and  are  available 
in  the  length  of  your  choice. 

Why  not  join  the  growing  list  of 
newspapers  that  rely  on  AP-TV  Day? 
Call  your  AP  bureau  chief. 
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J-courses  help  reduce 
recidivism  to  5% 


By  James  W.  Carty 

Many  prisoners  believe  that  most 
crime  stems  largely  from  interpersonal 
relations  rather  than  mass  communica¬ 
tions.  They  reject  any  one  theory  about 
single,  simplistic  causation  of  illegal 
conduct. 

These  statements  are  based  on  my 
work  with  more  than  200  residents  (in¬ 
mates)  at  the  Maximum  Security  Prison 
for  men  at  Moundsville.  West  Virginia, 
for  a  decade.  I  have  taught  12  courses 
there  and  counseled  participants. 

Of  13S  inmates  released  from  prison, 
after  taking  Bethany  College  courses 
since  l%S,  only  7  have  v  iolated  parole  or 
committed  new  offenses  and  been  re- 
confmed.  The  59'f  recidivism  rate  com¬ 
pares  w  ith  a  national  trend  nearing  . 

Bethany  w  ill  have  provided  1 14  semes- 
ter  courses  with  a  total  of  326  credit 

Prof.  Carty  is  Chairman  of  the  Com¬ 
munications  Department  at  Bethany 
(W.  \a.)  College  and  has  lectured  for  the 
International  Association  of  Police 
Chiefs,  Inc.,  and  is  a  former  police 
reporter  for  The  Sashville  Tennessean. 
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hours  by  May,  1978.  About  150  prisoners 
complete  one  course  or  more  each  year 
at  the  penal  institution,  which  is  located 
26  miles  from  the  School. 

An  additional  250  persons  of  the  prison 
population  of  650,  take  elementary,  sec¬ 
ondary.  and  vocational  level  courses, 
and  about  100  pass  their  General  Educa¬ 
tion  High  School  Equivalence  tests  each 
year. 

Mass  media  are  scapegoated  falsely  as 
motivators  of  violence,  according  to  stu¬ 
dents  in  my  most  recent  course. 
“Criminology  and  Communication,"  in 
the  prison. 

In  term  papers,  the  prisoners  analyzed 
the  roots  of  the  antisocial  conduct  of 
themselves  and  their  associates.  They 
indicated  that  peer  group  friendship  and 
discussion,  reinforced  by  non-verbal 
communication,  taught  them  methods 
and  influenced  them  to  commit  illegal 
acts. 

Press  law',  the  most  popular  course  to 
date,  was  completed  by  a  record  number 
of  .17  in  the  fall  term  of  1976.  Previously, 
eight  inmates  undertook  the  Political 
Science  course  in  Constitutional  Law  in 
Spring.  197.1. 

Moreover,  seven  regular  on-campus 
Bethany  students  journeyed  to  the 
Moundsville  Penitentiary  during  January 
term  of  1971.  to  join  six  residents  in  a 
sociology  course  on  Crime.  Law,  and 
Society. 

In  the  prison  library,  in  the  education 
wing,  the  law  books  are  the  ones  most 
frequently  read. 

Prisoners  regularly  read  newspapers, 
magazines,  and  books,  listen  to  radio  and 
TV  newscasts  and  probably  are  better 
informed  and  more  discerning  in  evaluat¬ 
ing  mass  media  than  the  general 
public — indeed  more  so  than  anybody 
except  mass  communicators. 

Prisoners  believe  that  pre-trial  public¬ 
ity  has  been  prejudicial  in  the  jury  deci¬ 
sion  process  in  their  individual  cases. 
They  base  their  contentions  on  analysis 
of  between  5  and  55  articles  published 
before,  during,  and  after  their  trials,  and 
also  on  newscasts  as  reported  to  them  by 
family  and  friends. 

A  significant  number  charge  that 
police  reporting  is  inadequate,  incom¬ 
plete.  and  inaccurate.  They  realize  that 
some  on  that  beat  are  inexperienced 
reporters  but.  cite  errors  of  fact  and 
interpretation  in  handling  of  their  cases 
and  others. 

Prisoners  are  divided  in  opinions  about 
whether  there  should  be  live  television  or 
other  camera  coverage  of  courtroom 
proceedings. 

Some  contend  that  the  media  project 
over-simpHfied,  partly  true  stereotypes 


of  minorities  and  ethnic  and  racial 
groups. 

They  believe  that  crime  stories  should 
not  refer  to  past  arrests — whether  they 
were  convicted  or  charges  were  dis¬ 
missed.  In  Texas  law,  a  dismissed  charge 
must  be  erased  from  the  records,  and 
prisoners  like  this  provision. 

Many  prisoners  believe  that  the  public 
knows  little  about  them  and  cares  more 
about  punishment  than  rehabilitation. 

Bethany  teachers  are  providing  a  lis¬ 
tening  ear,  guidance,  and  course  content 
to  enrich  the  lives  of  culturally  im¬ 
poverished  inmates.  The  College 
program — under  the  acting  director.  Dr. 
Albert  R.  Buckelew,  Assistant  Professor 
of  Biology,  offers  meaningful  study  and 
association  with  empathetic  friends  from 
the  outside — a  contact  with  the  world. 

The  Bethany  project  was  started  in 
1968,  by  its  long-time  director — now  a 
Eulbright-Hays  lecturer  in  Nigeria — Dr. 
Gary  E.  Larson.  Chairman  of  Biology, 
and  late  Professor  James  Sawtell  of  the 
Biology  Department,  and  Dr.  Carl  L. 
Schweinfurth,  Associate  Professor  of 
Political  Science.  The  latter,  while  work¬ 
ing  on  his  doctorate  at  Southern  Illinois 
University,  had  taken  part  in  the  nation's 
first  college  program  for  inmates — that  of 
SlU,  led  by  Professor  Charles  Clayton  of 
the  Journalism  faculty — at  the  State 
Penitentiary  at  Menard,  Illinois. 

In  a  decade,  Bethany  has  provided 
free  tuition  to  an  equivalent  of  approxi¬ 
mately  $29().(HK). 

1.  myself,  have  offered  courses  in 
Mass  Communications,  Communication 
Theories,  Advertising,  Public  Relations, 
Public  Opinion.  Eoreign  Press,  History 
of  Journalism.  Reporting.  Beginning  and 
Advanced  Speech,  Theories  of  Speech, 
and  Criminology  and  Communication. 

More  than  100  universities  offer 
courses  for  prisoners,  and  prisons  are 
also  expanding  their  elementary,  sec¬ 
ondary.  and  vocational  offerings  to  pre¬ 
pare  inmates  to  re-enter  society. 

The  press  needs  to  do  a  more  adequate 
job  in  reporting  the  positive  achieve¬ 
ments.  even  if  they  be  on  a  small  scale, 
and  in  encouraging  legislatures  to  fund 
these  programs  adequately. 

Railroad  association 
ad,  pr  managers 

James  G.  Kyser  III  has  been  named 
advertising  manager  and  Michael  W.  De¬ 
laney  has  been  named  manager  of  media 
relations  for  the  Office  of  Information 
and  Public  Affairs  at  the  Association  of 
American  Railroads. 

Kyser  most  recently  was  with  the 
American  Petroleum  Institute,  where  he 
served  as  advertising  coordinator  and  as 
a  public  relations  staff  advisor. 

Delaney  joins  the  AAR  after  6  years 
with  the  American  Bankers  Association, 
where  he  served  in  public  relations, 
press  liaison,  speech-writing  and  other 
capacities. 
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Pittsburgh  Press  invests 
$6m  in  plant  improvement 


Pittshurfih  (Pa.)  Press  is  embarking  on 
a  $6  million  capital  improvements  pro¬ 
gram  for  1978. 

At  the  focal  point  of  this  announce¬ 
ment  by  Robert  H.  Hartmann,  president 
and  business  manager,  is  the  construc¬ 
tion  of  a  building  across  the  river  from 
the  present  plant  to  house  an  inserting 
operation. 

Bids  have  been  let  for  this  $2  million 
two-story  building  and  equipment  which 
will  be  adjacent  to  the  present  North 
Side  warehouse.  When  it  is  completed,  it 
will  house  the  inserting  of  preprints  into 
the  Sunday  Press  comic  sections  which 
is  now  being  done  in  the  main  plant. 

Three  72-pocket,  13-head  inserting 
machines  and  various  other  new  pieces 
of  equipment  will  operate  in  the  new 
building,  increasing  efficiency  and  bring¬ 
ing  back  into  Pittsburgh  both  printing 
and  inserting  work  now  being  done  out¬ 
side  of  Pennsylvania. 

Printing  of  the  Sunday  supplements 
will  be  moved  ahead  one  day.  increasing 
the  maximum  limit  of  pages  from  148  to 
224. 

A  video  display  news  system  will  be 


installed  in  the  editorial  departments,  al¬ 
lowing  copy  to  be  edited  on  video  display 
terminals  (VDTs),  at  a  cost  of  $650,(KK). 

Entire  departments  will  be  moved 
from  floor  to  floor.  Circulation  and  data 
systems  will  be  moved  from  the  second 
Boor  to  the  third,  while  the  classified  ad 
and  editorial  departments  will  be  ex¬ 
panded.  The  postal  department  will  be 
moved  and  the  entrance  to  the  building 
will  be  remodeled,  featuring  an  elec¬ 
tronic  security  system. 

Work  will  continue  on  a  comprehen¬ 
sive  circulation  system  and  complete  re¬ 
vamping  of  the  advertising  billing  sys¬ 
tem,  as  well  as  the  payroll  setup. 

A  waste  ink-recovery  unit  will  be 
added  to  the  pressroom. 

The  Lettertlex  system  of  printing  will 
be  completed  within  weeks.  Started 
January  13,  it  eliminates  the  entire 
stereotype  department,  replacing  the 
42-pound  metal  plate  (six  of  these  were 
needed  to  print  one  page)  with  a  one- 
pound  plastic  plate.  Stereotype 
employes  displaced  by  this  move  have 
and  will  be  given  jobs  in  other  depart¬ 
ments. 


“All  of  these  changes  total  $6  million 
and  demonstrate  the  confidence  this 
company  has  in  the  people  who  work 
here.”  Hartmann  said. 

Virginia  home  builder 
mounts  ad  campaign 

Realty  Industries,  Inc.,  one  of  the 
area's  leading  residential  builders,  has 
launched  a  newspaper  and  television  ad¬ 
vertising  campaign  to  help  spark  new 
home  sales. 

Developed  by  the  company's  new 
agency.  Ketchum,  Maclxod  &  Grove, 
Inc.,  Pittsburgh,  the  campaign  will  in¬ 
clude  commercials  and  print  ads  which 
will  appear  on  local  television  stations 
and  in  Richmond  area  Sunday  newspa¬ 
pers. 

Realty  has  been  building  homes  in  the 
Richmond  area  for  over  .30  years.  They 
offer  over  15  floor  plans  ranging  in  size 
from  l,()(K)  to  2,500  square  feet  in  50  de¬ 
sign  styles.  Realty  home  prices  start  in 
the  mid-$.3()'s. 

Realty  appointed  KM&G  in  January  to 
handle  its  advertising.  The  Pittsburgh- 
based  agency  is  23rd  largest  among  all 
agencies  worldwide.  The  account  will  be 
handled  out  of  KM&G's  Pittsburgh  of¬ 
fice. 
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How  well  is  your  community  protecting  its  citizens  from  these  dangers?  To  help 
reporters  answer  that  question,  State  Farm  has  developed  a  booklet  that 
provides  story  ideas  involving  10  topics  related  to  these  threats  to  life 
and  property.  Called  So  You’re  Thinking  About  Doing  A  Story  On... 
the  booklet  gives  you  the  questions,  not  the  answers. 

But  it  does  provide  a  brief  overview  of  the  problem. 

And  it  tells  you  where  you  may  be 
able  to  get  the 
answers. 


For  your  FREE  copy, 
send  us  the  coupon  below. 


Media  Information  Service 
Public  Relations  Dept. 

State  Farm  Mutual 
Automobile  Insurance  Company 
One  State  Farm  Plaza 
Bloomington.  III.  61701 

Please  send  me  a  free  copy  ol  your  booklet  So  You're  Thinking  About  Doing  A  Story  On. . 
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Newspeople  in  the  news 


Brodhage  Isam  Stevens  Risk 


The  St.  Louts  Post-Dispatch  has  reorganized  its  public  affairs  department 
with  the  creation  of  three  separate  sections — public  affairs,  promotion,  and 
creative  services.  William  J.  Isam,  director  of  public  affairs  and  promotion, 
has  been  named  director  of  public  affairs.  He  has  been  with  the  paper  40 
years.  Richard  C.  Stevens,  promotion  art  director,  becomes  promotion  man¬ 
ager.  Robert  B.  Risk,  assistant  director  of  promotion  and  public  affairs,  has 
been  appointed  advertising  creative  services  manager.  Steven  E.  Brodhage, 
commercial  artist,  becomes  promotion  art  director. 


John  Arthi  r — joined  the  San  Fran¬ 
cisco  Examiner  as  night  city  editor  after 
five  years  at  the  Pittshar}>  (Calif.)  Post- 
Dispatch  as  a  reporter  and  managing 
editor.  John  Jacobs — to  the  Examiner  as 
a  reporter.  He  recently  completed  an  ex¬ 
tended  internship  as  a  reporter  on  the 
national  staff  of  the  Washington  Post. 

*  *  ♦ 

Thomas  P.  Inman,  veteran  newspaper¬ 
man  who  was  associate  editor  of  the 
Raid  fill  (N.C.)  News  and  Observer  and 
also  editor  of  its  editorial  pages — 
appointed  editor  of  the  Hickory  (N.C.) 
Daily  Record.  He  succeeds  E.  Eowin 
Bradioro  Jr.,  who  resigned  to  launch  his 
own  communications  business. 

4:  4c  9|c 

Christian  Schii  t — to  circulation  direc¬ 
tor  of  the  Bradenton  (Fla.)  Herald.  For¬ 
merly  he  was  circulation  manager  of  the 
Daily  Camera,  Boulder  Colorado. 

4c  4:  4: 

Thomas  J.  Kki.i.y — named  advertising 
director  of  the  Bristol  (Conn.)  PrcA-v,  Val¬ 
ley  Press  and  Bristol  Press  Trader  publi¬ 
cations.  Earlier  Kelly  worked  for  the 


Hartford  (Conn.)  Times  until  1975  when 
he  joined  Knight-Ridder  Newspaper 
Sales  in  New  York  as  a  senior  account 
executive. 

4  4c  4c 

Howard  J.  Fra/.ho — to  classified  ad¬ 
vertising  manager  of  the  Ypsilanti 

(Mich.)  Press  from  display  salesman, 

succeeding  Tom  Halstead,  who  moved 
to  Poughkeepsie,  N.Y. 

4c  4c  4t 

Willard  P.  Britton,  treasurer  of 
Knight-Ridder  Newspapers,  has  begun 
participation  in  President  Carter’s  “Pres¬ 
ident’s  Reorganization  Project’’  con¬ 
cerned  specifically  with  the  “Federal 
Cash  Management  Project.’’  He  will  be 
part  of  the  Executive  Loan  Program  for 
about  three  months. 

4c  4c  4c 

Peter  E.  Heraty,  labor  relations  man¬ 
ager  of  the  Chicago  Tribune 
Company — appointed  employe  relations 
director.  Heraty,  who  started  at  the 
Tribune  in  l%9  as  a  production  engineer, 
was  named  assistant  labor  relations 
manager  in  1972  and  labor  relations  man¬ 
ager  in  1973. 

4c  4c  4c 

Patrick  Coburn,  managing  editor  of 
the  Springfield  (111.)  State  Joarnal- 
Reffister — named  chairman  of  the  Mid- 
America  Press  Institute.  He  succeeds 
David  Lipman  of  the  St.  Louis  Post- 
Dispatch.  MPl  is  an  organization  of  over 
130  daily  newspapers  in  20  states  which 
conducts  week-end  seminars  for  news¬ 
room  personnel.  Howard  Fibich,  news 
editor  of  the  Milwaukee  Journal,  was 
named  vice-chairman,  with  new  direc¬ 
tors  D.  G.  Schumacher,  executive  editor 
of  the  Alton  (HI.)  Telegraph,  and 
Charles  W.  Walk,  editor  of  the  Kansas 
City  (Kan.)  Kansan. 

*  »  * 

Christine  Bauer — named  editor  of  the 
Ada  (Ohio)  Herald. 


Bennie  J.  Granger — retired  after  28 
years  as  a  staff  photographer  for  the 
Greenville  (S.C.)  News  and  Greenville 
Piedmont. 

4:  4:  4c 

William  J.  Delaney,  Jr. — named  pub¬ 
lic  relations  director  of  the  bi-monthly 
magazine.  The  Mother  Earth  News.  He 
was  formerly  vicepresident  and  public 
relations  director  of  Hawthorne,  Inc. and 
before  that  spent  14  years  as  public  rela¬ 
tions  manager  of  Parade  magazine. 

*  *  * 

William  Lostoski — appointed  market¬ 
ing  director  of  Howard  Publications, 
Inc.,  a  new  position.  He  will  retain  re¬ 
sponsibilities  as  marketing/advertising 
director  of  the  Hammond  (Ind.)  Times. 

4c  4c  4c 

Dave  Butler,  metropolitan  editor  of 
the  Southern  Illinoisan,  Carbondale, 
III. — named  weekend  editor  of  the  Ft. 
Lauderdale,  (Fla.)  Sun-Sentinel. 

4c  4c  4c 

Promotions  at  the  Texas  A  &  M 
University  department  of  communica¬ 
tions  include:  Bob  G.  Rogers,  depart¬ 
ment  head  and  former  managing  editor  of 
the  Austin  (Tex.)  American-Statesman 
newspapers — to  professor:  Dr.  Melvin 
L.  Chastain  and  Howard  F.  Eilers — to 
associate  professors. 

*  *  * 

Stanley  P.  Isaacs,  veteran  general  and 
sports  columnist  for  Newsday,  Long 
Island — now  writing  a  new  column  on 
television  and  radio  coverage  of  sports 
events.  “TV  Sports’’  will  examine  grow¬ 
ing  influence  of  networks  and  commer¬ 
cial  advertisers  on  traditional  reporting 
of  various  sports. 

*  *  * 

Vic  Cantone,  editorial  cartoonist  for 
Editor  &  Publisher  and  the  New  York 
Daily  News — awarded  the  George  Wash¬ 
ington  Honor  Medal  for  a  News  cartoon, 
“Keep  an  Eye  on  Him,”  which  was  a 
comment  on  the  SALT  talks  last  May. 
Cantone’s  award  was  made  by  the  Free¬ 
dom  Foundation  of  Valley  Forge. 

4c  4c  4c 

Peter  B.  Ridder — named  assistant  to 
the  publisher  of  the  Wichita  Eagle  and 
Beacon  effective  March  20.  Ridder  has 
been  business  manager  of  the  Long 
Beach  (Calif.)  Independent  Press- 
Telegram  since  1973,  having  joined  the 
staff  in  1972,  coordinating  the  news¬ 
papers’  conversion  to  cold  type. 

4c  4c  4c 

Richard  Neumann — named  safety  di¬ 
rector  of  the  Courier-Journal  and  Louis¬ 
ville  Times.  He  has  been  with  the  news¬ 
papers  20  years  in  the  maintenance  de¬ 
partment,  recently  administering  a  CPR 
program  for  company  employes. 

*  *  ♦ 

Harold  Varnado — named  to  newly 
created  position  of  advertising  director 
of  the  Pasadena  (Tex.)  Citizen  from  di¬ 
rector  of  marketing  for  the  Exchange 
News,  Clear  Lake. 
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A.  H.  Raskin,  assistant 
editor  of  the  New  York 
Times  from  1964  to  1976, 
joined  the  National  News 
Council  as  an  associate  di¬ 
rector  March  1.  Raskin, 
who  has  a  national  reputa¬ 
tion  as  a  labor  reporter 
and  columnist,  retired 
from  the  Times  at  the  end 
of  1977  after  40  years.  He 
will  be  the  News  Council's 
chief  staff  officer  on  free¬ 
dom  of  press  and  ethical 
issues.  The  other  associate 
director,  Ned  Schnurman, 
directs  handling  of  com¬ 
plaints  filed  with  the  coun¬ 
cil.  Raskin,  president  of 
the  Society  of  Silurians, 
recently  received  the  first 
Louis  Stark  memorial 
medal.  He  succeeded 
Stark  years  ago  as  the 
Times'  chief  labor  reporter 
and  analyst. 


DotGi  AS  S.  Hoi.i.ADAY,  Jr..  named  cir¬ 
culation  manager  of  the  Virffinian-Pilot 
and  Ledfier-Star,  Norfolk.  He  joined  the 
newspapers  as  circulation  administration 
manager  in  1976  and  recently  designed 
and  implemented  a  new  circulation  in¬ 
formation  system. 

*  ♦  ♦ 

Jan  Sticker,  special  assignments  wri¬ 
ter  for  the  Columbia  (S.C.)  Record — 
honored  as  the  newspaper  “Byline  of  the 
Year”  in  South  Carolina  by  a  jury  of 
members  of  the  Sigma  Delta  Chi,  Society 
of  Professional  Journalists. 

^  * 

Thomas  J.  Kelley,  former  advertising 
director,  defunct  Hartford  Times,  and 
more  recently,  senior  account  executive, 
Knight-Ridder  Newspaper  Sales,  New 
York — named  advertising  director,  Bris¬ 
tol  (Conn.)  Press,  succeeding  Perry 
Shinelli.  He  resigned  to  become  assis¬ 
tant  advertising  director,  Meriden 
(Conn.)  Morninf’  Record  and  Journal. 

H/i 

Vicki  Warner — to  the  circulation  de¬ 
partment  of  the  Corpus  Christi  (Tex.) 
CallerlTimes  as  customer  service  man¬ 
ager.  She  was  formerly  with  Hilton  Inns, 
Inc. 


John  E.  Esiinger,  former 
editorial  page  editor  of 
the  Winston-Salem  (N.C.) 
Journal  and  Durham 
(N.C.)  Morning  Herald, 
has  been  named  editorial 
page  editor  of  the  Fay¬ 
etteville  (N.C.)  Observer 
Recently  Esiinger  has  been 
director  of  the  North 
Carolina  Center  for  Public 
Policy  Research  in  Raleigh 
and  assumes  his  new 
duties  March  13,  replac¬ 
ing  editor  Charles  A.  Clay, 
who  resigned.  Earlier  in  his 
career,  Esiinger  was  with 
the  Charlotte  (N.C.)  Ob¬ 
server  and  the  Baltimore 
Evening  Sun. 


Milwaukee  Journal  re¬ 
porter  Edward  Blackwell 
was  named  feature  writer 
of  the  year  during  the  re¬ 
cent  "Black  Media  Ap¬ 
preciation  Day"  in  Mil¬ 
waukee.  He  was  one  of 
several  black  reporters 
and  broadcast  per¬ 
sonalities  honored  by  the 
New  Image  Concept,  an 
organization  promoting 
achievement  among  black 
journalists.  Blackwell  has 
been  a  Journal  reporter 
since  1963  covering  many 
subjects,  especially  those 
related  to  the  central  city. 
He  writes  a  3-a-week  regu¬ 
lar  column,  "In  the  Inner 
City." 


R.  James  Muckley  has 
been  named  vicepresident 
and  advertising  director 
for  Gore  Newspapers 
Company,  publisher  of  the 
Fort  Lauderdale  News  and 
Sun-Senfine/.  Muckley 
joins  Gore  from  the  Akron 
(Ohio)  Beacon  Journal, 
where  he  served  as  adver¬ 
tising  director  for  seven 
years  and  earlier  as  retail 
advertising  manager. 
Muckley  also  has  been 
with  the  Detroit  Free  Press 
and  the  Cincinnati  En¬ 
quirer. 


Sylvan  M.  Barnet,  Jr.,  formerly  gen¬ 
eral  manager  of  the  International  Herald 
Tribune  in  Paris  and  subsequently  vice- 
president  of  American  Airlines — to  pres¬ 
ident  and  chief  executive  officer  of  Van¬ 
derbilt  Communications,  Inc.,  New 
York  City,  a  new  communications  com¬ 
pany.  The  corporation  has  acquired  two 
bi-monthly  magazines  from  Reinhardt/ 
Keymer  Publishing  Co. — Sales  Traininf> 
and  Health  Care  Education. 

^  Jtt  -J/i 

John  S.  Goooreds  of  Goshen,  N.Y. — 
elected  a  director  of  Ottaway  News¬ 
papers,  Inc.  and  assumes  the  new  title  of 
vicepresident  for  finance  and  develop¬ 
ment.  He  has  been  the  company's  finan¬ 
cial  vicepresident.  Peter  G.  Stone,  a 
New  York  City  attorney — appointed  as¬ 
sistant  secretary  and  assistant  treasurer. 

*  *  ♦ 

Rali'h  Gl  iLiERi,  general  manager  of  the 
Idaho  Statesman,  Boise — retired  after  a 
17-year  career  with  the  newspaper. 

♦  *  ♦ 

Frank  Murray — joined  the  Fort 
Lauderdale  News  as  investigative 
reporter,  a  new  position  at  the  paper.  He 
has  been  a  member  of  the  Associated 
Press  investigating  reporting  unit  in 
Washington  and  on  the  staff  of  the  Wash- 
infiton  Star  and  most  recently  executive 
managing  editor  of  Fairchild  Publica¬ 
tions'  6  medical  newspapers. 


Ted  a.  Pensiero — named  assistant 
Sunday  editor  of  the  Burlington  County 
Times,  Willingboro,  New  Jersey  from 
copy  editor. 

^  ^  4c 

F.  James  Pensiero — ^joined  the 
Philadelphia  Eveniuft  Bulletin,  South 
Jersey  edition,  as  a  copy  editor.  Earlier 
he  was  a  copy  editor  for  the  Passaic 
(N.J.)  Herald  News  and  a  news  editor  for 
the  Burlington  Countv  Herald,  Mt. 
Holly,  N.J. 

4c  4c  4c 

Don  Thornton — appointed  metropoli¬ 
tan  editor  of  the  Modesto  (Calif.)  Bee 
from  assistant  metropolitan  editor  of  the 
Sacramento  Bee.  Before  joining 
McClatchy  Newspapers  in  1974, 
Thornton  was  with  United  Press  Inter¬ 
national. 
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Newspeople  in  the  news 


Kstablishment  of  an  expanded  inves¬ 
tigative  unit  and  promotions  announced 
by  the  Rochester  (N.Y.)  Democrat  and 
Chronicle  include: 

WiiiiAM  S.  O'Brien,  metro  editor — 
becomes  executive  metro  editor/ 
investigations.  Timothy  D.  Binn,  assis¬ 
tant  metro  editor — succeeds  O'Brien, 
and  Joy  Sieit/ner.  copy  editor — 
becomes  day  metro  editor  working  with 
Bunn. 

.losiE  Tii.i.os  Smith,  copy  editor  with 
the  national  and  world  desk — to  an  assis¬ 
tant  news  editor;  Diane  Noiti  e — from 
copy  editor  to  an  assistant  metro  editor. 
Kmih  Pritchard — to  an  assistant  metro 
editor  from  reporter  and  copy  editor. 
James  Rickey — from  sports  desk  staffer 
to  news  editor  for  the  desk.  Edward  K. 
V/h  i.iHDE — named  an  assistant  metro 
editor. 

*  *  * 

I.\i  RiE  L.  Cavanaioh,  formerly  direc¬ 
tor  of  promotion  and  public  service,  and 
public  relations  director  of  the  Min¬ 
neapolis  Star  and  Tribune — ^joined 
Anheco  Consultants,  a  management 
company,  to  mount  an  expansion  move 
intcT  creative  communications  services. 
Cavantiugh  is  a  past  president  of  the  In¬ 
ternational  Newspaper  Promotion  As¬ 
sociation. 


Howard  E.  Waei.,  treasurer  and  vice- 
president  of  Dun  &  Bradstreet  Com¬ 
panies  Inc. — elected  executive  vice- 
president  and  chief  financial  officer  of 
Field  Enterprises  Inc.  Wall  started  with 
Dun  &  Bradstreet  in  1971  as  controller, 
was  elected  a  corporate  vicepresident  in 
1974  and  served  as  treasurer  and  vice- 
president  since  1975.  Before  that  he 
spent  16  years  in  financial  operations 
with  General  Dynamics  Corp. 

4:  4c 

Rod  Deckert,  former  city  editor  of  the 
Corvallis  (Ore.)  Gazette-Times — named 
managing  editor  of  the  Missoula  (Mont.) 
Missonlian. 

4c  4:  4: 

Cii.i.A  Brown,  reporter  with  the  Long 
Beach  (Calif.)  Independent,  Press-Tele- 
f>ram — to  the  new  San  Diego  bureau  of 
the  Los  Aiifteles  Times  and  Robert 
Gore — also  to  the  Los  Angeles  Times. 

4c  4c  4: 

Fred  Hull— joined  Knight-Ridder 
newspaper  sales  Chicago  office  after  six 
years  at  the  Wichita  Ea/ile  and  Beacon, 
most  recently  as  sales  development 
manager. 

Roger  Pike,  former  assistant  classified 
manager  to  replace  Hull  and  Larry  Lam¬ 
bert,  retail  advertising  salesman — to  fill 
Pike's  position. 

Be  First  in 
Linage  Gains  with 

AD-BUILDER 

today’s 

only  complete 
Space  Selling  System 


New  president  of  Newspaper  Adver¬ 
tising  Co-op  Network  is  Cyril  M. 
Brown,  co-op  coordinator  of  the  Detroit 
Free  Press.  Brown  was  elected  to  the  top 
spot  during  the  organization’s  Winter 
seminar  at  Fort  Lauderdale.  He  previ¬ 
ously  was  public  relations  director  and 
executive  vicepresident  of  NACON, 
which  currently  has  over  100  major 
member  newspapers. 

4c  4:  4c 

Two  staff  executive  appointments 
have  been  announced  for  the  Toms  River 
(N.J.)  Daily  Observer: 

George  W.  Stevenson,  former  circula¬ 
tion  sales  manager  for  the  Trenton 
Times — named  circulation  director,  and 
Constance  Harmon,  former  classified 
advertising  manager  of  the  Tifton  (Ga.) 
Daily  Gazette — named  classified  man¬ 
ager. 

4c  4c  4c 

Robert  S.  Saehloei — promoted  to 
general  manager  of  the  Kingston  (N.Y.) 
Freeman.  With  the  paper  since  his  days 
as  a  delivery  boy,  Saehloff  joined  the 
advertising  department  in  1941  and 
moved  to  advertising  director  and  then  to 
assistant  general  manager  in  1976. 

4c  4c  4c 

Raymond  E.  Slater,  Jr.,  advertising 
director  of  the  Plattsburgh  (N.Y.) 
Press-Republican — retired  from  the 
newspaper  and  plans  continuing  in  the 
advertising  field  with  his  own  agency  in 
Plattsburgh. 

4c  4c  4c 

Roland  W.  Schultz,  classified  adver¬ 
tising  manager  of  iht  Jamestown  (N.Y.) 
Post-Journal — named  advertising  direc¬ 
tor,  replacing  Joe  McDermott — who  has 
been  named  advertising  director  of  The 
Farm  News,  a  monthly  publication  cov¬ 
ering  Iowa. 

*  ♦  * 

Frederick  E.  Bolles,  retail  advertising 
manager  of  the  Athens  (Ohio) 
Messenger — named  advertising  man¬ 
ager.  Randall  C.  Guthrie,  Jr. — named 
retail  advertising  manager  succeeding 
Bolles. 

*  *  ie 

Jerry  Younger,  a  sales  representative 
in  the  New  York  Times'  national  adver¬ 
tising  department — named  manager  of 
advertising  agency  relations,  replacing 
George  Shaw,  who  left  the  Times  to  join 
a  Baltimore  ad  agency. 

4c  4c  4c 

Jeeerey  Daniels,  former  reporter,  de¬ 
funct  Hartford  Times,  and,  more  re¬ 
cently,  a  special  assistant  to  Connecticut 
Governor  ElIaT.  Grasso — named  by  the 
governor  to  the  State  Commission  on 
Hospitals  and  Health  Care. 

4c  4c  4c 

Don  Waddington,  executive  vice- 
president  of  Branham  Co. — nominated 
to  be  second  lieutenant  governor  of  the 
American  Advertising  Federation,  10th 
District. 
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Ad-Builder  is  the  leader  for  everything  you  need  to  create  effective  linage¬ 
building  ads!  Each  monthly  issue  has  33  idea-packed  pages  of  camera-ready  art 
and  time-saving  layout  examples.  Plus  seasonal  merchandising  themes. 
Headings.  Ad  frames.  Concentrics.  Color-separated  art  and  much,  much 
more. 

Created  by  top  professiorals,  Ad-Builder  art  is  specially  tailored  for  your  daily 
retail  needs  ...  in  the  sizes  you  use  most  often.  Plus  art  and  layouts  for  full  page 
spreads.  Spiecial  promotions  and  total  merchandising  campaigns. 

Ad-Builder  also  brings  the  nation’s  manufacturers  right  to  your  fingertips  with 
thousands  of  inches  of  profit -building  product  art:  automobiles,  grocery  items, 
mass  merchandise,  outdoor  products  and  even  more. 

Be  a  winner  in  linage  gains.  Send  todai/  for  an  informative,  free  booklet,  ex¬ 
plaining  how  to  increase  your  advertising  profits . . .  plus  a  complimentary  Ad- 
Builder  issue. 
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The  McGees 


McGees  to  tour 
mainland  China 

John  F.  McGee,  president  of  the  Char¬ 
leston  (W.Va.)  Daily  Mail  and  his  wife. 
Ruth,  will  visit  China  in  March  after  an 
extensive  tour  of  Southeast  Asia. 

The  couple  is  believed- to  be  the  first 
West  Virginia  newspaper  people  invited 
to  mainland  China  to  observe  life  under 
the  government  of  the  People's  Repub¬ 
lic. 

Yu  Min-sheng,  chief  U.N.  correspon¬ 
dent  for  Hsinhua  News  Agency,  in¬ 
formed  Mr.  and  Mrs.  McGee  that  ap¬ 
proval  had  been  given  for  their  travel  in 
China.  Hsinhua  is  the  New  China  News 
Agency  of  the  Peoples  Republic  of 
China. 


The  McGees  will  fly  to  New  Zealand 
and  Australia  before  going  to  China.  In 
Australia,  McGee  planned  to  attend  a 
meeting  of  the  International  Press  Insti¬ 
tute  in  early  March. 

The  couple's  journey  will  take  them  to 
Melbourne,  Sydney  and  Canberra,  Au¬ 
stralia;  Singapore.  Malaysia;  Bangkok, 
Thailand,  and  Hong  Kong.  They  will  en¬ 
train  at  Hong  Kong  for  the  trip  into  China 
where  their  first  stop  will  be  Canton. 
After  several  days  there,  they  will  fly  to 
Peking,  China's  capital.  While  in  China 
the  McGees  will  be  escorted  by  Hsinhua 
staff  representatives,  who  have  arranged 
a  series  of  interviews  with  various 
Chinese  officials  as  well  as  opportunities 
to  observe  life  in  the  countryside  of  Can¬ 
ton  and  Peking. 

The  McGees  plan  to  report  on  their 
trip  to  Daily  Mail  readers,  as  they  have 
done  in  the  past  during  visits  to  Egypt, 
East  Africa  and  Mexico. 


Ad  manager 

Donald  D.  Dunham  has  been  named 
advertising  manager  for  Ethyl  Corpora¬ 
tion.  Dunham  most  recently  was  a  vice- 
president  of  Cargill,  Wilson  &  Acree  in 
Birmingham.  Ala.,  which  he  joined  in 
1974. 


E&P  ad  salesmen 
join  ad  rep  firm 

Thomas  Bloodgood  and  Doug 
Stephenson  have  joined  Sawyer- 
Ferguson-Walker  Inc.,  national  news¬ 
paper  advertising  sales  representatives, 
as  salesmen. 

Bloodgood  was  Midwest  advertising 
manager  for  Editor  &  Pibi.isher  in 
Chicago.  He  will  work  out  of  S-F-W's 
Chicago  office.  Stephenson  was  a  sales¬ 
man  for  E&P  in  New  York,  and  will  be 
located  in  S-F-W's  New  York  sales  of¬ 
fice. 

Lee  Danner,  previously  with  the 
Chicago  Tribune,  has  joined  E&P  as  a 
sales  representative  in  the  Chicaf>o  of- 
Jice.  Paul  Hennessey,  a  Chicago  sales¬ 
man,  has  left  E&P. 

American  Express 
names  new  ad  head 

Pierce  Butler  has  been  named  vice¬ 
president/advertising  and  promotion  for 
the  American  Express  Card  Division. 

Butler  is  responsible  for  overseeing  ail 
phases  of  advertising  and  promotion 
programs  that  benefit  U.S.  service  estab- 
lisliments  that  accept  the  card  such  as 
major  airlines,  restaurants,  hotel/motels, 
resorts  and  department  stores. 


Pallet  trucker  fork-lift? 

Actually,  it’s  a  Caterpillar  T40B  Lift  Truck,  which 
moves  and  stacks  pallets  of  goods  in  ware¬ 
houses  and  storerooms.  With  a  52"  wheelbase, 
it’s  about  half  the  size  of  the  ordinary  car. 

Yet  it  weighs  nearly  twice  as  much  and  can  lift 
and  carry  two  tons. 

There  are  many  makes  of  lift  trucks  like  this 
one.  But  the  T40B  is  made  only  by  Towmotor,  a 
subsidiary  of  Caterpillar  Tractor  Co. 
CATERPILLAR  and  CAT  are  Trademarks  of 
Caterpillar  Tractor  Co.  TOWMOTOR  is  a 
Trademark  of  Towmotor  Corporation.  When 
you  use  our  names,  please  make  sure  you’re 
talking  about  our  products.  We  also  make  track 
and  wheel-type  tractors  and  loaders,  motor 
graders,  tractor-scrapers,  off-highway  trucks, 
coal  haulers,  diesel  engines,  and  excavators 
as  well  as  lift  trucks. 

Thanks. 


"  iiiiiil 


Caterpillar.  Cat  and  CB  are  Trademarks  of  Caterpillar  Tractor  Co. 


Jim  Murray  dominates 
sportswriting  fieid 


In  the  1950's  the  New  York  Yankees 
were  almost  invincible,  and  hockey’s 
Montreal  Canadiens  won  5  straight  world 
championships.  In  the  Sixties  the  Vince 
Lombardi-coached  Green  Bay  Packers 
dominated  professional  football. 

But  today,  dynasties  like  that  are  rare. 
Except  on  the  West  Coast. 

There,  Jim  Murray  of  the  Los  Anaeles 
Times  is  the  closest  you'll  come  to  a 
modem  sports  dynasty. 

For  the  past  1 1  years  Murray,  the 
Times'  sports  columnist,  has  been 
named  “America's  Best  Sportswriter" 
by  the  National  Association  of  Sports- 
casters  and  Sportswriters.  He's  won  the 
award  a  total  of  12  times. 

He's  captured  the  National  Headliner 
Award  twice  for  “consistently- 
outstanding  column  writing,"  and  is  the 
author  of  two  books,  “The  Best  of  Jim 
Murray"  and  “The  Sporting  World  of 
Jim  Murray."  In  addition,  his  six- 
times-weekly  column  is  syndicated  to 


Jim  Murray 

Hogan  and  the  Dodgers'  Jim  Gilliam. 
Neither  was  blessed  with  great  natural 
talent,  and  it  was  a  joy  to  watch  them 
develop  their  skills.” 

Golf  remains  Murray's  favorite  sport 
to  cover,  simply  because  “in  my  mind 
there's  nothing  more  difficult  in  sports 
than  trying  to  hit  a  2-iron  through  a  grove 
of  trees  and  hit  the  green.” 

On  the  other  hand  hockey,  according 
to  Murray,  is  “difficult  for  me.  1  like  the 
game,  but  to  be  truthful,  with  all  those 
bodies  piled  up  in  front  of  the  net,  it  can 
be  tough  to  cover.  1  have  YET  to  see  a 
goal  scored!” 

Murray  ranks  Sandy  Koufax,  Jim 
Brosnan,  Merlin  Olsen,  Reggie  Jackson 
and  Muhammad  Ali  (“I've  had  my  tiffs 
with  Ali.  but  he's  one  of  the  most  engag¬ 
ing  guys  in  sports”)  as  athletes  with 
“class.” 

His  favorite  moment  in  sports? 

“Two  stand  out,”  he  says.  “First,  the 
1975  Cincinnati  Reds-Boston  Red  Sox 
World  Series.  That  had  everything.  Next 
is  the  great  Notre  Dame-Southern  Cal 
game  in  1974,  when  USC  came  back 
from  a  24-6  halftime  deficit  to  win  going 
away,  55-24.  I've  never  seen  anything 
like  that  before  or  since!” 

But  unlike  George  Plimpton  of  “Paper 
Lion”  fame,  Murray  is  not  a  frustrated 
athlete. 

“No  way.  1  cannot  imagine  myself 
standing  in  right  field  at  Doger  Stadium, 
two  out,  bottom  of  the  ninth,  bases 
loaded,  then  racing  back  and  leaping  up 
against  the  fence  to  catch  a  long  fly  ball. 

“Hell,  I  probably  wouldn't  even  SEE 


more  than  250  newspapers. 

All  of  which  isn't  bad  for  a  guy  who, 
admittedly,  is  one  of  the  great  “non¬ 
athletes”  of  our  time. 

“As  a  kid  1  wasn't  what  you'd  call  a 
super  athletic  talent.”  says  Murray. 

“In  baseball  1  was  a  scatter-armed  out¬ 
fielder  and  a  choke  hitter  .  .  .  with  my 
throat,  not  the  bat.  As  a  football  player  I 
was  the  original  ‘lonesome  end,'  because 
I  frequently  drifted  away  from  the 
action!” 

But  the  59-year-old  Murray's  strong 
suit  isn't  playing,  it's  writing. 

He  started  his  career  at  Trinity  (Conn.) 
College  as  campus  correspondent  for  the 
Hartford  Times.  After  graduation  he 
joined  the  New  Haven  (Conn.)  Reuister, 
where  he  covered  “just  about  every¬ 
thing.” 

A  year  later  he  joined  the  Los  Angeles 
Examiner  as  a  general  reporter  and  re- 
writeman,  covering  many  major  crime 
stories. 

While  on  the  West  Coast  Time 
Magazine  tabbed  him  as  its  Los  Angeles 
correspondent,  and  he  wrote  cover 
stories  about  John  Wayne,  Lucille  Ball 
and  Marlon  Brando.  At  Time,  in  1953,  he 
helped  found  Sports  Illustrated,  and  was 
the  magazine's  West  Coast  correspon¬ 
dent  for  8  years. 

He  joined  the  Los  Angeles  Times  as 
sports  columnist  in  1%1,  and  since  then 
has  covered  virtually  every  sport  im¬ 
aginable.  And,  like  every  sports  writer, 
he  has  his  favorites. 

“I  can't  help  but  like  the  guys  who 
have  to  work  to  achieve  athletic  great- 
i  ness.”  Murray  says.  “Guys  like  Ben 
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Chicago  Daily  News 

(Continued  from  puf’e  16} 


ment.  He  had  his  eye  on  buying  sorely- 
needed  new  printing  presses,  but  that 
never  occurred. 

Knight  made  an  effort  to  acquire 
Hearst's  Chicago  American,  to  dominate 
the  evening  newspaper  field  and,  most 
importantly,  to  gain  a  Sunday  edition. 
He  talked  with  Bill  Hearst.  They  came  so 
close  to  signatures  that  the  Daily  News 
began  running  trial  issues,  to  see  what 
the  combined  Daily  News-American 
would  look  like.  But,  lo,  a  Hearst  man¬ 
agement  group  came  to  Chicago.  They  ^ 
wanted  cash  (It  was  rumored  that  the 
Knight  offer  involved  more  newsprint 
than  money).  It  was  said  that  Marshall 
Field  iV,  who  had  succeeded  his  father 
and  occupied  what  one  wag  described  as 
“the  wedding  cake  building,”  the  ample 
present  home  of  the  Sun-Times  and 
Daily  News,  offered  $10,()00,(X)0  in  cash 
and  thought  he  had  the  American  in 
hand.  But  the  Hearst  team  walked  over 
to  the  Tribune  and  sold  the  American  for 
reportedly  $14.()()0,()(K)  in  cash.  Knight 
was  furious,  and  expressed  himself  pub¬ 
licly  in  a  rough,  tough  editorial.  To  add 
salt  to  the  wound,  the  Daily  News 
scooped  the  town  on  the  story  of  the 
sale. 

After  that,  plus  some  painful  attacks  of 
arthritis,  plus  the  sudden  death  of  a  son, 
plus  what  was  described  as  brother  Jim 
Knight's  lack  of  interest  in  Chicago  and 
its  severe  weather,  Knight  was  receptive 
to  Marshall  Field  IV's  offer  to  buy  the 
Daily  News. 

Upon  acquiring  the  Daily  News  Field 
addressed  the  staff  in  the  publisher's 
large  office,  after  asking  if  Knight  would 
leave  the  room,  which  he  did.  Field  said 
ownership  of  the  Daily  News  marked 
“the  fulfillment  of  a  great  and  longtime 
desire”  and  assured  all  who  were  assem¬ 
bled  that  the  Daily  News  would  remain 
in  its  riverside  building  and  would  not  be 
merged  with  the  Sun-Times.  In  a  year  it 
was  merged,  and  personnel  moved  to 
“the  wedding  cake  building.” 

True,  there  was  a  temporary  spurt  in 
circulation  for  the  Daily  News  when  the 
Tribune  discontinued  Today,  successor 
to  the  American;  but  in  recent  years  it 
has  been  all  downhill.  Editors  were  put 
out  to  pasture  and  replaced.  Panic  set  in. 
Drastic  changes  were  made  in  format  and 
content.  But  to  no  avail. 

W.  Virginia  account 
to  Fahlgren  &  Ferriss 

Fahlgren  &  Ferriss  Inc.,  Parkersburg, 
W.  Va.,  has  been  awarded  the  advertis¬ 
ing  contract  for  the  West  Virginia  Gov¬ 
ernor's  Office  of  Economic  and  Com¬ 
munity  Development. 

Previous  agency  was  the  Robert 
Goodman  Agency,  Inc.,  in  Baltimore. 
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Photo-ready  ads 
created  by  Church 

A  series  of  13  newspaper  ads  is  part  of 
an  evangelistic  advertising  kit  produced 
by  the  General  Conference  of  the 
Seventh-day  Adventist  Church.  The  kit 
has  been  made  available  to  its  churches 
for  local  insertion. 

The  ads  have  been  printed  in  photo¬ 
ready  copy  in  two  sizes — nearly  a  half¬ 
page  size  and  a  smaller  size  running  three 
columns  in  width  by  about  seven  inches. 
They  lean  heavily  on  their  large  head¬ 
lines  to  capture  attention,  and  include  a 
cut-out  coupon  for  interested  readers  to 


use  to  learr  the  answers  to  questions 
they  might  have. 

Local  churches  are  being  encouraged 
to  purchase  advertising  space  and  run 
the  entire  series,  but  each  ad  can  stand 
alone. 

Some  of  the  headings  read:  “Can  you 
whip  yourself  into  heaven?”  “The  day 
they  stole  Easter,”  “They  looked  2,000 
years  into  the  future,”  “The  great 
hoax,”  “Vegetarian  diet:  Is  it  for  you?" 
“Our  planet  hijacked!”  “Till  death  do  us 
part?  Not  necessarily.” 

The  packet  was  produced  by  Paul  Nel¬ 
son  Advertising  of  California  and  Harry 
Knox  and  Associates  of  Washington, 
D.C. 


TPS/6000 


The  system  of  the  future, 
that’s  operational  and  ready  to 
put  out  your  newspaper  today. 

The  Text  Processing  Systenn/6000  is  based  on  a  high  level 
language  for  advanced  capability  combined  with  ease  of  main¬ 
tenance.  One  software  system  regardless  of  your  configuration 
and  it  has  all  the  features  you  should  demand  in  a  TPS  and  more. 

TPS/6000  has  a  single  data  base  totally  backed  up  with  an 
identical  duplicate  to  prevent  copy  loss.  Unique  headline  fitting, 
a  powerful  (directory  structure  an(d  interactive  H  &  J  to  allow 
easier  and  faster  page  make-up.  Interactive  classified  advertising 
costing,  automatic  credit  checking  and  ad  routing  to  optimize 
production  efficiency.  A  total  system  with  emphasis  on  security, 
data  integrity  and  complete  back-up  assures  the  newspaper  will 
get  out,  no  matter  what. 

TPS/6000.  The  high  performance,  high  uptime  system 
designed  to  maximize  your  product  and  your  profits.  For  all  the 
data  contact  Jack  Nicholson  at  LOGICON,  24225  Gamier  St., 
Torrance,  CA  90505,  phone  [21 3]  325-6060. 


LOGICON 
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By  Dan  Lionel 


Shoppers  briefed  on  retailers’  co-op  ad  rights 

"A  manufacturer’s  cooperative  adver-  proportionately  equal  benefits  with  their 
tising  program,  under  the  terms  of  the  competition  selling  the  same  merchan- 
Robinson-Patman  Act  of  1936  must  be  dise  and  if  no  suitable  alternative  such  as 
’functionally  available'  to  all  retailers."  your  shopping  newspapers  for  example. 
Irving  Koch,  former  senior  attorney  with  is  provided,  the  vendor  is  in  violation  of 
the  Federal  Trade  Commission,  told  the  act."  he  said, 
members  of  the  New  York  State  Adver-  Violation  of  the  Robinson-Patman  Act 
tising  Publishers  Council  at  their  winter  can  result  in  both  civil  and  criminal  pro¬ 
meeting  held  last  week.  secution.  “In  addition  to  government  en- 

Koch.  now  in  private  practice  on  mat-  forcement  the  law  calls  for  triple  dam- 
ters  relating  to  the  FTC.  explained  that  ages  on  the  civil  side."  Koch  said, 
'functionally  available' means  that  every  "The  Robinson-Patman  Act  is  de¬ 
retailer  should  be  equally  able  to  take  signed  to  prevent  larger  retailers  from 
advantage  of  the  manufacturer's  co-op  using  ‘economic  clout'  for  competitive 
program."  If  the  program’s  regulations  advantage.”  He  cited  the  case  of  R.  H. 
as  to  media  use  exclude  any  group  a  suit-  Macy  when,  a  number  of  years  ago  it 

able  and  usable  alternative  must  be  of-  anticipated  its  lOOth  Birthday  Celebra- 

fered."  he  said.  He  emphasized  the  word  tion  by  contacting  its  vendors  and  'po- 
’exclude'  saying  it  is  a  kej'  word  in  the  litely  and  diplomatically'  asking  whether 

law.  This  aspect  of  the  law.  he  pointed  they  would  give  any  extra  advertising 

out.  had  a  strong  bearing  on  the  interest  consideration  to  the  store  to  help  make 

of  the  audience  whose  members  publish  the  event  successful.  "They  used  no 
non  paid  shoppers  with  a  weekly  circula-  pressure,  no  threats,”  said  Koch,  “but 
tion  in  the  State  of  3,300,000.  to  the  vendors  faced  with  such  a  request 

"If  a  segment  of  the  retailers  cannot  from  a  giant  customer  the  message  came 
use  the  programmed  media  be  it  radio,  across."  The  FTC  ruled  that  the  store 
tv.  or  daily  newspapers  because  their  was  out  of  order  in  the  matter, 
reach  goes  beyond  the  trading  zone  of  Reverting  to  his  topic,"  Cooperative 
the  smaller  outlets,  such  retailers  are ‘ef-  Advertising  Rights  of  Smaller  Retailers 
fectively  excluded'  and  cannot  receive  Under  the  Robinson-Patman  Act”  Koch 

said  that  a  manufacturer  whose  products 
were  distributed  in  some  areas  by  job- 
bers  does  not  abrogate  his  respon- 
sibilities  for  providing  equal  promotional 
opportunities  to  direct  and  indirect  cus- 
alike.  The  matter  was  tested  in 
the  Supreme  Court  in  the  case  of  the 
Fred  Meyers  Chain  Stores  in  the  West. 
^  instance  the  manufacturer  at- 

^  tempted  to  side  step  co-op  for  the  smaller 

retailers  who  bought  through  jobbers  or 
N  ***y^*^*^  wholesalers  (indirect  purchasers).  The 

court  found  the  vendor  in  violation  of  the 
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Syndicates 


By  Lenora  Williamson 


Electronic  editing  increases 


Installation  of  electronic  editing  sys¬ 
tems  and  production  appointments  have 
been  announced  by  several  syndicates 
this  past  week. 

King  Features  Syndicate  has  begun 
computerized  electronic  editing  of  all  its 
text  features  via  new  equipment — a  spe¬ 
cially  modified  MGD  Graphic  Systems 
“Edit-Text”  facility.  All  copy  previously 
hand-edited,  copy  read  and  proofed  by 
King's  staff  is  now  being  handled  by  the 
editors  on  MGD  “Image  III’’  video  dis¬ 
play  terminals  installed  in  King’s  New 
York  headquarters. 

Copy  is  entered  into  the  system  di¬ 
rectly  by  editors  using  VDTs,  by 
keyboard  operators  creating  tape,  or  via 
dial  up  phone  link  to  remote  terminals. 

Then  copy  is  routed  electronically  to  a 
newly  established  computer  control 
center,  which  acts  as  traffic  director 
transmitting  columns  and  stories  elec¬ 
tronically  to  UPl  DataNews,  AP  Data 
Features  and  to  King’s  in-house  produc¬ 
tion  facilities  for  OCR  scannable  and 
camera  ready  copy. 

“The  new  system  enables  us  to  meet 
all  present  production  requirements  for 
syndicated  copy  and  provides  the  flexi¬ 
bility  to  meet  new  technological  de¬ 
velopments  from  satellite  delivery  to  las¬ 
ers,’’  King’s  executive  editor  Allan 
Priaulx  said.  The  system  was  designed 
by  William  H.  Bang,  assistant  to  King’s 
general  manager,  in  cooperation  with  the 
MGD  Graphic  Systems  technical  staff  in 
Downers  Grove,  111.  It  was  developed  to 
meet  the  unique  needs  of  a  syndicate 
creating  a  large  volume  of  copy  in  a  vari¬ 
ety  of  type,  typescript,  and  wire  service 
formats. 

♦  ♦  * 

Thomas  V.  McCormick  is  the  newly 
named  production  manager  of  United 
Feature  Syndicate,  moving  from  produc¬ 
tion  manager  of  Newspaper  Enterprise 
Association.  Both  syndicates  are  part  of 
the  Scripps-Howard  organization. 
NEA’s  daily  service  and  syndicated  fea¬ 
tures  have  been  produced  out  of  the  UFS 
production  center  in  New  York  for  sev¬ 
eral  months. 

McCormick  has  been  with  NEA  since 
1973,  first  as  assistant  production  man¬ 
ager  and  then  as  manager.  A  graduate  of 
New  York  Community  College  with  an 
A  AS  Graphic  Arts  degree,  he  is  complet¬ 
ing  a  BS  degree  in  computer  science  at 
Brooklyn  College. 

*  *  * 

The  Register  and  Tribune  Syndicate, 
Des  Moines,  has  installed  a  new  test  edit¬ 
ing  system  designed  to  meet  its  special 
requirements  in  producing  and  distribut¬ 
ing  feature  copy  and  the  Christian  Sci¬ 
ence  Monitor  News  Service. 
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The  syndicate’s  microprocessor-based 
system  was  built  by  Newspaper  Elec¬ 
tronics  Corp.  of  Kansas  City  and  is  a 
modified  version  of  its  N.E.W.S.  6  sys¬ 
tem,  according  to  Dennis  R.  Allen,  syn¬ 
dicate  president. 

The  system  performs  several  editorial 
and  production  functions  simultane¬ 
ously,  including  transmission  of  copy  on, 
UPl’s  DataNews  network  and  prepara¬ 
tion  of  litho  masters  to  produce  scanner 
copy  in  two  fonts.  Richard  Long  directed 
the  project  for  the  syndicate. 

“This  particular  system  was  designed 
only  for  our  editorial  needs,’’  Allen 
commented.  “Another  system  handles 
our  business  requirements.  For  the 
editorial  system,  we  specifically  wanted 
the  simplicity  of  operation  and  mainte¬ 
nance  offered  by  a  microprocessor  but 
we  found  that  our  special  requirements 
weren’t  available  without  some  rather 
sophisticated  software  changes.’’ 

The  new  system  also  provides  for  fu¬ 
ture  transmission  of  the  service  on  AP’s 
DataFeatures  network  and  for  a  high¬ 
speed  input  for  Christian  Science 
Monitor  copy  from  Boston. 

♦  *  * 

Good  News/Bad  News  is  a  new,  six- 


**Oear  Lord,  give  me  the  strength  to  utterly  destroy  Webbwood 
International,  the  Goliath  of  our  industry.*’ 

a-week  panel  casting  a  humorous  eye  on 
the  world  of  business  and  aimed  at  finan¬ 
cial  pages  of  the  country’s  newspapers. 
It  is  by  veteran  New  Yorker  cartoonist. 
Henry  Martin,  and  begins  March  1 3  from 
the  Chicago  Tribune-New  York  News 
Syndicate.  First  signers  include  the  Bos¬ 
ton  Globe,  Chicufio  Tribune,  Dallas 
Times-Herald,  Houston  Post,  Mil¬ 
waukee  Journal,  Nashville  Tennessean 
and  San  Francisco  Chronicle. 

*  *  ♦ 

Steven  Jehorek,  general  manager  of 
Field  Newspaper  Syndicate  has  been 
elected  a  vicepresident.  He  will  continue 
to  serve  as  a  member  of  the  syndicate’s 
management  board. 
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Weekly  •  Superb  art,  with  text 

UNITED  FEATURE  SYNDICATE.  200  Park  Avenue.  New  York,  N.Y.  10017,  (212)  557-2333 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


FEATURES  AVAILABLE 


ANECDOTES 


STORIETTES— Sparkling,  well- researched 
weekly  tales  of  little  known  facts  of  his¬ 
tory,  bizarre  encounters,  inventions,  bio¬ 
graphical  sketches  by  veteran  writer. 
Ideal  feature  material.  About  500  words. 
Send  for  FREE  samples,  low  rates.  Flagler 
&  Nelson,  Inc.,  1640  Statler-Ffilton,  Buf¬ 
falo,  NY  14202. 


AUTOMOTIVE _ 

YOUR  AUTO  AND  YOU;  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  tor  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle. 
Milwaukee,  Wise.  53217. 

BUSINESS 


SMALL  BUSINESS  COLUMN:  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Miami  Herald  and  other  fine 
newspapers.  Free  samples.  M.  Stevens, 
172  Mill  River  Rd.,  Chappaqua,  N.Y. 
10514. 


CARTONS 


FIG  LEAVES— Pint-sized  demons  in  a 
world  of  laughter.  Weekly.  Rates  and 
samples:  Sandcastles-EP,  Box  1356, 
Newport  News,  VA  23601. 


COMIC  STRIPS 


HARDPAN— A  weekly  comic  strip  pre¬ 
senting  all  the  Farm  News  that’s  wit  to 
print.  J.  Griswold,  914  2nd  Ave.,  battle. 
Wash.  98104. 


COUNSEUNG 


MIND  MATTER— Interesting  questions- 
answers  on  personal  relations  by  emi¬ 
nent  psychologist.  Helpful  answers  to 
vexing  problems;  gentle  humor.  Excep¬ 
tional  weekly  column.  350  words.  Send 
for  FREE  samples,  low  rates,  Flagler  & 
Nelson.  Inc.,  1640  Statler-Hilton.  Buf- 
talo,  NY  14202. 


Featuie  Your  Feature  In 
FEATURES  AVAILABLE 
And  Watch  Your 
Syndicate  Sales  Soar! 


EDITORIAL  CARTOONS 


HARD-HITTING  CONSERVATIVE  politi¬ 
cal  cartoons.  This  cartoonist  has  been 
reprinted  in  newsmagazines,  books  and 
won  awards,  too!  Five  days  a  week.  Write 
for  rates  and  samples,  now!  Box  .334, 
Editor  &  Publisher. 


FILLERS 


REQUEST,  on  your  letterhead,  a  sample 
copy  of  Robbins  Filler  Service.  Use  it  in 
your  publication  with  our  complements. 
It  your  readers  like  what  they  see,  buy 
it— at  the  most  reasonable  rates  in  the 
feature  service  industry  for  this  type  of 
quality  material.  You  can't  lose;  we're 
the  gamblers.  Robbins  &  Associates, 
P.O.  Box  780,  Seattle,  WA  98111. 


GARDENING 


THE  PART  TIME  GARDENER-Refresh- 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced,  widely 
recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson, 
Inc.,  1640  Statler  Hilton,  Buffalo.  NY 
14202. 


HORSES 


OF  COURSE,  A  HORSE  .  .  .  who  says 
interest  limited?  Scored  highest  reader 
loyalty  of  metro  daily's  surveyed  col¬ 
umns.  Already  nation's  most  popular 
horse  column.  Try  4  weeks  free.  Copley 
News  Service,  P.O.  Box  190,  San  Diego, 
CA  92112. 


DAILY  FICTIONALIZED  soap  opera,  with 
zany  plotlines.  Can  suit  to  any  commun¬ 
ity.  Strong  appeal  to  female  readers.  Try 
2  free  weeks.  Rate  negotiable.  R.  C.  Fea¬ 
tures,  489  Woodland  Road,  Pittsburgh, 
PA  15237. _ 

“NIT  WIT”  .  .  .  The  definition  of  a 
drugstore  cowboy  is  a  city  fellow  who 
keeps  an  eye  on  a  girl’s  calves.  Variable 
humor.  Free  samples.  You  set  the  rate. 
Robert  Thornton  Features,  3110  N.E. 
86th  Ave.,  Portland,  OR  97220. 


"POETIC  LICENSE!"  Spice  up  your  news 
with  terse  verse  on  timely  topics.  Sam¬ 
ples,  low  rates.  George  Ludeke,  5440 
Ridgewood  Cove,  Mound,  MN  55364. 


HUMAN  INTEREST 


FACT  OR  FICTION-MARK  TWAIN:  "The 
trouble  with  people  is  they  know  too 
many  things  that  ain’t  so.”  Debunks 
myths.  Rewards  contributors  Official 
Twain  Hbnor  Scroll.  Wadler,  78  Cranbury 
Rd.,  Westport,  CT  06880. 


INDOOR  GARDENING 


73%  US  FAMILIES  raise  houseplants. 
Readers  need  ADVICE  TO  THE  LEAF- 
LORN:  weekly  houseplant  column  by 
lecturer, 'specialist— The  Plant  Lady,  Box 
144,  Marblehead,  MA  01945.  Free  sam¬ 
ples. 


MAN  AND  MEDICINE 
Medical  column  now  twice  weekly.  1 
question  and  answer,  1  essay.  Dr.  Irwin 
J.  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 


"MORE  FOR  YOUR  MONEY’’— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate.  7  Charles 
Court.  Middletown,  NY  10940. 


MOVItS  78 

A  new  syndicated  column  ot  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  of  every  major  re¬ 
lease.  Rates  available  on  request.  For 
F  REE  SAMPLES  and  furtlier  information 
contact:  Eleanor  Goldstein,  SIRS,  P.O. 
Box  2507,  Boca  Raton.  FL  33432. 


OUTDOOR  FEATURES 


WILDERNESS  WISDOM.  Weekly  outdoor 
feature.  Hunting,  fishing,  tent  camping, 
hiking,  canoeing,  "where  to  and  how  ta' 
and  animal  lore.  Question  and  Answer. 
Widely  read.  National  distribution.  Sam¬ 
ples,  rates:  Mallard  East,  P.O.  Box  237, 
Pittsville,  MD  21850. 


PUZZLES 

FREE  FOR  1  MONTH 
"ACROSTIC  TRIVIA"— DAILY.  Answers 
to  trivia  quiz  produce  definition  of  mys¬ 
tery  term.  STANLEY  FEATURES,  133  E. 
First  St.,  Oswego.  NY  13126. 


WORD  PUZZLES  that  challenge,  intrigue 
everyone— 2  tyoes  now.  Samples,  de¬ 
tails.  50?  postage.  Dickson,  23500  Old 
Road  23,  Newhall,  CA  91321. 


RELIGION 


POLLS  SAY  "Religious  revival  here."  Re¬ 
ligious  news  attracts/keeps  readers. 
Weekly  feature:  HEINS  RELIGIOUS 
NEWS.  Send  for  samples,  prices;  1866 
Stabler  Rd.,  Akron,  OH  44313. 


SOCCER  COVERAGE! 

Your  team  vs  Cosmos 
Pro  soccer  writers  offer  game  story,  your 
choice  of  features  phoned  to  you  after 
any  Cosmos  home  game.  Also,  weekly 
NASL  roundup  column.  Box  3820, 
Editor  &  Publisher. 


STAMPS 


STAMP  SCENE— Award-winning  column 
with  exclusive  news,  features.  Samples, 
rates:  Call  (212)  830-0333. 


EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea¬ 
tures  for  the  weekly  editor  (offset  only). 
Prices  for  all  (11)  features  start  at 
$10.75,  based  upon  circulation. 

MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newman,  Ga.  30263 
Ph.:  (404)  253-5355 


HOW  MANY  ot  your  women  readers  are 
past  35,  but  under  60?  Column,  "MID- 
LIFE,"  dispenses  news,  features,  and 
advice  to  this  large,  neglected  group  on 
how  to  improve  and  expand  present 
lifestyles.  Box  13475,  St,  Petersburg,  FL 
33733. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


"How  to  Start  Your  Own  Community  News¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing."  15-day  guarantee.  $9.95  from 
Meadow  Press.  Box  35-E,  Port  Jefferson, 
NY  11777. 


PUBLISHER  ot  40-plus  travel  magazines 
seeking  local  associates  for  expansion  in 
selected  U.S.  cities.  Excellent  profitability 
and  training  provided.  Investment  re¬ 
quired.  Contact  Roger  Thrailkill, 
TRAVELHOST,  6116  N.  Central,  Suite 
1020.  Dallas,  Texas  75206.  (214)  691- 
1163. _ 

"YESTERDAY'S  MAGAZETTE"  needs 
small  investment  to  re-start  in  Florida. 
Write  1209  Rundle  St.,  Scranton,  PA 
18504. 


ANNOUNCEMENTS 


EDUCATIONAL 

OPPORTUNITIES 


GRADUATE  PROGRAMS  leading  to  the  MA 
in  Journalism  and  the  PhD  in  Mass  Media 
geared  for  professionals.  Financial  assist¬ 
ance  available.  Write:  Chairman,  Graduate 
Affairs  Committee,  School  of  Journalism, 
Michigan  State  University,  East  Lansing. 
Ml  48823. 


INVESTOR  AVAILABLE 


CAPITAL  TO  INVEST.  Certificates  of  de¬ 
posit  $1,000.0(X)  and  over,  usually  within 
72  hours.  Loans  $1,000,000-$20,000,000 
and  over.  (617)  648-3694. 


E&P  Classifieds 

Programmed  for  Selling 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship.  loan  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 
Daily  NEWSPAPERS  WeekI 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 

SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348  or 
897-1346. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE.  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


BILL  MATTHEWS  COMPANY  conducts 
1%  professional,  confidential  negotiations  for 

sale  and  purchase  of  highest  quality  daily 
^  and  weekly  newspapers  in  the  country.  Be- 

-  fore  you  consider  sale  or  purchase  of  a 

JKERS  property,  you  should  call  (813)  446-0871 

ler  daytime;  (813)  733-8053  nights;  or  write 

Box  3364,  Clearwater  Beach,  Fla.  33515. 
52-2587  No  obligations,  of  course. 
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ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  alf  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.0,  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.0,  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant,  Ml  48858 
(517)  772-3261 


America’s  Leatjing  Brokers 
Know  That 
When  It  Comes  To 
Selling  Papers— 

We  Know  Our  Business 


E&P  Classifieds 
(212)  752-7053 


NEWSPAPERS  FOR  SALE 


MOUNTAIN  State  exclusive  county  seat 
weekly.  Building,  rotary  press,  newspaper 
all  for  only  $2(1,000  down.  Man  and  wife 
team  should  do  well.  SNYDER  NEWS¬ 
PAPER  BROKERS,  P.O.  Box  308,  Lindsay, 
CA  93247. 


AWARD-WINNING  New  Jersey  weekly.  20 
minutes  from  Greenwich  Village,  (jross 
$90,0(X)  last  year.  Expect  $100,(X)0  next. 
Compugraphic  equipment,  bank  tinancing 
available.  Box  3W3,  Editor  &  Publisher. 


PROFITABLE  PACKAGE.  3  well  estab¬ 
lished  southern  weekly  newspapers  exclu¬ 
sively  serving  three  communities  in  30  mile 
triangle.  Good  circulation.  (Jood  annual 
gross.  Excellent  growth  potential.  For  more 
information  write  Box  3800,  Editor  & 
Publisher. 


AREA  6 — 1  weekly  and  1  semi-weekly  with 
central  plant.  Combined  gross  $40(),(X}0. 
Price  $375,000.  8500  sq.  ft.  building 
$125,000  or  lease.  4-unit  press  under 
lease.  Good  terms.  Box  3486,  Editor  & 
Publisher. 


NEWSPAPERS,  multi-groups,  California 
metro  area,  ofiset  weeklies.  Mel  Hodell, 
Broker,  Box  2277,  Montclair,  CA  91763. 


WEEKLY  (offset)  in  growing  area.  Offers 
great  potential  for  energetic  publisher/ 
editor.  Metro  area  nearby.  Zone  2.  Priced 
to  sell.  Write  Box  3927,  Editor  &  Publisher. 


FOR  SALE 

Influential  and  respected  trade  newspaper 
serving  major  industry  for  nearly  75  years. 
Midwest.  Owner  wants  to  retire.  Asking 
price  $1(X),000  with  $30,(X)0  down.  Reply 
to  Box  3923,  Editor  &  Publisher. 


MONTHLY  TAB— WHOLE  OR  PART  FOR 
SALE.  THE  BASEBALL  NEWS,  Box  105, 
Landis,  NC  28088. 


NORTHERN  CALIFORNIA  shopper  within 
45  miles  of  San  Francisco  3  years  old  with 
exciting  potential  and  continued  expan¬ 
sion.  90,000  copies  weekly  with  87%  pen¬ 
etration  of  two  counties.  Gross  sales 
1975— $250,000,  1976— $600,000, 
1977— $850,(100,  excellent  staff.  Priced 
for  quick  sale.  (Qualified  buyers  contact 
Glenn  Watkins,  1115  W.  Texas,  Fairfield, 
CA  94533  or  call  collect  (707)  429-5440. 

NORTHWESTERN  OHIO  SHOPPER,  $45M 
Gross  in  first  year,  priced  at  gross.  Terms. 
29%  down,  8%  over  5  years.  (419)  352- 
3538. 


HEALTH  forces  sale  of  4  year  old  Georgia 
Shopper.  Grossed  $155,000  1977  (over 
40%  increase)  Ja.  59%  increase.  Cash 
$125,000,  Terms  $160,000.  Some  equip¬ 
ment.  No  press.  Exceptional  opportunity 
(or growth  and  Profits.  Box  3921,  Editors 
Publisher. 


ADJUDICATED  Back  Country  weekly  tab¬ 
loid,  Zone  9.  Excellent  growth  opportunity, 
perfect  for  man/wife  team.  Grossing  $25M. 
Box  3934,  Editor  &  Publisher. 


NEW  ENGLAND  WEEKLIES— (1)  Massa¬ 
chusetts  coast-replate  duo,  35(10  paid  cir¬ 
culation,  gross  $71,000,  sell  $65,000 
growing. 

(2)  New  Hampshire<ontrolled  circulation, 
gross  $90,000,  Net  $30,000,  sell: 
$115,000.  Box  3653,  Editor  &  Publisher. 


NEWSMAN,  YES!  BUSINESSMAN,  NO! 
Why  IS  it  that  so  many  iolks  think  if  you're  a 
great  newsman  you  ought  to  run  your  own 
newspapers!  I  tried  it  and  I  don't  like  it.  I 
am  a  good  newsman  but  I'm  not  a 
businessman.  Worrying  about  profit, 
payroll,  supplies,  etc,  is  taking  me  away 
from  the  news  work.  That's  why  I'd  like  to 
sell  my  three  weeklies  and  either  find  a  job 
as  Managing  Editor  of  a  daily  or  work  for 
the  new  owner  of  these  Zone  5  weeklies. 
Asking  $200,000.  Don't  bother  if  you're 
just  curious.  Reply  only  if  you're  really  in¬ 
terested  and  willing  to  battle  competition, 
snowstorms,  and  a  few  deadbeats!  You 
could  get  rich  here  if  you’re  a  good 
businessman  and  a  good  newsman!  Reply 
to  Box  3940,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


AMPLE  DOWN  PAYMENT  available  for 
good  weekly  or  bi-weekly  in  Mid-west  un¬ 
opposed  county  seat.  Please  write  Box 
3733,  Editor  &  Publisher. 


WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  Preferably  with  more  than  5,000 
paid  circulation.  We  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748,  Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  43^2779 

Box  2798  Long  Beach,  Calif.  9(3801. 


PROFLEX  REPROPORTIONING  SYSTEMS 
Reproportion  24"  x  30'',  enlargements,  re¬ 
ductions,  50-200%  in  one  dimension, 
italics,  backslants,  circles,  wavy  lines, 
arches  and  drop  shadows.  For  more  infor¬ 
mation  call  collect.  Sales  Department, 
Combined  Services,  1414  Laurel  Ave., 
Minneapolis,  MN  55403.  (612)  339-7770. 


CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Heisley,  P.O.  Box  22083,  Dal¬ 
las  TX.  75222.  (214)  357-01%. 

CUTLER  HAMMER  MARK  IV,  excellent 
condition,  available  immediately.  Box 
3746,  Editor  &  Publisher. 

MAGNACRAFT  LABELING  MACHINES 
Excellent  condition,  available  imme 
diately.  Box  3747,  Editor  &  Publisher. 

SHERIDAN  24P  INSERTER 
EXCELLENT  CONDITION 

Box  3942,  Editor  &  Publisher. 

STA-HI  251 

EXCELLENT  CONDITION 

Box  3943,  Editor  &  Publisher. 

STEPPER  INSERTER  MACHINE  Available 
with  5  stations  and  spare  parts.  Used  2 
months,  $16,000.  Box  3944,  Editor  & 
Publisher. 

CUTLER-HAMMER  MODEL  16D18 
TRUCKLOADERS.  Available  April.  Excel¬ 
lent  condition.  Box  3947,  Editor  & 
Publisher. 

MEASURING  DEVICES 

INSTANT  AD  MEASURE,  measures  ads 
"Faster  than  a  ruler.”  Used  to  quickly  vis¬ 
ualize,  measure  and  '■ost  out  ads.  Com¬ 
plete  postal  form  3541  in  half  the  time. 
$9.45  each  or  $23.50  for  3,  2  for  1  special 
with  this  ad.  any  quantity.  6,8  or  9  column 
versions.  Specify  agate  lines  or  column 
inches.  Instant  Ad  Measurement  Co..  P.O. 
Box  11105,  Chicago,  IL  60611. 

NEWSPAPER  BAGS 

PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 

E&P  CLASSIFIEDS 

Wb  move  machinery! 

PHOTOTYPESETTING 

COMPUWRITER  1  with  $1,000  in  fonts, 
gears  and  plugs.  All  for  $2,800.  Call  (609) 
234-4719. 

FOR  SALE:  Six  Hendrix  5700  VDT 
Terminals— Three  with  a  daisy  chain  de¬ 
vice  which  allows  them  to  go  into  one  input 
port  and  one  output  port  on  any  Hendrix 
6100,  6200,  6400  system.  Other  three 
units  are  stand-alone.  Included  is  coaxial 
cable,  visual  display  module,  and  2K  dam 
board.  Asking  $3,500  each  for  all  six,  or 
$3,750  apiece.  Phone  Dick  Chaney  or  Don 
Wing,  North  Platte,  Nebraska  Telegraph, 
(308)  532-6000. 

COMPUGRAPHIC  4961SL.  Spare  reader, 
parts  kit  and  4  sets  width  plugs.  Very  reli¬ 
able.  $2250.  K.  Parker,  P.O.  Box  553,  Mill 
Valley,  CA  94941.  (415)  383-4500. 

3  EDITWRITER  7500’s;  1  Comp  IV  with  16 
and  20  pt.  lenses.  320  advertising  fonts. 
Take  over  lease  or  purchase  outright.  Call 
Russ  (212)  889-6996. 

MAKE  OFFER.  2  Harris  1100  VDT’S.  16K 
Memory.  Includes  100  ft.  cable  with  each, 
machine  and  3  punches.  Call  Frank 
Parchman  at  (503)  838-3467  or  write  Sun- 
Enterprise  Newspapers,  P.O.  Box  26,  Mon¬ 
mouth,  OR  97361. 

COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Justo- 
writers.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 

TWO  LINOTRON  505C’s  12  pt.  Cora  6 
Phototypesetters  with  54  fonts  of  type,  4.5 
pts.  to  96  pt.  type,  65  pica  measure.  3  AKI 
keyboards.  $50,0(X)  or  make  offer.  For 
more  details  contact  Joe  Brooks,  (904) 
252-1511. 

A  REQUEST  TO  ALL  ADVERTISERS: 

To  help  us  expedite  your  questions,  claims  and  payments 
regarding  classified  invoices,  please  indicate  the  invoice 
number  (to  be  found  in  the  upper  right  hand  corner  of 
your  bill)  on  all  correspondences,  and  checks.  This  will 
assure  proper  credit  to  your  account. 

THANK  YOU-EAP  CLASSIFIED  DEPARTMENT 


MARK  I  Pacesetter,  8  by  11  P-16  Control¬ 
ler,  5-72  pt.  size.  Rebuilt  by  Dymo  at  fac¬ 
tory  6  months  ago.  New  reader  just  in¬ 
stalled.  Make  Offer.  Call  Frank  Parchman 
at  (503)  838-3467,  or  write  Sun-Enterprise 
Newspapers,  P.  0.  Box  26,  Monmouth,  OR 
97.361 . 


PLATEMAKING 


TWO  NAPP  Printer  units,  two  Plate  Wash¬ 
out  units,  two  Oven  units,  and  two  Beach 
Crimper/Punch  units.  All  excellent  condi¬ 
tion.  Call  Darrell  Cook,  Meredith  Newspap¬ 
ers,  Los  Angeles,  CA.  (213)  4M-2840. 


PRESSES 


GOSS  COMMUNITY,  4-unit  grease  lubri¬ 
cated  side  leg  on  one  unit.  Available  June. 
CONTINENTAL  PRINTING  MACHINERY 
257  Stump  Road 

Lapeer,  Ml  48446  (313)  664-7050 

ONE  COMPLETE  Goss  Headliner  Mark  I 
Unit  copperized  ink  drums,  223^"  cutoff, 
50  HP  drive  motor,  Goss  reel,  tension  and 
paster,  two  "Y"  frames.  Installed  in  1961. 
This  unit  will  be  removed  from  service  ap¬ 
proximately  June  1.  Contact:  Gary  Engel, 
Minneapolis  Star  and  Tribune  Company, 
425  Portland  Avenue,  Minneapolis,  MN 
55488,  (612)  372-4125. 


GOSS  URBANITE  4  black  units  new  1970. 
Urbanite  folder  with  Va  fold  SU  folder  75 
HP  drive,  2-8  position  roll  stands,  press 
new  1970.  Will  sell  as  complete  press  or 
components.  IPEC  Inc.,  401  N.  Leavitt  St., 
Chicago,  III  60612.  Ph:  (312)  738-1200; 
Telex  25-4388. _ 

GOSS  COMMUNITY,  7  units,  2  folders 
Goss  Community  units  for  add-on,  1970 
Goss  Community  folders 
Goss  Suburban,  2  units 
Goss  Suburban,  6  units,  1966 
Goss  SU  folder 
Goss  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  S/C  combo  folder 
Goss  Urbanite  4  units,  new  1963 
Color  King  2:1  folder.  Model  790 
Gregg  flying  imprinter  22%" 

Urbanite  Va  folder 
Color  King,  3  units  folder  1965 
Fincor  motor  and  control  40-60-75- lOOHP 
Baldwin  countoveyors  model  108 
Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


12  Unit  1963  HOE-ALLERS  Web  Offset 
Press,  6  color  decks,  2  folders  with 
balloons  and  two  60  H.P.  drives 
6  Unit  1966  GOSS  Suburban  with  Urba¬ 
nite  Folder 

C&P  Web  Offset  Press,  Model  W24, 2  units 
with  roll  arms,  drive,  folder  and  Va 
folder,  available  now 
5  Unit  Cottrell  VISA 
5  Unit  NEWS  KING  with  Color  King  Fold¬ 
er,  1966 

4  Unit  VANGUARD  V15  with  double 
folders  and  double  drives 
GOSS  Metro  2  Units,  1  color  deck, 
double  2:1  Folder  1970,  22%"  cutoff 
Model  104  Baldwin  Countoveyor 
2  ton  Hyster  Fork  Lift  and  Paper  Clamp 
45"  Jomac  roller  washer 
WE  BUY  AND  SELL  LETTERPRESS,  IN¬ 
CLUDING  STEREOTYPE  MACHINERY. 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

1  Madison  Street 

East  Rutherford,  New  Jersey  07073 
(201)  438-3744 

10  WOOD  auto  reel-tension-pasters,  com¬ 
plete  with  H-columns.  Ideal  for  a  Harris 
1650,  and  mateable  with  others,  as  well. 
Save  yourself  $3(X),(X)0  to  $500,000  on 
that  new  press.  $32,000.  Bob  Douglass, 
Lakeland,  FL.  (813)  687-7000. 

OFFSET  PRESS  DRIVES 
$40  HP  Fincor— 100  HP  Fincor— 15  HP 
King — 2-75  HP  CH  Twinned  Rectifier 
drives.  Will  sell  separately.  George  Oxford, 
Box  8483,  Boise,  ID  837(15. 
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EQUIPMENT  &  SUPPLIES 


EIGHT  UNIT  HARRIS  V-I5A,  new  1973. 
Excellent  condition.  >2  and  Vi  page  heavy 
duty  folder,  balloon  former,  eight  845  roll 
stands.  Geared  for  17,000  I  P  H.  May  be 
inspected  at  Killeen  Daily  Herald,  Killeen, 
Texas,  prior  to  July  15,  1978.  For  addi¬ 
tional  information,  call  Charles  Harrell, 
(817)  778-4444. 

TWO  UNIT  Goss  Community  with  Commun¬ 
ity  folder.  Goss  describes  as  well  main¬ 
tained.  very  good  condition.  Lightly  used. 
As  IS,  where  is  and  available  immediately. 
First  offer  over  $55,(X)0.  Also  Model  104 
AL  Countoveyor,  first  offer  over  $3,000. 
William  Clark.  Production  Manager,  Shore 
Line  Times,  (juilford,  CT  (203)  453-2711. 


Sealed  Bid  Sale 

NEWSPAPER  PRESS 

Hoe  Super  Production  Color  (Convertible 
with  8  Web  Units,  Complete  Letterflex 
Equipment,  Electrical  Switchgear  and 
Miscellaneous  Supplies.  Now  printing 
Santa  Monica  Evening  Outlook.  For  details 
write  Purchasing  Department,  City  of 
Santa  Monica.  1685  Main  Street,  Santa 
Monica.  CA  90401  or  call  (213)  393-9975 
Ext.  209. 

GOSS  COMMUNITY,  7  units,  new  approx¬ 
imately  1973,  with  SC  folder  and  upper 
balloon  former,  Community  folder,  2  drives 
and  all  accessories.  We  will  sell  complete 
press  or  components.  IPEC  Inc.,  401  N. 
Leavitt  St.,  Chicago,  III.  60612.  Ph:  (312) 
738-1200.  Telex  25-4388. 


8  UNIT  Goss  Mark  1,23  9/16' cutoff 
16  UNIT  Wood.  22%”  cut  off 
12  WOOD  Auto  Pasters 
10  GOSS  Auto  Pasters 
4  UNIT  Hoe  Colormatic,  21V2  cut  off 
GOSS  URBANITE  V4  folder 
6  UNIT  Color  King 
3  Unit  Newsking 

1974  5  Unit  Dailyking  with  Balloon  Former 

Bramble  Professional  Press,  Inc. 

Rt.  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011 


HOE  Colormatic  3:2  Folder  manufactured 
1%1,  23  9/16"  cutoff,  complete  with  dou¬ 
ble  balloon  formers.  As  Is,  where  is,  very 
good  condition.  $70,000.  Call  or  write 
James  Fenley,  Memphis  Publishing  Co., 
495  Union  Ave.,  Memphis.  TN  38101, 
(901)  529-2442. 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


PRINTING  FACIUTY 


FOR  SALE 

GRAPHIC  ARTS  GROUP 

1.  Offset-letterpress  trade  shop.  Film, 
stripping,  separations,  photoengrav¬ 
ings,  mtl  specialties. 

2.  Commercial  sheet-fed  offset  printing 
plant  and  bindery. 

3.  Daily  newspaper  and  web-offset  publi¬ 
cation  plant.  Computerized  type  and 
mailing  facilities. 

Will  sell  individually  or  together.  Located  in 

Midwest. 

Box  3935,  Editor  &  Publisher 


WANTED  TO  BUY 


DIDOE-GLASER  INSERTING  MACHINE 
GOOD  CONDITION. 

Box  3945,  Editor  &  Publisher. 


COUNT-O-VEYOR  STACKER 
REQUIRED  IMMEDIATELY 
Box  3946,  Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


GOING  TO  UPGRADE  your  APS-4  to  an 
APS-5?  We  are  a  private  party  and  are  look¬ 
ing  for  1  APS-4  in  excellent  condition. 
Please  call  Jim  at  (612)  372-5475. 


HAVE  2  Comstar  191s,  would  like  1  or  2 
more  as  backups.  Contractors  weekly,  Don 
Sirkin.  (206)  622-7053. 

GOSS  URBANITE,  One  (1)  or  Two  (2)  Units 
AND  One  (1)  Three  color  Unit.  Call  or  write: 
Willie  Rodriguez 
7950  Haskell  Avenue 
Van  Nuys,  CA  91406 
(213)  787-4100 


TWO  USED  COTTRELL  V-15A  PRESS 
UNITS  AND  ROLL  STANDS. 

Box  3662,  Editor  &  Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


CLASSIFIED  ADVERTISING  RATES 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


TWO  AIDS  for  your  circulation  department! 
circulator's  idea  service  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for  pro¬ 
motion  campaigns,  all  ready  for  reproduc¬ 
tion.  Ask  for  details.  Berkley-Small  Inc., 
P.O.  Box  6526,  Mobile,  Ala.  36606. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


NEWSPAPER  CONSULTANTS 


WHEELER  ASSOCIATES,  INC. 
Management  Consultants 
Productivity  Improvements 
Cost  Analysis  and  Control 
Manpower  Utilization  Studies 
Labor  Negotiation  Assistance 
Preventive  Maintenance  Programs 
System  Design  and  Sophistication 
Four-Day  Workweek  Studies  and  Schedules 
Special  Programs  for  Smaller  Newspapers 
Nine  Central  Street-Lowell,  Mass.  01852 
(617)  457-7549 


PUBLISHERS’  REP 


WE  CAN  INCREASE  YOUR  ADVERTISING 
LINAGE  WITH  REVENUE-PRODUCING 
MAIL  ORDER  PAGES.  As  the  leading  Pub¬ 
lishers’  Representatives  in  the  Direct  Re¬ 
sponse  field,  we  can  provide  selective  Mail 
Order  Advertisers  for  your  publication. 
Just  as  we  do  for  Ladies'  Home  Journal, 
Redbook,  Saturday  Review,  Sport,  Es¬ 
quire,  New  York  Post,  Boston  Herald 
American,  St.  Louis  (jlobe-Democrat, 
MacFadden  Women's  Group  and  so  many 
others.  Let's  talk.  If  we’re  right  for  each 
other,  we'll  guarantee  an  increase  in  your 
mail  order  advertising  pages  and  revenue. 
Call  or  write.  Joseph  Sheldon,  Campbell- 
Reynolds,  Inc.,  Dept.  334,  641  Lexington 
Avenue,  New  York,  NY  10022  (212)  935- 
41(X). 


POSITIONS  WANTED 

(Payment  must  accompany  order) 

4-weeks  —  $1.40  per  line,  per  issue 
3-weeks  —  $1.55  per  line  per  issue 
2-weeks  —  $1.75  per  line  per  issue 
1-week  —  $1.90  per  line 

Add  $1.50  for  box  service  and  count 
as  an  additional  line  in  your  copy. 


OTHER  CLASSIFICATIONS 

(Remittance  should  accompany 
copy  unless  credit  established). 
4-weeks  —  $2.10  per  line,  per  issue 
3-weeks  —  $2.30  per  line  per  issue 
2-weeks  —  $2.50  per  line  per  issue 
1-week  —  $2.60  per  line 

Add  $1.50  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 


Air  mail  service  on  box  numbers  $1.50  extra  (overseas  mail  only). 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $4.75  per  agate  line— 
$66.00  per  column  inch  minimum  space. 

ClossifiMl  Contract  Ratos  Availablo  On  Roquost 
WEEKLY  CLOSING  TIME 
Tuosdoy,  4:00  PM  Now  York  Timo 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

575  Lexington  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  by 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 


WANTED  TO  BUY 

MULLER  227  or  EM-10  INSERTER. 
BOX  1781,  EDITOR  &  PUBLISHER. 

SHERIDAN  48P  or  72P  INSERTER. 
Required  by  June  1978.  Box  3299,  Editor 
&  Publisher. 

GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


INCOME  TAX  SPECIALIST 
to 

Editors 
Journalists 
Free  Lancers 
Media  Executives 
PAUL  MILLER 

26  Court  St.,  Brooklyn,  NY  11201 
By  mail  or  appointment 
(212)  339-0447 

California:  (800)  852-7631  Op  43 
(800)  824-5136  Op  43 


n  Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


.Weeks 


.Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  (  PUBLISHER  •  575  leiintton  Ave.*  New  York,  N.Y.  10022 
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Help 

Wanted... 


ACADEMIC 


VISITING  INSTRUCTOR  or  Visiting  Assis¬ 
tant  Professor,  with  media  experience  to 
teach  basic  reporting  and  editing.  MA  de¬ 
gree  required,  PhD  preferred.  Equal  Op¬ 
portunity  Employer.  Contact:  Dr.  Raymond 
W.  Buchanan,  Chairman,  Department  of 
Communication,  FTU,  Box  25000,  Or¬ 
lando,  FL  32816. 


PROFESSIONAL  JOURNALIST  to  teach  in 
the  William  Allen  White  School  of  Jour¬ 
nalism  for  a  full  year  beginning  August  15, 
1978.  Position  demands  teaching  interest 
in  reporting,  editorial  writing,  newspaper 
management,  and  strong  professional 
journalism  background.  Salary  is  attrac¬ 
tive  because  of  a  support  grant  from  the 
Gannett  Foundation.  Deadline  for  applica¬ 
tions  March  15,  1978.  An  Equal  Opportun¬ 
ity  Employer.  Write  Dean  Del  Brinkman, 
School  of  Journalism,  University  of  Kan¬ 
sas,  Lawrence,  Kansas  66045. 


THE  UNIVERSITY  OF  KANSAS  William 
Allen  White  School  of  Journalism  seeks  a 
reporting  teacher  with  solid,  recent  pro¬ 
fessional  experience.  Ability  to  teach  other 
News-Editorial  Sequence  courses  will  be 
considered  a  plus,  but  demonstrated  pro¬ 
fessional  reporting  skills  are  paramount. 
The  position,  open  August  15,  1978,  will 
be  a  permanent,  tenure-track  line,  proba¬ 
bly  at  the  Assistant  Professor  level.  Salary 
will  be  in  the  range  of  $14,000  to  $15,000 
for  nine  months,  depending  upon  qualifi¬ 
cations.  Interested  persons  should  apply 
to  the  chairman  of  the  News-Editorial  Se¬ 
quence  by  March  15; 

Prof.  Paul  Jess 
School  of  Journalism 
105  Flint  Hall 
University  of  Kansas 
Lawrence.  Kansas  66045 
An  Equal  Opportunity/Affirmative  Action 
_ Employer. _ 

JOURNALISM— Assistant  or  Associate 
Professor  beginning  September,  1978.  To 
teach  news-editorial  and  mass  media  se¬ 
quences.  PhD  required;  strong  commit¬ 
ment  to  research  and  publication  as  well 
as  teaching.  Prefer  some  professional  ex¬ 
perience. 

Send  resume  to:  Personnel  Office,  East 
Tennessee  State  University.  P.O.  Box  24. 
070A,  Johnson  City.  TN  37601.  An  Equal 
Op^rtunity-Affirmative  Action  Employer 


GRADUATE  ASSISTANTSHIPS  for  1978- 
79  in  newly  approved  masters  program  in 
mass  communications  with  major  in  jour¬ 
nalism.  $2,925  for  nine  months.  Write: 
Joel  Gambill,  Department  of  Journalism 
and  Printing,  Arkansas  State  University, 
State  University.  AR  72467. 


JOURNALISM  INSTRUCTOR-1  year  tem- 
poraiy  appointment  for  fall  1978.  Profes¬ 
sional  print  media  or  TV  experience  and 
teaching  credentials,  MA  or  higher  re¬ 
quired  to  teach  reporting,  editing,  other 
basic  print  media  courses  and  freshman 
English  composition  courses.  Program  is 
job  oriented  and  dedicated  to  serving 
small  and  middle  size  newspapers.  Send 
resume  by  April  1,  1978  to  Dr.  Tom 
Kakonis,  Head,  Departmerit  of  Language 
and  Literature,  Ferris  State  College,  Big 
Rapids,  Ml  49307.  An  Equal  Opportunity/ 
Affirmative  Action  Employer. 


HELP  WANTED 


ACADEMIC 


ASSISTANT  PROFESSOR.  Applicants 
should  have  PhD  or  equivalent  and  2  years 
of  teaching  experience.  Significant  news¬ 
paper  experience  desirable.  Other  qualifi¬ 
cations  which  will  be  considered  are  publi¬ 
cations.  experience  in  mass  communica¬ 
tions,  teaching  of  technical  and  report 
writing  creative  writing,  or  remedial  writ¬ 
ing.  Salary  negotiable.  Begins  August 
1978.  Send  letter  and  resume  by  April  15 
to  Dr.  John  Kuhn,  Department  of  English, 
Northern  Michigan  University.  Marquette, 
Ml  49855.  An  Equal  Opportunity/Aftirma- 
tive  Action  Employer. 


JOURNALISM  BROADCAST  PRINT:  Full¬ 
time  faculty  needed  for  Fall  1978  to  teach 
broadcast  and  print  journalism,  may  in¬ 
clude  basic  reporting,  public  affairs, 
broadcast  law  and  history.  May  also  coor¬ 
dinate  print,  radio  and  TV  internship.  MA 
minimum,  professional  experience  neces¬ 
sary.  teaching  experience  desirable.  Be  a 
part  of  this  new  and  expanding  program. 
Application  deadline:  April  7,  1978.  Equal 
Opportunity  Employer.  Write:  Ralph  A. 
Swam,  Acting  Coordinator.  Public  Com¬ 
munications,  Wheeling  College,  Wheeling, 
WV  26003. 

JOURNALISM  faculty  position  for  78-79 
academic  year.  One  year  appointmenf 
starting  August  15.  Teach  mainly  in  news- 
editorial  sequence.  Several  years  recent 
media  experience.  Masters  preferred.  Sal¬ 
ary  competitive.  Equal  Opportunity 
Employer.  Apply  by  March  31.  Contact 
Chairman,  Journalism  Department,  Uni¬ 
versity  of  North  Dakota.  Grand  Forks,  ND 
58202. 


VISITING  Assistant  protessor  of  jour¬ 
nalism.  Candidate  must  have  MA  degree 
and  five  years  significant  professional  ex¬ 
perience.  Must  be  able  to  teach  Introduc¬ 
tion  to  Mass  Media,  Press  and  Society. 
Newswriting,  Advanced  Reporting,  Pub¬ 
lishing  Practice  and  Mass  Communication 
Law.  Equal  Opportunity/Affirmative  Action 
Employer.  Write  to  James  W.  Welke,  Head, 
Department  of  Journalism,  University  of 
Wyoming,  Laramie,  WY  82071.  Deadline 
April  15th. 


ACCOUNTING 


UPSTATE  NEW  YORK  home  office  of  grow¬ 
ing  national  service  company  needs  ex¬ 
perienced  (public  or  internal)  accountant. 
Position  requires  heavy  emphasis  on  de¬ 
veloping  and  insuring  strong  internal  con¬ 
trols  with  direct  top  management  involve¬ 
ment.  Heavy  travel  required.  Send  resume 
and  salary  history  to  Box  3680,  Editor  & 
Publisher. 


ADMINISTRATION 


GENERAL  MANAGER  for  twice  weekly 
publication  in  lovely  Ohio  Valley  town.  Ad¬ 
vertising  and  production  management  ex¬ 
perience  desirable.  Send  resume  and  sal¬ 
ary  requirements  to  Box  3833,  Editor  & 
Publisher. 


NINE  YEAR  OLD  Long  Island  based,  youth 
oriented  newspapers  (New  York  and 
Florida)  seek  general  manager  to  supervise 
operations.  Knowledgeable  in  accounting, 
advertising  sales,  layout,  production  and 
circulation.  15%  travel.  Help  set  up  news¬ 
papers  in  other  cities.  To  $22,000.  Re¬ 
sume  tO:  The  Good  Times,  24  Lumber  Rd., 
Roslyn,  NY  11576. 


WANTED;  a  general  manager  who  knows 
news,  advertising,  and  production  for  a 
high  quality  and  highly  profitable  weekly 
(Zone  5).  For  the  right  person  substantial 
compensation  consisting  of  salary  and 
profit  sharing  will  be  provided.  Our  present 
general  manager  has  just  purchased  his 
own  weekly.  If  qualified,  send  resume  to 
Box  3711,  Editor  &  Publisher. 


PUBLISHER  for  5-day  daily  in  growing 
urban  Southern  California  citrus  area.  This 
offset  newspaper  is  well-established  and 
the  community  is  at  the  hub  of  all  South¬ 
ern  California.  Competitive,  challenging 
market.  Looking  for  dynamic  newspaper 
management  with  special  emphasis  on 
creative  advertising  and  business  de¬ 
velopment,  Send  complete  resume  includ¬ 
ing  salary  requirement  to:  President,  Daily 
Independent  Inc.,  P.O.  Box  610,  Corona, 
CA  91720. 


HELP  WANTED 


ADMINISTRATIVE 


NEWSPAPER 

MANAGEMENT  OPENINGS 

PRODUCTION  COORD.  To  $18,000 
Combination  weekly  group  and  job  shop 
located  on  West  Coast.  Position  reports  to 
operations  manager  and  will  be  involved  in 
all  areas  of  production;  press,  composi¬ 
tion,  mail,  etc. 

MAILROOM  SUPT.  To  $22,000 

For  medium  size  daily  located  in  the  East¬ 
ern  US.  Position  reports  to  the  production 
director  and  supervises  staff  of  40.  all  un¬ 
ionized.  Must  have  prior  mailroom  man¬ 
agement  experience  in  a  unionized  envi¬ 
ronment. 

MGR.  COMM.  PRINTING  To  $35,000 

For  medium  size  corporation  located  in  the 
Eastern  US.  Will  assume  full  responsibility 
for  all  outside  printing  and  do  full  scale 
marketing  study  initially  along  with  evalua¬ 
tion  of  existing  production  facilities.  De¬ 
gree  preferred,  but  not  required.  Must 
have  background  in  either  sales  or  produc¬ 
tion  of  commercial  printing. 

DATA  PROCESSING  MGR.  To  $22,000 
For  medium  size  property  located  in  the 
Eastern  US.  Position  reports  to  the  busi¬ 
ness  manager  and  will  supervise  a  staff  of 
15.  Must  have  prior  data  processing  man¬ 
agement  experience  and  degree  preferred. 
CONTROLLER  To  $25,000 

For  40.(X)0  daily  located  in  the  Midwest. 
Position  reports  to  general  manager  and 
will  also  have  data  processing  responsibil¬ 
ity.  Must  have  similar  type  accounting  ex¬ 
perience  and  degree  preferred, 

AD  MANAGER  To  $20,000 

For  large  weekly  group  of  newspapers  lo¬ 
cated  in  the  Eastern  US,  Position  reports 
to  the  president  and  will  have  both  retail 
and  classified  departments  under  him.  Will 
supervise  a  staff  of  15.  Papers  are  combi¬ 
nation;  free  and  subscribed. 

AD  DIRECTOR  To  $22,000 

For  small  daily  located  in  the  Southeastern 
US  and  part  of  a  progressive  newspaper 
Cham.  Will  report  to  the  publisher  and 
supervise  a  staff  of  ten  with  total  advertis¬ 
ing  responsibility;  retail,  classitied,  and 
national.  It  is  a  non-union,  non-Guild  prop¬ 
erty. 

NATIONAL  AD  MGR.  To  $35,000 

For  major  metro  daily  located  in  the  West¬ 
ern  US.  Position  reports  to  the  ad  director 
and  should  have  heavy  background  in  na¬ 
tional  advertising  in  a  competitive  situa¬ 
tion. 

ASST.  RETAIL  AD  MGR.  To  $22,000 

For  large  group  of  weeklies  located  on  the 
West  Coast.  This  is  the  number  two  posi¬ 
tion  in  the  retail  department.  Will  also 
handle  several  key  accounts  personally 
and  the  position  represents  excellent 
growth  potential.  This  property  is  part  of  a 
major  and  progressive  newspaper  chain. 
CIRCULATION  DIRECTOR  To  $30,000 

For  50,(X)0  daily  located  in  the  Eastern 
US.  Will  report  to  the  general  manager  of 
this  non-union  facility.  Requires  someone 
who  has  a  strong  background  in  sales  pro¬ 
motion  and  marketing  and  an  above  aver¬ 
age  manager. 

CIRCULATION  MGR.  To  $22,000 

For  a  medium  size  daily  located  in  the 
Western  US.  Position  reports  to  the  gen¬ 
eral  manager  and  supervises  a  staff  of  15. 
Basically  is  a  carrier  boy.  morning  opera¬ 
tion.  Experience  with  TM(i  is  highly  desira¬ 
ble. 

CIRC.  MARKETING.  MGR.  To  $25,000 
For  major  metro  daily  located  in  the  West¬ 
ern  US.  Position  reports  to  the  circulation 
director  and  must  have  prior  experience 
with  a  metro  with  this  type  of  responsibil¬ 
ity.  Degree  is  highly  desirable. 

CIRC.  PROMO.  SPECIALIST  To  $20,000 
Will  serve  on  the  staff  of  the  circulation 
director  for  this  group  of  dailies  located  in 
the  Eastern  US.  Will  work  in  all  areas  re¬ 
garding  circulation  for  this  highly  progres¬ 
sive  group  of  papers.  A  degree  is  highly 
desirable. 


Send  resume  in  confidence  or  call: 
Pafrick  J.  Quinn,  Jr. 

GORDON  WAHLS  CO. 

Executive  Search  Consultants 
Post  Office  Box  30 
610  East  Baltimore  Pike 
Media,  Pennsylvania  19063 
215-565-0800 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER 
Experienced  in  sales,  news  and  production 
in  highly  sophisticated  and  competitive 
Washington  DC  suburban  market.  Modern 
plant  and  young  team  comprise  150,000 
circulated  weeklies.  Excellent  wage,  plus 
commission,  and  all  the  benefits  with  this 
top  management  position  and  one  of  the 
country's  distinguished  newspaper  firms. 
Send  resume  fo;  TEAM.  Suite  605,  30500 
Van  Dyke  Ave.,  Warren,  Ml  48093. 

A  GOOD  JOB  for  a  good  business  manager. 
Current  experience  essential;  must  know 
ramifications  of  newspaper  accounting. 
Five-person  department.  Position  spells 
growth  OPPORTUNITY,  but  demands 
KNOW-HOW  and  EFFICIENCY.  You  may  be 
»  2  and  stymied  or  #  1  and  want  to  change. 
Stable  company,  consists  of  two  dailies 
and  seven  weekly  newspapers  located  ad¬ 
jacent  to  Los  Angeles  in  highly  cultural, 
affluent  market.  Excellent  health  benefits, 
paid  vacation.  Pleasant  working  condi¬ 
tions,  private  office.  Age  no  barrier.  Opera¬ 
tions  include  computerized  billing  and 
payroll,  general  newspaper  accounting,  no 
taxes.  Can  you  handle  the  job?  Include 
your  resume  and  salary  requirements.  We 
will  respond.  Glendale  News-Press/ 
Burbank  Daily  Review.  Home  office  1 1 1  N. 
Isabel  St.,  (xlendale,  CA  91209,  Phone 
(213)  241-4141,  Bert  Stoipe,  Executive 
Vice  President  and  General  Manager. 

EDITOR/GENERAL  MANAGER  for  Ohio 
weekly  with  strength  in  the  advertising  de¬ 
partment.  (Jood  compensation  fora  person 
who  can  motivate  staff  and  produce  a  good 
paper  for  this  excellent  market.  Reply  Box 
3896,  Editor  &  Publisher. 


I  OWN  A  6,000  circulation  weekly  in  a  rural 
county  seat  in  Indiana.  I  need  someone  to 
become  Business  Manager  and  Publisher. 

I  want  someone  who  will  build  advertising, 
commercial  printing  and  circulation.  Box 
3742,  Editor  &  Publisher. 


ADVERTISING 


ASSISTANT 

ADVERTISING  DIRECTOR 
Major  Zone  6  daily  you  will  be  proud  to 
work  for.  Need  a  goal  oriented  person  with 
sales  training  capabilities  for  an  aggressive 
promotion  minded  organization.  iTyou  can 
meet  the  challenge  there  is  great  ad¬ 
vancement  potential.  Send  resume  and 
recent  remuneration  history.  Confidential¬ 
ity  assured.  Box  3683,  Editor  &  Publisher. 


NEWSPAPER  Advertising  or  management 
person.  Experience  important,  ad  sales 
major  consideration,  management  also  in¬ 
volved.  Experience  a  must.  Call 
Editor,  Medina  Daily  Journal-Register, 
(716)  798-1400. 


ADVERTISING  MANAGER  for  small 
California  daily.  Chance  to  sparkle  in  grow¬ 
ing  market.  Must  show  promotional  and 
leadership  record.  Salary  $14,000- 
$18,000  yearly  plus  bonus,  dependent  on 
experience.  Send  resume  to  Box  3828, 
Editor  &  Publisher. 


STRONG  SALESMAN 
Leading  New  Jersey  weekly  group  needs  an 
experienced  salesman  to  sell  and  service 
major  regional  department  store,  food  and 
mass  merchandiser  accounts  in  home  of¬ 
fice  calls  as  well  as  at  local  level.  Projected 
base  salary  of  $20,000  can  be  enhanced 
by  commissions.  Company  pays  travel. 
Successful  applicant  will  submit  more 
than  usual  resume,  listing  problems  en¬ 
countered  in  competitive  sales,  actions 
taken  and  documented  results  achieved. 
Box  3939,  Editor  &  Publisher. 


AD/ERTISING  DIRECTOR 
40,000  circulation  daily  has  top  advertis¬ 
ing  position  open  immediately.  Previous 
newspaper  ad  experience  desirable:  prior 
management  experience  necessary.  De¬ 
partment  of  approximately  40  employees 
requires  aggressive  bottom  line  manager 
with  proven  planning  and  staff  develop¬ 
ment  skills.  Excellent  salary,  bonus  and 
fringe  benefit  package  plus  newspaper 
chain  opportunities  tor  future  advance¬ 
ment.  Send  resume  to  Kay  Gause,  Person¬ 
nel  Manager,  Yakima  Herald-Republic, 
P.O.  Box  9668,  Yakima,  WA  98909.  We  are 
an  Equal  Opportunity  Employer. 


IT'S  A 

CLASSIFIFD  SECRET! 

We’ll  never  reveal  the  identity  of  an 
E&P  Box  Holder.  However,  if  you  want 
to  answer  a  Box  Number  ad,  but  don’t 
want  your  reply  to  go  to  certain  news¬ 
papers  (or  companies),  just  seal  your 
reply  in  an  envelope  addressed  to  the 
Box  Holder.  Attach  a  note  telling  us 
what  newspapers,  groups,  or  compa¬ 
nies  you  don’t  want  the  reply  to  reach. 
Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Class! 
tied.  It  the  Box  Number  you're  an¬ 
swering  is  on  your  list,  we’ll  discard 
your  reply. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ARTIST 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CLASSIFIED  ADVERTISING 


SALES  MANAGER  for  16.000  daily  experi¬ 
enced  on  competing  yrith  radio  success¬ 
fully.  Also  salesperson  experienced  in 
supplement  printing  sales.  Or  person  with 
experience  in  both.  Salary  commensurate 
with  experience.  Box  3930,  Editor  & 
Publisher. 


THE  VENTURA  COUNTY  Star-Free  Press, 
a  John  P.  Scripps  newspaper,  is  seeking  a 
retail  advertising  sales  person.  Located  in 
Ventura.  California,  a  seaside  community 
65  miles  north  of  Los  Angeles,  this  nearly 
39,000  circulation  7-days-a-week  daily 
(plus  35.000  controlled-distribution 
Thursday  morning  weekly)  offers  a  qual¬ 
ified  salesperson  opportunity  to  grow  in  his 
or  her  career.  A  new  offset  equipped  plant 
IS  now  under  construction.  Excellent  salary 
and  fringe  benefits.  Contact  Advertising 
Director  Bessa  Mileham,  567  East  Santa 
Clara,  Ventura,  CA  93001.  Phone:  (805) 
643-9901. 


AD  SALES 

Newspaper  group  of  2  dailies  (since  1905), 
and  7  weeklies  are  expanding  the  display 
advertising  staff.  We  need  experienced 
sales  help.  Age  no  barrier.  Full-time  steady 
job.  Guaranteed  base  salary  and  expenses, 
plus  good  commissions  on  all  that  you  sell. 
You  can  make  money  with  us.  Positions 
open  in  general  retail,  food  and  entertain¬ 
ment.  If  you  just  pick  up  copy,  please  don’t 
answer  this  ad.  Opportunity  for  growth  un¬ 
limited.  Sell  us  in  your  letter,  include  re¬ 
sume,  samples  of  your  work  and  salary  re¬ 
quirement.  We  will  respond.  Glendale 
News-Press.'Burbank  Daily  Review.  Home 
office  111  N.  Isabel  St.,  Glendale,  CA 
91209,  Phone  (213)  241-4141,  Bert 
Stoipe,  Executive  Vice  President. 


SALES  MANAGER 

Advertising  sales  manager  for  20  year-old 
Ohio  rural  and  suburban  paper.  Financially 
sound  and  aggressive  company  needs  a 
good  manager  to  supervise  3  sales  offices 
and  sell  top  accounts.  No  overnight  travel. 
Excellent  opportunity  with  a  growing  com¬ 
pany.  Reply  Box  3897,  Editor  &  Publisher. 


ADVERTISING  MANAGER  for  suburban 
weekly  paper.  Salary  negotiable.  Good 
fringe  benefits.  Zone  1.  Call  Publisher 
(401)  821-7400. 


SALES  MANAGER  for  fast  growing  young 
Oregon  weekly  newspaper  group.  Guaran¬ 
tee  plus  overrides.  Send  resume  and  salary 
requirements  to  Box  3918,  Editor  & 
Publisher. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y. 
10022.  Please  be  selective 
in  the  number  of  clips  sub¬ 
mitted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope.  Never 
submit  complete  newspa¬ 
pers  or  magazines  unless 
specifically  called  for. 


Editor  &  PuDlisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplacable  material. 


EtP  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


WE  DON’T  ASK  MUCH— Just  an  editorial 
artist  with  verve,  enthusiasm  and  care  for 
boldly-appealing  layout,  talent  as  an  illus¬ 
trator,  a  good  head  for  planning  and  lead¬ 
ership,  and  a  chance  to  join  a  first-class 
newspaper  organization  at  the  ground  floor 
of  its  newest  and  highest  priority  project. 
We’re  launching  a  new  Sunday  newspaper 
to  serve  all  of  Michigan’s  Upper  Peninsula, 
and  need  a  top-flight  graphics  director  for 
both  the  newspaper  and  the  locally-pro¬ 
duced  magazine  supplement.  If  you  think 
you  have  the  skills  and  zest  we  want,  con¬ 
tact  James  R.  Whelan,  Editorial  Director, 
Panax  Corporation,  P.O.  Box  1860,  East 
Lansing,  Michigan  48823,  enclosing  re¬ 
sume,  salary  requirements,  and  samples  of 
your  work. 


MAPS  .  .  .  CHARTS  .  .  .  GRAPHICS 
If  you  believe,  as  we  do,  that  the  elements 
above  are  critical  in  the  content  of  a  mod¬ 
ern  newspaper;  if  you  are  able  to  create 
maps  with  a  distinctive  flair,  make  charts 
come  alive  and  incorporate  visual  ele¬ 
ments  of  a  breaking  news  story  in  a  simple 
but  compelling  graphic,  we’d  like  to  talk 
with  you  about  joining  our  6-person  art  de¬ 
partment.  We  are  looking  for  a  person  with 
1  or  2  years  of  experience  in  the  carto¬ 
graphic-graphics  field.  Apply  to  Robert 
Mellis,  Graphic  Arts  Editor,  The  Miami 
Herald,  1  Herald  Plaza,  Miami,  FL  33101. 


CIRCULATION 


NEED  CIRCULATION  PRO  to  add  mail 
subscribers  for  5  paid  weeklies  in  Virginia. 
Tell  us  what  you  can  do,  how  you  want  to 
be  paid.  Call  or  write:  Norris  Bly,  Byerly 
Publications,  Box  497,  Franklin,  VA  23851 
(804)  562-3187. 


ASSISTANT  Circulation  Manager  position 
on  small  midwest  daily  available  for  the 
right  person.  Need  seasoned  individual 
able  to  handle  competitive  market.  Full 
range  of  benefits.  Start  at  $13,000.  Equal 
Opportunity  Employer.  Send  resume  to 
Box  3536,  Editor  &  Publisher. 


EXCELLENT  career  opportunity  for  circu¬ 
lation  pro  strong  in  sales,  service  and  col¬ 
lection  leadership  to  become  an  AM  and 
Sunday  Zone  Manager  here.  Initial  as¬ 
signment  IS  our  inner  city  zone  consisting 
of  6  District  Sales  Managers.  Successful 
inner  city  experience  (3-4  years)  is  a  must. 
Advancement  potential  in  Rochester  and 
Gannett  Group.  Top  salary  and  career  ben¬ 
efits.  Send  resume  and  letter  outlining 
career  achievements  and  goals  to  Ron  An¬ 
derson,  Director  of  Circulation,  Gannett 
Rochester  Newspapers,  Rochester,  NY 
14614. 


CIRCULATION  MANAGER  tor  8000  ABC 
daily  and  26,000  CAC  weekly  shopper. 
Must  be  strong  on  management,  carriers, 
mail  distribution  and  circulation  records.  A 
good  chance  for  assistant  circulation 
manager  to  move  up.  Write  Dave  Reilly, 
Daily  American,  Box  190,  Somerset,  PA 
15501. 


CIRCULATION  MANAGERS: 

Do  you  know  voluntary,  controlled  & 
Paid  circulation? 

Do  you  know  how  to  train  district 
managers  and  carriers? 

Have  you  had  suburban  area  experi¬ 
ence? 

Are  you  ready  for  the  top  job? 

We  are  a  tast-growing,  37,500-controlled 
circulation  weekly  in  a  suburban  area  of 
Pierce  County.  We  are  thinking  of  going 
semi-weekly  this  year. 

Our  operation  also  includes  a  weekly 
newspaper  for  McChord  Air  Force  Base 
and  a  twice-monthly  regional  newspaper 
for  airplane  owners  and  pilots. 

We  are  building  our  own  modern,  new  plant 
and  have  installed  the  latest  typesetting 
equipment.  Our  own  press  facilities  will  be 
next. 

Our  staff  IS  young,  aggressive  and  en¬ 
thusiastic.  We  need  the  right  circulation 
person  who  can  get  the  circulation  job 
done  right.  He  or  she  has  got  to  be  an  idea 
person  who  can  build  the  department  and 
grow  with  us. 

Salary  and  benefits  will  match  the  qualifi¬ 
cations,  experience  and  results  of  the  per¬ 
son  we  choose.  If  you  think  you  can  fill  the 
bill  and  aren’t  afraid  of  the  challenge  con¬ 
tact: 

Dave  Sclair,  Publisher,  The  Suburban 
Times  (206)  582-2100,  Box  99669, 
Tacoma,  WA  98499. 


THE  PETOSKEY  NEWS-REVIEW  (10,000 
PM,  5-day),  located  in  Northwest  Michigan 
resort  community  seeks  circulation  man¬ 
ager  to  handle  Z'z  person  department. 
Should  be  promotion  minded  and  be  able 
to  supervise  mail,  carriers,  and  TMC  shop¬ 
per.  Send  resume  to  Ken  Winter,  Assistant 
General  Manager.  Petoskey  News-Review. 
Box  528,  Petoskey.  Ml  49770. 


CIRCULATION  DIRECTOR  for  afternoon 
offset  daily  in  a  growing  Zone  4  market. 
Ideal  candidate  has  3-  years  in  field 
strong  strengths  and  dealing  with  people, 
analysis  and  evaluation,  and  planning  and 
organizing.  Person  must  also  be  aggres¬ 
sive,  energetic,  creative  and  willing  to  par¬ 
ticipate  in  a  dynamic  management  team.  It 
you  meet  these  requirements  and  enjoy 
challenges,  personal  development,  prog¬ 
ress.  send  resume  describing  yourself, 
education,  experience  and  salary  require¬ 
ments  to  Box  3643,  Editor  &  Publisher. 


WE  ARE  a  fast  growing  suburban  daily  in 
Zone  5  seeking  experienced  circulation 
people.  It  you  are  looking  for  a  rewarding 
and  challenging  career  with  an  innovative 
and  progressive  newspaper,  we  may  have 
just  the  right  position  for  you.  All  candi¬ 
dates  must  be  bright,  energetic  and  have 
management  capabilities.  Excellent  start¬ 
ing  salary  and  fringe  benefits,  including 
profit  sharing.  Send  resume  to  Box  3895, 
Editor  &  Publisher. 


CIRCULATION  MANAGER  fora  large  group 
of  paid  suburban  weeklies  in  Zone  1.  Must 
be  capable  of  planning,  initiating,  organiz¬ 
ing  and  supervising  all  aspects  of  circula¬ 
tion.  including  postal  delivery.  TMC,  prom¬ 
otion  and  sales.  A  unique  opportunity  to 
innovate  within  a  strong,  growing  com¬ 
pany.  Excellent  salary,  bonus  and  bene¬ 
fits.  Send  resume  and  salary  history  to  Box 
3937,  Editor  &  Publisher. 


CIRCULATION  MANAGER  wanted  for 
9,000  PM  daily  and  10  weekly  papers.  Re¬ 
sponsible  for  1(X)  •  carriers  and  mailroom. 
Salary  open;  excellent  fringe  benefits. 
Near  Lake  Milford.  Contact  or  send  resume 
to  John  G.  Montgomery.  814  N.  Washing¬ 
ton  St.,  Junction  City,  KS  66441.  (913) 
762-5000. 


CIRCULATION  DIRECTOR  for  dynamic. 
New  England  weekly  newspaper.  Circula¬ 
tion  50,000.  Experienced  in  single  copy 
sales  and  subscription.  Exciting  challenge 
and  fabulous  growth  potential.  Send  re¬ 
sume  to  Box  3911,  Editor  &  Publisher. 


NEED  circulation  builders  now.  Due  to  ex¬ 
pansion  of  two  ABC  dailies  and  seven  VAC 
weeklies,  we  have  several  dam  good  jobs 
available  for  experienced  circulators.  We 
need  a  strong  assistant  manager  who  can 
handle  circulation  promotion  from  scratch 
plus  district  managers  who  can  motivate 
carriers  and  make  promotions  stick.  Excel¬ 
lent  health  benefits,  paid  vacations,  profit 
sharing.  Good  base  salary  plus  liberal 
commission  incentives  and  expenses.  Pos¬ 
sibly  you  are  #2  and  stymied  or  #1  and 
want  to  look  at  new  op(»rtunity.  The  op¬ 
portunity  to  make  money  is  with  us  if  you 
know  your  business.  Sell  me  in  your  letter. 
We  have  a  big  job  to  do  and  will  pay  to  get  it 
done.  Contact  Bert  Stoipe,  Executive  V-P, 
Glendale  News-Press/Burbank  Daily  Re¬ 
view.  Ill  N.  Isabel  St.,  Glendale,  CA 
91209. 


CIRCULATION  MANAGER  for  8,500  ABC  6 
day  daily.  Pleasant  county  seat  city  of 
9,000  in  county  of  32,0(X).  Will  consider 
person  with  proper  experience  even  if  not 
presently  circulation  manager.  Send  re¬ 
sume  to  Harry  Case,  Kenton  Times,  Ken¬ 
ton,  OH  43326. 


ASSISTANT  Circulation  Director  for 
30,000  6  day  PM  publication  in  Zone  5. 
Requires  knowledge  of  motor  route,  car¬ 
rier,  collections  and  promotion.  Must  have 
potential  to  become  Circulation  Director. 
Solid  progressive  company  with  excellent 
fringes  and  advancement  opportunities. 
Send  complete  resume  including  salary 
requirements  to  Box  3906,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 


GROUP  SEEKS  retail  and  classified  sales¬ 
persons  interested  in  rapid  advancement 
to  top  managerial  positions.  Openings 
available  now.  Write  Bob  Paulos,  SLNI, 
West  601  Main,  Suite  317,  Spokane,  WA 
99201. 


DEMANDING  POSITION 
Zone  5,  30,000  daily  in  highly  competitive 
area  is  looking  for  Classified  Manager  who 
wants  to  push  his/her  skills  to  the  limit. 
Must  be  strong  in  transient  promotion, 
skilled  at  phone  room  operation,  able  to 
analyze  market  and  spot  potential,  and 
have  demonstrated  ability  to  train  and 
manage  small  staff. 

That  person  will  become  a  key  member  of 
our  management  team,  receive  an  attrac¬ 
tive  salary,  plus  incentive  and  an  opportun¬ 
ity  to  move  up  fast  with  this  newspaper  or 
others  owned  by  major  northeastern-based 
corporation.  Tell  us  about  yourself  and 
your  salary  requirements  in  first  letter.  Box 
3941,  E  &  P. 

Equal  Opportunity  Employer  M/F. 


ASSISTANT  MANAGER 

FOUR  A 

MILLION  AD  CLASSIFIED 

The  San  Antonio  Light  seeks  an  experi¬ 
enced  classified  person  with: 

(1)  experience  in  sales  management 
and  training 

(2)  a  working  knowledge  of  the  new 
electronic  techniques,  and 

(3)  a  desire  to  grow  in  a  competitive 
three  daily  newspaper  market. 

You’ll  earn  good  pay  and  benefits  and 
enjoy  living  in  the  great  climate  (no  snow 
here)  of  San  Antonio,  one  of  America’s  four 
unique  cities. 

Send  resume  and  salary  requirements  to: 
Bill  Green,  Classified  Ad  Manager 
San  Antonio  Light 
P.  0.  Box  161 
San  Antonio,  TX  78291 
An  Equal  Opportunity  Employer. 


CLASSIFIED  AD  MANAGER 

Are  you  an  assistant  classified  manager  or 
a  classified  manager  of  a  small  daily  look¬ 
ing  for  advancement?  If  so.  we  may  have 
the  opportunity  you  are  seeking.  The 
Southern  Illinoisan,  a  33,CXX)  PM  daily,  lo¬ 
cated  in  a  rapidly  expanding  university  and 
recreational  area  is  looking  for  a  manager 
to  direct  the  classified  staff. 

A  strong  sales  background,  some  man¬ 
agement  experience  and  a  desire  to  grow 
are  the  main  qualifications  we  are  seeking. 
In  return  we  offer  an  attractive  salary,  ex¬ 
cellent  fringe  benefits  and  promotional 
opportunities  in  an  expanding  company. 
Send  letter  giving  work  history,  and  salary 
requirements  to  Keith  L.  Stewart, 
Lindsay-Schaub  Newspapers,  Box  789, 
Decatur,  IL  62525. 


CLASSIFIED  MANAGER  for  midwest 
19,(X)0  circulation  daily.  $14,500  plus 
benefits.  If  you  want  to  work  and  are  look- 
ine  for  a  challenge,  send  resume  to  Box 
3537,  Editor  &  Publisher.  Equal  Opportu¬ 
nity  Employer. 


CLASSIFIED  AD  MANAGER  for  New  York 
City  195,000  twice-weekly  suburban 
group.  Phenomenal  growth  in  highly  com¬ 
petitive  area  demands  selling,  blouse  or 
shirtsleeve  manager  who  can  enhance  cur¬ 
rent  35%  annual  growth.  Total  responsibil¬ 
ity  for  fast-growing  department.  Excellent 
salary/override/bonus.  Send  resume,  ref¬ 
erences,  current  earnings  to  N.  Hirsch, 
Suffolk  Life  Newspapers,  Westhampton, 
NY  1 1977  or  call  (516)  288-3900  .  .  .  now. 


DATA  PROCESSING 


DATA  PROCESSING  Manager— Unique 
opportunity  awaits  qualified  individual. 
Must  be  a  self-starter,  with  experience  in 
Fortran,  RPG,  program  conversion.  Join  a 
progressive,  medium  size  daily  in  the  West. 
Excellent  salary  and  fringe  benefits  for 
right  individual.  For  further  information 
contact  James  Tucker,  (805)  323-7631  Ex¬ 
tension  275,  The  Bakersfield  Californian. 


DISPLAY  ADVERTISING 


DISPLAY  SALES  POSITION  on  6-day  small 
daily  with  total  market  coverage  in  West 
Central  Michigan.  Benefits,  good  working 
conditions,  excellent  recreation  area.  Call 
today:  (616)  527-21(X),  or  write  Ionia  Sen¬ 
tinel-Standard,  Att.  Chuck  Laudick,  114 
North  Depot,  Ionia,  Mi  44846. 
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SALES  REPRESENTATIVE  needed  im¬ 
mediately  for  expanding  nationally  known 
advertising  feature.  Area  includes  Mis¬ 
souri,  Illinois,  Iowa.  Newspaper  back¬ 
ground  necessary.  Above  average  pay  ben¬ 
efits,  $14,CX)0-20,000.  Travel  necessary. 
Responses  confidential.  Address  replies 
to:  Personnel  Dept.,  P.O.  Box  310,  Stras- 
burg,  VA  22657. 


ADVERTISING  MANAGER.  Prize-winning 
weekly  group.  Zone  2.  Need  creative,  ag¬ 
gressive  and  experienced  person  to  in¬ 
crease  already  good  sales.  Call  Peter 
Richards  (914)  677-8241. 


NORTHWEST  ILLINOIS  daily  looking  for 
aggressive,  totally  salesminded  person  for 
immediate  opening.  Excellent  remunera¬ 
tion,  excellent  benefits  and  numerous 
promotion  opportunities  for  the  right  per¬ 
son.  We  prefer  married  applicants  with  de¬ 
sire  to  establish  and  stay  with  company. 
Send  complete  resume  with  pertinent  in¬ 
formation  to  Tom  Shaw,  Dixon  Evening 
Telegraph,  113  Peoria  Ave.,  Dixon,  IL 
61021. 


EDITOR  &  PUBLISHER  wants  2  advertis¬ 
ing  salesmen.  One  for  New  York  office,  one 
for  Chicago  office.  50%  travel:  salary  and 
commission  and  expenses.  Must  be  dig¬ 
nified,  responsible  and  imaginative.  In¬ 
teresting  work.  Knowledge  of  newspaper 
field  necessary.  Please  send  resume  in¬ 
cluding  income  requirements  and  refer¬ 
ences  tO:  D.  L.  Parvin,  Ad  Manager,  Editor 
&  Publisher,  575  Lexington  Ave.,  New 
York,  NY  10022. 


PROFESSIONAL  salesperson  needed  for 
rowing  small  daily  on  California's  Clentral 
oastline.  Salary  plus  incentives.  Write 
Gerry  Barton,  Advertising  Manager.  The 
Daily  Press.  Box  427,  Paso  Robles.  CA 
93446. 


DISPLAY  AD  SALES 

The  Morning  Courier  in  Champaign- 
Urbana,  Illinois  is  looking  for  an  experi¬ 
enced  salesperson  to  handle  local  retail 
accounts.  Champaign  has  all  the  comforts 
of  a  small  town  and  the  conveniences  of  a 
metropolitan  area.  We  offer  top  pay,  good 
benefits,  37Vz  hour  week  and  the  oppor¬ 
tunity  for  advancement.  Send  resume  and 
salary  history  tO:  Keith  L.  Stewart, 
Lindsay-Schaub  Newspapers,  P.O.  Box 
789,  Decatur,  IL  62525. 


RETAIL  AD  MANAGER 
SALARY:  35-50K 

Escape  snow,  smog  and  strikes!  Western 
newspaper  chain  with  140M  ABC  circula¬ 
tion  needs  seasoned,  aggressive  ad  man¬ 
ager.  Tough  job.  Long  hours,  personal 
sales  calls,  some  travel.  Need  strong 
motivator  with  innovative  sales  programs. 
Full  benefits  and  live  in  Pacific  Northwest. 
Resume  to:  Brett  Larsen,  Outdoor  Empire 
Publishing,  511  Eastlake  Ave.  East,  Se¬ 
attle.  WA  98109. 


GROWING  afternoon  daily  in  warm  Texas 
climate  needs  several  go<xf  Display  sales¬ 
persons.  Good  opportunity  for  the  right 
people.  Send  resume  and  references  to 
Box  3900,  Editor  &  Publisher. 


TOP  PEOPLE  DESERVE  TOP  PAY 
Aggressive,  experienced  salesperson,  will¬ 
ing  to  work  hard,  wanted  to  join  fast  grow¬ 
ing  Midwest  weekly  group.  Outstanding  in¬ 
centives,  excellent  benefits,  no  travel, 
career  opportunity.  For  confidential  inter¬ 
view,  send  resume  and  earnings  history. 
Box  3902,  Editor  &  Publisher. 


NEED  aggressive,  enthusiastic  person  to 
join  display  staff  of  6  on  20,000  circulation 
daily  in  Zone  9.  Part  of  growing,  quality- 
oriented.  award  winning  group.  Need  a 
hard-working  self-starter  who's  well  or¬ 
ganized  and  willing  to  commit  time  and 
effort  to  be  top  salesperson.  Attractive  in¬ 
come  and  career  growth  potential  for  the 
right  person.  Apply  in  confidence  to  Box 
3904,  Editor  &  Publisher. 


SMALL  PROGRESSIVE  daily  in  pleasant 
community  between  Rockland  and 
Chicago  needs  a  retail  ad  representative. 
Positive  attitude  and  willingness  to  learn 
more  important  than  experience.  Attrac¬ 
tive  starting  salary,  good  benefits  and  a 
pleasant,  modern,  offset  plant.  Send  re¬ 
sume  to  Jim  Johnson,  Retail  Advertising 
Manager,  Belvidere  Daily  Republican,  401 
Whitney,  Belvidere.  IL  61008. 


MAJOR  PACIFIC  Northwest  metro  seeking 
experienced  display  salespersons.  College 
graduates  with  advertising  sequence  and  3 
or  more  years  experience  preferred.  Excel¬ 
lent  salary  and  fringe  benefits.  An  Equal 
Opportunity  Employer.  Minorities  and 
females  encouraged  to  apply.  Write  Box 
3915,  Editor  &  Publisher. 


CALIFORNIA  still  land  of  opportunity!  70 
year  old  fast  growing  daily  seeks  experi¬ 
enced  sales-layout  person.  Tremendous 
potential,  booming  area.  Salary  plus  com¬ 
mission,  company  benefits.  Send  com¬ 
plete  resume  with  sample  layouts.  Box 
3929,  Editor  &  Publisher. 


EDITORIAL 


PACIFIC  NORTHWEST  PM  daily  (20,000, 
6-days)  seeks  sports  editor,  5  years  daily 
newspaper  experience.  Emphasis  on  writ¬ 
ing  and  staff  organization.  PAC  10  high 
school,  recreation  coverage.  Sports  staff 
includes  2  full-time  and  help  from  univer¬ 
sal  desk,  photographer  and  3  part-timers. 
VDTs.  Ideal  spot  for  medium  daily 
sportswriter  wanting  to  manage  own  de¬ 
partment.  Preference  to  Zone  9  appli¬ 
cants.  Contact  Bonnie  Cooper,  Albany 
Democrat-Herald,  P.O.  Box  130,  Albany, 
OR  97321. 

INTERESTED  IN  SHOW  BUSINESS?  Bill¬ 
board,  weekly  entertainment  news¬ 
magazine.  seeks  freelance  correspondents 
in  Boston,  New  Orlear\s,  Kansas  City, 
Phoenix,  Denver.  Cincinnati,  Houston.  Dal¬ 
las  to  cover  many  facets  of  their  market. 
Space  rates  paid.  Send  samples  to  Eliot 
Tiegel,  Billboard.  9(X)0  Sunset  Blvd.,  Los 
Angeles,  CA  9CX)69. 


SPORTS  COPY  EDITOR 
Immediate  opening  on  metropolitan  Mid¬ 
west  AM  daily.  2  to  3  years  experience  pre¬ 
ferred.  Automatic  increases  to  top  salary 
of  over  $400  per  week.  Superior  employee 
benefits.  Send  resume  and  salary  re¬ 
quirements  to  Box  3719,  Editor  & 
Publisher. 


WANTED 

Sports  Editor  to  handle  staff  of  16,  AM  and 
PM  papers,  covering  pro  sports  teams,  col¬ 
leges,  high  schools  and  outdoor  sports. 
Zone  5  city.  Salary  begins  upper  20s.  Box 
3722,  Editor  &  Publisher. 


EDITOR— Houstonian  Magazine,  our  third 
regional  publication,  begins  September 
1978.  We  need  a  qualified  editor  with 
Houston  background,  editorial  manage¬ 
ment  experience,  proven  judgment  to  un¬ 
derstand  city  magazine  concept.  Salary 
negotiable.  Send  job  and  salary  history, 
references  to  Wick  Allison,  Dallas  SW 
Media  Corp.,  2902  Carlisle,  Dallas,  TX 
75204.  Inquiries  will  be  confidential.  For 
more  information,  call  Ms.  O'Dell,  (214) 
748-9166,  collect.  We  are  ready  to  go!  In¬ 
terested  parties  should  not  delay. 


NATIONAL  Catholic  publication  seeks  ex¬ 
pert  re  write  person  with  5  years  experi¬ 
ence  and  special  knack  for  telephone  in¬ 
terviews.  Send  resume  with  full  work  and 
character  references  to  Editor,  Columbia. 
P.O.  Box  1670,  New  Haven,  CT  06507. 


MANAGING  EDITOR 

Need  aggressive  person  on  the  way  up  to 
fill  second  slot,  news  department  growing 
6-day  morning  daily.  Will  manage  staff  of 
9.  Needs  knowledge  of  news,  layout,  edit¬ 
ing,  photography.  Award-winner.  New 
plant,  VDT.  Near  the  coast  50  miles  north 
of  Los  Angeles.  T rade  eastern  blizzards  for 
California  sun?  Immediate  opening.  Good 
salary,  generous  benefits,  profit  sharing. 
Harold  Kinsch,  Editor,  Daily  News,  P.O. 
Box  107,  Camarillo,  CIA  93010. 


COPY  EDITOR  with  2-4  years  of  editing  and 
layout  experience;  VDT  experience  pre¬ 
ferred.  63,000  AM  daily  and  103,000  Sun¬ 
day  in  Zone  5.  Include  resume  and  salary 
history.  Box  3709,  Editor  &  Publisher. 


ONE  OF  THE  NATION’S  top  energy  publi¬ 
cations  in  Washington  is  seeking  a  reporter 
with  one  or  two  years  experience  who 
would  like  to  specialize.  The  applicant 
should  be  highly  literate.  The  position  of¬ 
fers  extensive  travel.  Only  candidates  of 
high  promise  will  be  considered.  Reply  to 
Box  3660,  Editor  &  Publisher, 


EDITOR  &  PUBLISHER  for  March  4,  1978 


METROPOLITAN  EDITOR 

The  Southern  Illinoisan,  a  33,000  daily 
serving  6  counties,  is  seeking  a  metropoli¬ 
tan  editor  to  coordinate  and  supervise 
coverage  of  the  region. 

A  reporting  and  copy  editing  background, 
coupled  with  supervisory  skills  are  the 
primary  qualifications  for  this  position.  In 
return,  we  offer  a  salary  commensurate 
with  experience,  excellent  fringe  benefits 
and  a  potential  for  growth. 

If  you  are  interested  and  would  like  more 
information,  send  resume  to  Keith  L. 
Stewart,  Lindsay-Schaub  Newspapers, 
P.O.  Box  789.  Decatur.  IL  62525. 


EDITOR  IN  CHIEF 

for  magazine  highly  respected  in  govern¬ 
ment  and  philanthropy.  Relocate  to  West 
Coast.  Outstanding  opportunity  for  a  top 
experienced  editor.  Send  resume  to  ^x 
3705,  Editor  &  Publisher. 


SUNDAY  NEWS  EDITOR 

Generate  story  ideas,  edit  copy  and  direct 
news  production  of  weekend  edition  of 
40,00(J  PM  daily;  reporting  and  copy  edit¬ 
ing  experience  required:  supervisory  ex¬ 
perience  preferred.  Excellent  benefits  and 
opportunity  for  advancement  in  Mid¬ 
western  group.  Salary  in  high  teens.  Send 
resume  and  salary  history  tO:  Keith  L. 
Stewart,  P.O.  Box  745.  Metro-East  Jour¬ 
nal,  E.  ‘It.  Louis,  IL  62202. 


ENERGETIC  beginner  who  can  write 
quickly,  lucidly,  can  spell  superbly  and 
who  graduated  in  upper  third  of  class. 
Needed  by  March  15  for  small  Midwest 
daily.  Long  hours,  great  place  to  get  your 
basic  experience.  State  salary  needs. 
Write  Box  3749,  Editor  &  Publisher. 


EDITORIAL  WRITER 

We're  a  strongly  independent  Zone  5  met¬ 
ropolitan  daily,  and  we're  looking  for  an 
editorial  writer  who  can  help  us  continue 
our  strong  emphasis  on  local  issues.  We 
have  won  numerous  state  and  national 
awards  for  editorial  writing  and  editorial 
pages,  and  we  want  someone  who  can  con¬ 
tribute  to  that  kind  of  effort.  We  would 
prefer  someone  with  at  least  2  or  3  years  of 
editorial  writing  experience,  and  who  has  a 
knowledge  of  layout  and  editing.  Send 
complete  resume,  salary  requirements  and 
representative  samples  of  writing  to  Box 
3744,  Editor  &  Publisher. 


EDITORIAL  WRITER 

Large  Midwest  daily  needs  full  member  of 
editorial  board.  Reporting  experience  and 
interest  in  opinion  writing  required.  Inter¬ 
est  and  expertise  in  economics,  gov¬ 
ernmental  social  sen/ices,  and  foreign  pol¬ 
icy  preferred.  Send  resume,  clips,  and  es¬ 
timate  of  date  available  tO:  Box  3686, 
Editor  &  Publisher. 


ARE  YOU  LOOKING  FOR  your  place  in  the 
sun  to  pursue  a  career  in  outdoor  writing? 
Come  to  Florida's  Sun  Coast  and  be  a  part 
of  the  award-winning  sports  staff  of  the  St. 
Petersburg  Evening  Independent. 

We  are  looking  for  an  experienced  and 
skillful  writer  to  cover  all  phases  of  outdoor 
recreation.  This  person  must  also  have  an 
interest  and  aptitude  for  copy  editing. 

In  return  we  offer  a  good  salary  with  such 
“extras”  as  profit  sharing,  quarterly  cost  of 
living  adjustment,  paid  vacations  and 
more! 

So  come  to  the  Sun  Coast.  Send  your  re¬ 
sume  and  clippings  to  Steve  Infinger, 
Employment  Manager,  Times  Publishing 
Co.,  P.O.  Box  1121,  St.  Petersburg,  FL 
33731. 


MANAGING  EDITOR 

Award-winning  weekly,  dominant  news¬ 
paper  in  competitive  area  has  opening  for 
experienced,  take-charge  person.  Make¬ 
up.  layout,  news  writing,  reporting  and 
photo  skills,  all  part  of  the  job  require¬ 
ments.  We  are  seeking  someone  who  is  ex¬ 
perienced,  mature,  highly  motivated  and 
can  work  to  make  a  good  newspaper  even 
better.  Write  or  phone  Kenneth  Weidner, 
Publisher,  Ticonderoga  Sentinel,  10  Park 
Place,  Ticonderoga,  NY  12883. 


DOZENS  of  business  writing,  editing  jobs 
listed  monthly  by  professional  association. 
Sample  $1.25.  NYBC  Employment  Letter, 
110  Bon  Aire,  Suffem,  NY  10901. 


Writing  heavyweight  needed. 

Oeg  ree  required  plus  minimum 
four  years  experience  with 
newspaper,  wire  service  or 
corporate  PR  department. 
Duties  include  writing  for  vari¬ 
ous  corporate  publications, 
features  for  placement  in  trade 
media,  position  papers  on 
legislative  issues,  news  re¬ 
leases.  If  you're  not  an  out¬ 
standing  writer,  don't  reply. 
Send  resume  and  salary  his¬ 
tory  to  Box  3920,  Editor  &  Pub¬ 
lisher.  We  offer  excellent  sal¬ 
ary  and  benefits  in  a  Zone  8 
location. 


REPORTER— We  want  a  hard-driving,  ag¬ 
gressive  reporter  who  writes  with  the  best 
for  our  46,000  Zone  5  daiiy.  Some  experi¬ 
ence  necessa^.  Must  initiate  creative 
ideas,  spell  perfKtIy  and  know  simple,  de¬ 
clarative  sentences.  He/she  will  be  a  one- 
person  bureau  in  adjacent  county,  respon¬ 
sible  for  both  hard  news  and  features  in 
that  area.  As  part  of  one  of  top  groups  in 
the  business,  we  offer  a  career,  not  just  a 
job,  if  you  want  opportunity  and  res^nsi- 
bility.  We  have  the  best  pay  and  fringes  in 
the  business  and  a  recreational  wonder¬ 
land.  No  job  jumpers  or  mediocrity.  If 
you're  among  the  best  writers  and  report¬ 
ers,  contact  Box  3938,  Editor  &  Publisher. 


WE  NEED  a  proven  self-starter  with  3  good 
years  of  daily  experience.  You  will  have  to 
prove  you  can  work  long  and  hard  while 
surrounded  by  some  of  the  most  beautiful 
scenery  along  Florida's  Southern  Gulf 
Coast. 

We're  a  rapidly  growing  daily  whose  com¬ 
mitment  to  qualify  is  matched  only  by  our 
desire  to  get  bigger.  And  the  opportunity  is 
unlimited  for  the  guy  or  gal  who  can  do  it 
all. 

Send  a  letter,  a  resume,  and  several  non- 
returnable  samples  of  your  work  to  Ray 
Bearfield,  City  Editor,  Naples  Daily  News, 
1075  Central  Ave.,  Naples,  FL  33940. 


MISSISSIPPI  WEEKLY  needs  self-starter 
good  on  copy-layout.  Write:  Ronnie 
Buckley,  Box  449  Bay  Springs,  MS.  Or 
phone:  (512)  392-3014  evenings. 


EDITORIAL  WRITER 

For  home  office  editorial  department  of 
Lindsay-Schaub  Newspapers,  Inc.  Write 
editorial,  cover  Illinois  legislature  for  6 
downstate  dailies  with  a  combined  daily 
circulation  of  160,000. 

Masters  degree  required.  Must  have  ex¬ 
tensive  reportingexperience,  editorial  writ¬ 
ing  background  preferred.  Salary  com¬ 
mensurate  with  experience,  excellent 
fringe  benefits. 

Send  resume  and  salary  requirements: 
Larry  Perryman,  Lindsay-Schaub  News¬ 
papers,  Inc.,  P.O.  Box  789,  Decatur,  IL 
62525. 


WE  ARE  LOOKING  for  a  writer-editor  with 
2  or  more  years  experience  on  a  small  or 
medium  daily  producing  bright  news  and 
feature  pages.  This  person  should  have 
creative  layout  skills,  imagination,  and 

?ood  news  sense.  VDT  experience  helpful. 

hejob  is  as  assistant  Life/Style  editor  for 
a  150,000  daily,  and  duties  will  include 
writing,  layout,  planning  and  staff  supen/i- 
sion.  Send  resumes  with  clips  and  tear- 
sheets  to:  Cindy  Boal,  Life/Style  Editor, 
Dayton  Daily  News,  Dayton,  OH  45401,  be¬ 
fore  March  21. 


MANAGING  EDITOR  for  small  daily  in  the 
heart  of  the  Rockies.  Must  lead  small  staff, 
write,  layout  attractive  newspaper,  handle 
camera,  be  PR-minded,  get  involved  in 
community.  Send  resume,  references, 
samples  tO:  Merle  Baranczyk,  Mountain 
Mail,  Box  189,  Salida,  CO  81201. 


REPORTER-EDITOR.  Immediate  opening. 
Involves  reporting,  photography,  sports, 
makeup  for  newspapers  and  feature 
magazine.  Small  town  atmosphere  close  to 
metro  areas.  Excellent  salary,  benefits. 
Maxine  Moul,  Maverick  Media,  Inc.,  Syra¬ 
cuse,  NB  684''6. 


37 


HELP  WANTED 


EDITORIAL 


SUBSTANTIAL  daily  newspaper  in  Zone  8 
looking  for  experienced  business  editor. 
Write  giving  complete  backjground  and  sal¬ 
ary  requirements  to  Box  3932,  Editor  & 
Publisher. 


WE  ARE  LOOKING  for  a  reporter  ready  to 
move  up  to  city  editor  spot  on  small  Ohio 
daily.  Job  offers  salary  and  all  company 
benefits  and  opportunity  for  advancement 
with  group.  Send  resume  and  salary  re¬ 
quirements  to  Box  3799,  Editor  & 
Publisher. 


MANAGING  EDITOR 

Rare  opportunity  with  long-established 
100.000  daily  combination  and  Sunday,  in 
prime  Zone  3  location.  Must  be  strong  on 
planning,  organization  and  personnel 
skills— along  with  demonstrated  ability  in 
developing  local  news  coverage.  Seasoned 
news  judgement  is  a  must — but  you  should 
also  have  a  proven  track  record  of  imagina¬ 
tion  and  creativity.  As  the  top  news  execu¬ 
tive,  you  report  directly  to  the  manage¬ 
ment— and  in  that  spot  must  be  able  to 
motivate  department  editors  and  staff. 
Electronically  edited.  Full  resume  and 
history,  plus  salary  requirements  and  avail¬ 
ability,  are  requested  in  first  letter.  Box 
3827,  Editor  &  Publisher. 


REPORTER-COPY  EDITOR 
Unique  opening  now  on  the  largest  PM 
daily  between  New  York  City  and  Montreal.  - 
We  need  a  well-versed  newsperson  to  write 
heads  and  edit  copy  on  vDT  1  day  per 
week.  The  rest  of  the  week  will  be  spent  as 
part  of  the  team  covering  1  of  3  major 
cities  in  our  circulation  area.  Knowledge  of 
city  government,  politics,  urban  renewal 
and  the  ability  to  regularly  produce  inci¬ 
sive,  compact  news  stories  and  news  fea¬ 
tures  are  "musts".  Good  salary  and  excel.- 
lent  fringes.  Send  complete  resume  with 
clips  and  references  (no  phone  calls  ac¬ 
cepted)  now  to:  William  M.  Dowd,  Manag¬ 
ing  Editor,  The  Knickerbocker  News,  645 
Albany  Shaker  Rd..  Albany.  NY  12201. 


EDITORIAL  PAGE  EDITOR 
South  Florida  daily  newspaper  offers  op¬ 
portunity  to  strong  writer  with  2-3  years 
newspaper  editorial  writing  experience  to 
assume  responsibility  for  locally  oriented 
editorial  pages.  Knowledge  of  VDT  helpful. 
Please  send  resume  and  clips  in  confi¬ 
dence  to  Box  3826,  Editor  &  Publisher. 


REPORTERS 

Minimum  1  year  experience  on  daily.  Must 
be  aggressive,  accurate,  good  spellers  and 
typists  for  medium-sized  daily  in  city  of 
3(X),000  population  (Zone  9).  Openings  for 
police,  labor  and  education  beats.  Per¬ 
sonal  interview  and  writing  test  required 
before  hiring.  Box  3814,  Editor  & 
Publisher. 


ASSISTANT 
MANAGING  EDITOR 

We're  aiming  to  become  the  finest 
medium-small  daily  in  the  Northwest. 

To  accomplish  this  goal,  we  are  seeking  an 
innovative,  enthusiastic,  reader-oriented 
pro  to  direct  the  day-to-day  operation  of 
our  newsroom. 

The  person  we  select  will  have  demon¬ 
strated  superior  skills  as  a  reporter  and 
city  editor  and  must  be  capable  of  inspir¬ 
ing  and  guiding  the  local  news-gathering 
efforts  of  our  staff  of  nine  reporters  and 
two  photographers. 

Photojournalism  plays  a  key  role  at  our 
newspaper.  Ability  to  work  with  photog¬ 
raphers  to  achieve  consistent,  outstand¬ 
ing  photo  content  is  essential. 

Apply  only  if  you  have  a  strong  commit¬ 
ment  to  excellence.  We're  serious  about 
wanting  the  best  for  our  readers.  Reply  by 
mail  only,  sending  resume,  tear  sheets,  ref¬ 
erences,  salary  requirements  tO:  Oren 
Campbell,  Managing  Editor,  Walla  Walla 
Union-Bulletin,  First  and  Poplar  Streets, 
Walla  Walla,  WA  99362, 


SMALL  FLORIDA  west  coast  daily  #2  post 
open.  Need  personable,  aggressive,  quick 
makeup,  sharp  heads,  clean  copy  editing, 
solid  reporting.  Knowledge  of  camera,  libel 
law  a  plus.  1-2  years  experience.  Take 
charge  in  absence  of  managing  editor. 
State  wage  required,  resume.  Box  3822, 
Editor  &  Publisher. 


MANAGING  EDITOR  for  10,000  ABC  6-day 
evening  paper  in  clean  Western  Ohio 
community.  Excellent  benefits  and  chance 
to  go  with  growing  group.  Send  resume  to 
Box  3798,  Editor  &  Publisher. 
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HELP  WANTED 


EDITORIAL 


MAJOR  METRO  (160,000)  seeks  editor  of 
lifestyle  section.  Strong  leadership  for 
staff  of  8:  demonstrated  flair  for  layout 
and  tight  editing  are  prerequisites.  We  are 
seeking  more  than  just  a  Lifestyle  Editor. 
We  want  a  person  who  has  potential  for 
larger  management  role  in  expanding  news 
operation,  ^nd  resume  and  3  full  sections 
from  the  same  week  to  Box  3913,  Editor  & 
Publisher. 


STATE  EDITOR  to  serve  an  area  larger 
than  all  of  New  England,  generating  news, 
features  and  photos  for  Montana's  big¬ 
gest,  brightest  daily  through  bureaus,  cor¬ 
respondents  and  staff  assistance.  A  pro¬ 
fessional  and  managerial  challenge  involv¬ 
ing  writing,  editing,  layout  and  travel  for 
someone  who  is  now  demonstrating  drive 
and  imagination  in  a  similar  position 
elsewhere.  Please  send  tearsheets  and 
clips  to  Personnel  Manager,  The  Billings 
Gazette,  P.O.  Box  25(57,  Billings  MT 
59103.  An  Equal  Opportunity  Employer 
M/F. 


STATE  CAPITAL  Metro  AM  in  Sunny  South 
is  expandirig  its  desk  operations.  Top-of- 
the-line  VDTs,  young,  a^ressive  staff,  un¬ 
limited  opportunity.  Join  our  rim  and  set 
your  own  goals.  Box  3908,  Editor  & 
Publisher. 


SHIRT  SLEEVE  EDITOR  for  fast  growing 
Arizona  business  and  financial  semi¬ 
monthly  with  18,000  circulation.  Send  re¬ 
sume  if  you  are  sharp,  experienced,  hard 
working  and  interested  in  a  great  future. 
Arizona  Business,  Financial  and  Real  Es¬ 
tate  Press,  801  East  Pasadena,  Phoenix, 
AZ  85014. 


EDITORIAL  WRITER 

Conservative,  Zone  4  metro  is  expanding. 
If  you're  a  top-notch  reporter  with  mature 
judgment  who  can  develop  your  own 
sources  and  generate  meaningful  edito¬ 
rials  without  waiting  tor  city  desk  direc¬ 
tion,  we'd  like  to  talk  to  you.  Tell  us  what 
an  editorial  should  be— and  do.  Box  3909, 
Editor  &  Publisher. 


THE  COURIER-JOURNAL  has  an  opening 
for  a  critic.  Strong  knowledge  of  drama 
and  film  needed:  music  background  help¬ 
ful.  Minimum  of  2-3  years  experience  re¬ 
quired.  Send  applications  to  Michael 
Davies,  Managing  Editor,  525  W.  Broad¬ 
way,  Louisville,  KY  40202. 


BY  MOST  STANDARDS,  we  are  a  small, 
six-day,  9,500  (ABC),  Zone  6  evening 
newspaper.  However,  we  don't  want  to  look 
or  read  "small."  That's  why  we  are  looking 
for  a  professional  editor  to  mold  and  lead  a 
staff  of  four  or  five  reprorters.  Are  you  a 
nuts  and  bolts  news  room  manager  with 
the  ability  and  stamina  to  produce  a  first 
rate  editorial  product  for  a  "small"  city 
daily?  If  so,  we  promise  excellent,  competi¬ 
tive  earnings  and  one  of  the  finest  envi¬ 
ronments  on  Earth  in  which  to  live  or  raise 
a  family.  Box  3910,  Editor  &  Publisher. 


THE  JACKSON  CLARION-LEDGER  is  look¬ 
ing  tor  three  editorial  specialists  to  round 
out  a  prize-winning,  talented  staff: 

•  Religion  Writer/Editor 

•  Business  Writer/Editor 

•  Medical-Science  Writer 

Please  send  complete  resume  and  clips  to 
William  L.  Seymour,  Managing  Editor,  The 
Clarion-Ledger,  P.O.  Box  40.  Jackson,  MS 
39201. 


CHIEF  PHOTOGRAPHER 
Want  a  chance  to  put  your  color  and  black 
and  white  photography  on  the  pages  of 
Idaho's  largest  evening  daily?  We're  a 
photo  oriented  22,000  circulation  paper 
looking  for  a  man  or  woman  with  proven 
news  photography  talent,  hustle  and  the 
ability  to  manage  a  4-person  photography 
staff.  The  Times-News  processes  its  own 
color,  runs  weekly  picture  pages,  has  an 
entertainment  magazine  and  features  edi¬ 
tion  color  on  section  fronts  3  times  a  week. 
It's  a  challenging  job  for  a  top  of  the  line 
photographer.  We  need  someone  in  March. 
Send  resume  and  portfolio  to  Chris  Peck, 
Managing  Editor,  Times-News,  Box  548, 
Twin  Falls,  ID  83301.  (208)  733-0931. 


FREELANCE 


CORRESPONDENT  wanted  in  Boston  for 
national  trade  magazine  in  leisure  field. 
Some  feature  work,  mainly  news  and  photo 
coverage  of  local  meetings  and  events.  Box 
3901,  Editor  &  Publisher. 


HELP  WANTED 


MAILROOM 


IMMEDIATE  OPENING  for  General  Night 
Mailroom  Foreman.  Progressive  7  day  AM 
operation.  Excellent  opportunity  for  per¬ 
son  with  minimum  5  years  Mailroom/ 
Transpprtation  experience.  Ojnsider  pres¬ 
ent  assistant  who  desires  to  join  a  progres¬ 
sive  organization  in  East  0}ast,  Zone  2  re¬ 
sort  area.  Non-Union  shop  over  75,000 
size.  Reply  stating  background,  reference 
and  salary  reference  and  salary  require¬ 
ments  to  Box  3916,  Editor  &  Publisher. 


PERSONNEL 


PERSONNEL  DIRECTOR— large  daily 
newspaper  in  Zone  5  has  an  immediate 
opening  for  a  Personnel  Director.  The  can¬ 
didate  fpr  this  job  may  be  top  person  at  a 
smaller  paper  or  assistant  at  a  larger  paper 
with  no  place  to  go.  Here  is  your  chance  to 
move  up.  Full  package  of  benefits  includ¬ 
ing  an  excellent  retirement  plan.  Send  re¬ 
sume  and  salary  requirements  in  confi¬ 
dence  to  Box  3797,  Editor  &  Publisher. 


PRESSROOM 


WEB  OFFSET 
NEWSPAPER 
PRESSPERSONS 

Large  weekly  newspaper  and  commercial 
operation  in  Virginia  is  seeking  experi¬ 
enced  presspersons.  Company  paid  medi¬ 
cal,  dental  and  life  insurance,  profit  shar¬ 
ing  and  retirement.  All  replies  confidential. 
Forward  replies  and  salary  requirements  to 
Box  3659,  Editor  &  Publisher.  An  Equal 
Opportunity  Employer,  M/F. 


HEAD  PRESSMAN  and  manager  for  8-unit 
SC  pressroom.  Daily  newspaper  with  out¬ 
side  presswork.  Must  produce  quality 
work.  Zone  2  in  rural  areas  in  pleasant 
working  condition  with  progressive  com¬ 
pany.  Top  salary  and  benefits.  Call  (301) 
822-1500,  ask  for  Ron  Whitaker. 


PRESSMAN/FOREMAN  needed  for  6-unit 
Goss  Urbanite  specializing  in  process 
color.  Must  be  quality  conscious,  willing  to 
work  hard  and  capable  of  directing  others. 
Camera  experience  helpful  but  not  neces¬ 
sary.  Excellent  opportunity  with  progres¬ 
sive  company,  salary  commensurate  with 
experience.  Reply  to:  Publisher,  Sun 
Press,  46-016  Alaloa  St.,  Kaneohe,  HI 
96744. 


METRO  PRESS  SHIFT  SUPERVISOR 
Large  twice  weekly  newspaper  and  com¬ 
mercial  operation  in  Virginia  is  seeking  ex¬ 
perienced  shift  supervisor.  Company  paid 
benefits  include  medical,  dental  and  life 
insurance,  profit  sharing  and  retirement. 
All  replies  confidential.  Forward  replies 
and  salary  requirements  to  Box  3724, 
Editor  &  Publisher,  An  Equal  Opportunity 
Employer. 


EXPERIENCED  offset  newspaper  press¬ 
man  for  Central  Florida  6-day  afternoon 
daily.  Write  J.  J.  Jordon,  DeLand  Sun 
News,  P.O.  Box  1119,  DeLand,  FL  32720. 


PRODUCTION 


PERSON  TO  HEAD  UP  our  production  de¬ 
partment  from  time  copy  enters  compos¬ 
ing  room  door  until  papers  depart  from 
press.  Knowledge  of  modern  typesetting 
equipment,  camera  and  ability  to  run  and 
maintain  a  Cottrell  V-22  press  a  must.  Po¬ 
sition  now  open  and  must  be  tilled  soon. 
Contact  Eldorado  Times,  Eldorado,  KS 
67042,  (316)  321-1120. 


PUBLIC  RELATIONS 


SMALL  INDEPENDENT  LIBERAL  ARTS 
COLLEGE  in  Zone  5  seeks  newswriter-pub- 
lications-public  relations  person.  Bache¬ 
lor's  degree  required.  Clear  newswrit¬ 
ing  a  must,  also  keyline  and  publica¬ 
tions  experience.  Broadcast  experience 
helpful.  Immediate  availability  required. 
Send  resume,  references,  and  salary  re¬ 
quirements  to  Box  3926,  Editor  & 
Publisher. 


Positions 
Wanted  .  .  . 


ACADEMIC 


NO  MISTAKE,  I'm  pioneering  Positions 
Wanted  Academic.  Photojournalism  Lec¬ 
turer.  Award  winner,  20  state,  2  national. 
Have  written  significant  articles.  Writing 
book.  27  years  experience  television  pro¬ 
duction  and  news:  daily  and  weekly  photo¬ 
journalism.  Young  thinker.  Almost  have 
bachelor's.  Heading  for  master's.  Now 
daily  staffer.  Available  August  1978.  Box 
3825,  Editor  &  Publisher. 


ADMINISTRATIVE 


SUCCESSFUL,  mature  newspaper  pro 
seeks  opportunity  to  continue  30-year 
career  as  general  manager,  ad  manager, 
etc.  Increased  business  3(X)%  in  last  job. 
Box  3685,  Editor  &  Publisher. 


GENERAL  MANAGER  and  business  buil¬ 
der  available  for  your  large  weekly  or  small 
daily.  Familiar  with  all  aspects  of  publica¬ 
tion  management.  Area  no  barrier  for  the 
right  opportunity.  Box  3905,  Editor  & 
Publisher. 


GENERAL  MANAGER  goal.  Experienced 
advertising  director,  assistant  publisher, 
medium  daily.  Box  3666,  Editor  & 
Publisher. 


PUBLISHER/GENERAL  MANAGER,  you 
can  profit  from  over  27  years  experience  in 
daily  newspaper  operation.  Up  the  ranks 
from  Advertising  sales  to  President  and 
Publisher.  Presently  employed  but  seeking 
greener  fields.  Have  both  family  and  chain 
experience.  Small  to  medium  properties. 
Best  of  references.  Box  3687,  Editor  & 
Publisher. 


CARTOONIST 


EDITORIAL  CARTOONIST 
Progressive,  award-winning  cartoonist 
doing  3  cartoons  per  week  at  75,000  + 
seeks  opening  with  progressive  100,000  • 
doing  5  cartoons  per  week.  Modern  style 
and  ideas  with  impact.  30,  married,  6 
years  experience.  Relocate  any  Zone,  ^x 
3816,  Editor  &  Publisher, 


CIRCULATION 


CENTRAL  TIME  ZONE,  circulation  man¬ 
ager,  7000  daily.  27  years  experience, 
available.  Box  3663,  Editor  &  Publisher. 


DISTRICT  MANAGER,  10  years  experience 
in  the  country  organization  of  a  large  Mid¬ 
western  metro  paper.  I  have  experience 
with  carriers,  vending  and  dealer  sales, 
college  plan,  school  sales  and  mail  sub¬ 
scriptions.  I  am  home-delivery  oriented 
and  promotion  minded,  with  a  record  of 
great  success.  Desire  to  relocate  in  sun 
belt  on  smaller  daily  as  #  1  or  2  man.  Will 
consider  ALL  offers.  Reply  Box  3741, 
Editor  &  Publisher. 


ASSISTANT  Circulation  Director.  Career 
minded  District  Manager  desiring  move  to 
#2.  Young,  10  years  experience.  Knowl¬ 
edge  of  mailroom  procedures,  promotion, 
carrier  and  motor  routes.  Strict  attitude  in 
service  and  collections.  Prefer  East  coast, 
will  consider  other  areas.  Box  3914,  Editor 
&  Pii‘'''sher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  PRO:  Heavy  background  sell¬ 
ing/servicing  classified  accounts.  Clas¬ 
sified  Advertising  Director  (weekly)  super¬ 
vise  over  30  (sales,  ad  takers,  customer 
service,  etc.)  Personally  opened  new  areas 
of  classified  sales.  Enjoy  fast' pace/ 
welcome  challenge.  Zone  2.  Box  3670, 
Editor  &  Publisher. 


DRAW  YOUR  OWN  CONCLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 

Place  an  E&P  Classified 
and  vou'll  get  the  picture! 
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PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


DISPLAY  ADVERTISING 


AGGRESSIVE  Sales  Manager  (40)  12  years 
background  on  large  dallies.  Excellent 
motivator.  Zones  3, 4, 6.8, 9.  Box  3802, 
Editor  &  Publisher. 


Circulate  Your  Jobs,  Services,Talents 
to  the  Largest  Newspaper 
Audience  in  the  World 
with  E&P  Classifieds 


EDITORIAL 


HARD  WORKING,  national  newsman, 
employed,  black,  2  years  experience, 
awards,  good  clips,  VDT,  camera,  layout, 
seeks  features,  urban  affairs,  film  or  gen¬ 
eral  assignment  on  Zone  4,6or9  daily.  Box 
3924,  Editor  &  Publisher. 


SPORTS — Writer/deskman.  Recent  college 
grad,  former  managing  editor  and  sports 
editor  of  large  Zone  1  college  daily.  Can  do 
it  all,  including  VDT  and  photos.  Box  3723, 
Editor  &  Publisher. 


ASSISTANT  SPORTS  EDITOR  with  2'/2 
years  experience  on  daily  wants  to  move  up 
to  major  daily  or  become  sports  editor  of 
medium-sized  daily.  Have  covered  wide 
range  of  sports  in  addition  to  working  in 
slot  4  or  5  times  a  week.  Box  3729,  Editor 
&  Publisher. 


ALL-AROUND  STAFFER,  good  with  words 
and  photos.  Five  years  on  metro  and  com¬ 
munity  papers,  including  Newspaper  Fund 
internship.  Seeking  spot  on  quality  news 
team.  Zones  3,4,5,6.  Box  3661,  Editor  & 
Publisher. 


HELP!  Recent  J-grad  becoming  addicted 
to  Gong  Show  and  soaps.  Talented  but  un¬ 
employed.  Officer  in  Army  Reserve,  hard 
worker,  willing  to  relocate  anywhere,  but 
prefer  Zones  1-4.  Box  3679,  Editor  & 
Publisher. 


SPORTS  WRITER-COLUMNIST  for  West 
Coast  Metro  seeks  sports  editorship  on 
medium-size  PM  daily.  Prefer  Zones  5,6,8. 
12  year  veteran  journalist  with  experience 
covering  NFL,  NBA,  major  colleges,  pro 
tennis,  pro  golf,  preps.  Strong  adminis¬ 
trator.  Skilled  on  layouts.  Also  consider 
major  beat  on  large  PM.  Box  3664,  Editor  & 
Publisher. 


VERSATILE  newswoman,  31,  with  daily 
and  major  metro  experience  as  reporter, 
suburban  editor,  copy  editor  with  slot  po¬ 
tential.  Seeking  job  in  Zone  1,  San  Fran¬ 
cisco  or  Philadelphia  areas,  preferably 
with  writing  duties.  Top  recommendations. 
Box  3474,  Editor  &  Publisher. 

REPORTER/PHOTOGRAPHER  with  3  years 
weekly  experience  seeks  position  on 
weekly  or  daily  in  Midwest,  would  consider 
public  relations.  BS  in  public  relations/ 
journalism.  Doug  Rich,  P.O.  Box  71,  La 
Cygne,  KS  66040.  (913)  757-2763. 


EDITORIAL  ASSISTANT,  36,  professional, 
tired  of  Washington,  DC,  seeks  relocation 
anywhere  in  Zone  3,  and  rewarding  job! 
Box  3818,  Editor  &  Publisher. 


EDITOR  on  one  of  biggest  and  best  dailies 
seeks  to  swap  New  York  job,  3-hour  com¬ 
muting  for  key  post  on  smaller  paper,  even  ; 
if  It  means  less  money.  Age  40,  newsman 
22  years.  Could  be  managing  editor;  news, 
business,  wire  or  section  editor.  Box  3815, 
Editor  &  Publisher. 


QUALITY-DEMANDING  editor  of  35,000 
daily,  staff  of  30,  seeks  executive  position 
with  metro  or  suburban  paper.  In  mid  30s, 
adaptable,  experienced  in  all  newsroom 
jobs  and  new  technology.  Box  3808,  Editor 
&  Publisher. 


HARD  WORKING  STUDENT— politically 
oriented  self-starter  with  solid  writing 
skills,  varied  experience,  and  unlimited  po¬ 
tential  seeks  summer  job  with  respected 
daily  or  weekly.  Zones  1,2  or  3.  Box  3807, 
Editor  &  (Publisher. 


COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 


EDITORIAL 


SPORTSWRITER,  27,  interested  in  finding 
sports  editor's  position  at  mid-sized  daily 
or  writer-desk  job  at  metropolitan  daily. 
Degree  and  10  years  experience,  the  last  5 
with  50,000  PM  daily.  Big  10.  prep  and  pro 
sports  background.  VDT  editing.  Box 
3720,  Editor  &  Publisher. 


j  SPORTS  EDITOR— accustomed  to  long 
hours  and  covering  the  local  area  in  depth, 
j  Journalism  grad  29  with  6  years  of  experi- 
I  ence  seeking  job  on  larger  daily.  Box  3731, 
I  Editor  &  Publisher. 


COPY  EDITOR 

19  years  on  rim,  slot,  wire,  layout.  VDT. 
Thorough,  very  fast.  Zone  9.  Box  3695, 
Editor  &  Publisher, 


4  MAN  SPORTS  STAFF  rolled  into  one.  The 
hard  work  is  fine,  but  I  would  like  to  do  it 
for  a  larger  daily  with  better  pay.  Excellent 
organizer  and  writer  with  a  good  eye  for 
page  design.  Box  3728,  Editor  &  Publisher. 


SPORTSWRITER,  seeks  entry  position  with 
daily  beginning  June.  College  sports  edi¬ 
tor  for  l‘/2  years,  stringer  for  Cleveland 
Press  daily/weekly  and  magazine.  Edited 
local  softball  paper.  Photo  skills,  sharp 
layouts  with  clever  ideas.  Box  3718,  Editor 
&  Publisher, 

SPORTS  Makeup  Man  Seeks  job  in  Zone  3, 
16  years  in  business.  Write  Scottie-Helt, 
402-A  Savage  Dr.,  Newport  News,  VA 
23602. 


VETERAN  SPORTS  REPORTER  with  3 
years  professional  daily  experience  in  writ¬ 
ing  and  desk  work  desires  to  relocate  with 
a  metro  daily  in  any  Zone.  Box  3528,  Editor 
&  Publisher. 

REPORTER— 9  years  experience;  BA  De¬ 
gree;  done  it  all-columns,  city,  county, 
state,  police,  sports  beats.  Award-winning 
features  and  investigative  pieces.  34  years 
old.  Zone  9,8,6.  Box  3817,  Editor  & 
Publisher. 


HIGHLY  COMPETENT,  experienced  pro¬ 
fessional  newsman,  bureau  chief,  25  years 
Europe  wire  agencies,  radio  reporting  cur¬ 
rently  specializing  east  European  affairs, 
NATO,  common  market  seeks  responsible 
position  charge  foreign  news.  Still  working 
Europe  but  eager  return  U.S.  Prefers  New 
England  zone  but  will  consider  others. 
Reply  to  Boite  38,  I.P.C.  1,  Blvd.  Char¬ 
lemagne,  1040  Brussels,  Belgium. 


REPORTER-PHOTOGRAPHER,  32,  knows 
government,  politics  inside  and  out  at  all 
levels.  Also  specializes  in  environmental, 
music,  outdoor,  survey  research  etc.  MAJ; 
BA  pol.  sci.  Mich.  State.  Prefers  zone  5  or 
2  daily.  Writes  fast  and  good.  Box  3829, 
Editor  &  Publisher. 


FORMERLY  AWARD-WINNING  PROMO¬ 
TION  MANAGER  seeks  return  to  news¬ 
paper  field.  Won  national  recognition  in 
circulation,  readership  and  public  service 
promotions.  Top-notch  writer,  with  crea¬ 
tive  skills  in  ads,  and  college  teaching  ex¬ 
perience.  Call  (312)  336-5144. 


METRO  AREA  REPORTER,  5  years  experi¬ 
ence  with  local  government  and  features, 
1  seeks  writing  spot  with  management  tu- 
I  ture  on  quality  daily  Zones  1-5.  Strong 
prose;  VDT  qualified.  Box  3899,  Editor  & 
Publisher. 


FORMER  weekly  and  small  (17,000)  daily 
editor  now  with  large  daily  group,  seeks 
return  to  community  involvement  as  take- 
charge  editor  of  small  daily  or  weekly. 
Totally-qualified  non-drinker.  Zones  4,  9. 
Box  2070,  Editor  &  Publisher. 


PHOTO  EDITOR,  experienced,  looking  for 
metro  publisher  committed  to  best  use  of 
photos  and  willing  to  grant  authority. 
Strengths:  extensive  photo  background, 
expert  pix  judgment,  initiator  of  eye¬ 
catching  assignments  and  layout.  Box 
3737,  Editor  &  Publisher. 


PHOTOGRAPHER  with  6  years  news  ex¬ 
perience  seeking  to  relocate.  Contact  Box 
3922,  Editor  &  Publisher. 


TOP  GOVERNMENT  WRITER,  49,  seeks 
top  editor’s  spot  on  small  daily. 

Box  3917,  Editor  &  Publisher 


EDITORIAL 


.OLD  PRO  seeks  new  reporting  challenge 
on  small  daily,  strong  weekly.  Zone  3  or  4. 
Camera,  darkroom,  layout,  scanner,  VDT 
experience.  Box  3936,  Editor  &  Publisher. 


SPORTSWRITER,  dedicated  and  experi¬ 
enced,  seeks  position  with  mid  to  major 
size  paper  in  Zone  1  or  2.  Please  contact 
Box  3933,  Editor  &  Publisher. 


BROADLY  EXPERIENCED  reporter.  27, 
seeks  job  on  medium  or  large  daily.  2  years 
reporting  experience,  copy  editing  with 
VDTs,  political  speech  writer  major  or 
magazine  credits,  edit  page  editor  major 
campus  daily,  good  on  photo.  Zones  1,  2, 9 
Box  3898,  Editor  &  Publisher. 


PUNK  COLUMNIST  doesn’t  give  a  damn  if 
your  rag  hires  him.  It’s  your  loss.  Whimper 
to  3795  E.  22nd,  Eugene,  OR  97403. 


MULTI-TALENTED  lifestyle  editor,  small 
daily,  seeks  job  with  writing  emphasis.  Box 
3925,  Editor  &  Publisher. 

MANAGING  EDITOR  of  small  media 
magazine  seeks  return  to  reporting.  Strong 
on  news,  features,  copy  editing.  Reply  Box 
3919,  Editor  &  Publisher. 


3  YEARS  experience,  1976  J-grad  can  do 
news,  sports,  features,  photos  and  educa¬ 
tion.  Can  type,  spell,  listen  and  adapt  to 
your  style.  Have  clips.  Congressional,  daily 
and  weekly  training  and  will  travel.  Can 
work  with  you  and  your  town.  Box  3907, 
Editor  &  Publisher. 


EXPERIENCED  general  assignment  repor¬ 
ter,  4  years  on  large  weekly,  seeks  report¬ 
ing  job  on  daily.  Intelligent,  hard-working, 
dedicated.  MA  journalism.  Prefer  Zones  9, 
8.  Box  3912,  Editor  &  Publisher. 

SPORTS  EDITOR.  30,  with  daily  and  metro 
reporting  experience  seeks  reporting  or 
desk  job  with  metro  daily  in  any  Zone.  BA. 
MAJ  with  5  years  professional  experience. 
Clips  available.  Box  3903,  Editor  & 
Publisher. 

SPORTSWRITER  stuck  on  desk  at  major 
New  York  daily  wants  out  of  office  and  into 
arenas.  Have  covered  most  sports  and 
freelance  for  Basketball  Weekly,  Track  & 
Field  News,  Runner’s  World  Magazine  and 
others.  I’m  young,  eager  and  I’m  good. 
Surely  there  must  be  someone  out  there 
with  a  writing  position  for  me.  Box  3931, 
Editor  &  Publisher. 

GENERAL  ASSIGNMENT  reporter,  23, 
with  2  years  on  Midwest  daily,  seeks  Met¬ 
ropolitan  paper.  Desire  to  re-locate  on  At¬ 
lantic  or  Pacific  coast.  Have  covered  all 
beats  from  government  to  features.  Self- 
motivated,  VDT  trained.  BA,  single.  Shar- 
.  man  Stein,  Route  5,  Box  42,  Chippewa 
^Falls,  Wl  54729,  (715)  723-5882. 


TALENTED  newswise  photographer.  MSJ. 
Will  relocate.  (213)  397-6371.  J.  Biltchick, 
12763  Mitchell  Ave.,  Apt.  ^  Los  Angeles 
CA  90066. 


EDITORIAL 


AWARD-WINNING  36-year-old  bilingual 
copyeditor/reporter/rewrite  man,  11  years 
experience  major  dailies,  wire  services  in 
US  and  Canada,  strong  on  features  and 
investigative,  experience  VDT,  seeks  desk 
or  writing  spot  in  Zones  1,2, 5.4,8  or  On¬ 
tario.  Fast,  professional.  Box  3928,  Editor 
&  Publisher. 


FREELANCE 


WHEN  YOU  NEED  FREELANCE  HELP  list 
your  needs  in  "Freelancer’s  Newsletter" 
WITHOUT  CHARGE  for  qualified  on-target 
response.  Published  twice  monthly.  Dept. 
EP-1,  P.  0.  Box  128.  Rhinebeck,  N.Y. 
12572.  (914)  876-2713. 


HISTORICAL  WRITER  seeks  outlet  for  his¬ 
tory  features  in  regionally  oriented  news- 
aper  page  or  supplements.  Experienced 
oth  in  book  and  newspaper  work.  Writes 
best  at  750  to  1,000  word  length.  Well 
suited  to  op-ed  pages.  (3oing  rates  accept¬ 
able.  Freelance.  Zone  2.  Joan  H.  King.  Box 
3658,  Editor  &  Publisher. 


PHOTOJOURNALISM 


EXPERIENCED,  YOUNG  and  assiduous 
photographer  seeks  employment  on 
weekly  or  daily  in  any  Zone.  Resume  and 
portfolio  available  on  request.  Clif  Page. 
526  Beryl  Dr.,  Kent.  OH  44240  (216)  673- 
0093. 


PRODUCTION 


PRODUCTION  MANAGER- Executive 
foreman.  Proven  record  in  cost,  personnel 
reduction;  labor  relations,  cold  type  con¬ 
versions;  VDT  operations.  Knowledgeable 
in  all  departments,  front  to  back.  Box 
3821,  Editor  &  Publisher. 


PUBUC  RELATIONS 


FORMER  USAF  INFORMATION  OFFICER 
seeks  similar  position  in  civilian  world.  Has 
11  years  experience  managing  military 
public  relations  programs.  Edited  award¬ 
winning  weekly  newspaper  3  years.  Also  3 
years  experience  in  radio-TV  management. 
BA.  Journalism  (science  writing)  and 
graduate  work.  Just  returned  from  6 
months  holiday  m  Europe  and  ready  to  go 
to  work,  any  Zone  or  overseas.  Write;  T. 
White,  P.O.  Box  251.  Panama  City,  FL 
32401  or  telephone  (904)  785-1669. 

PUBLIC  RELATIONS  professional  with 
newspaper,  magazine  and  government 
background  seeks  #  1  PR  job  in  small 
company  or  #2  in  large  company.  Prefer 
Arizona  or  California,  but  will  consider 
other  areas.  Write  Box  3736,  Editor  & 
Publisfier. 


EDITOR  &  PUBLISHER  for  March  4,  1978 


39 


Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


A  pig  in  a  poke! 

The  rhubarb  over  the  premature  publi¬ 
cation  of  excerpts  of  the  H.  R.  Haldeman 
book  "The  Ends  of  Pouer”  (New  York 
Times  Books,  S12.95)  may  have  set  the 
syndication  business — at  least  the  syndi¬ 
cation  of  books  like  this  one — back  many 
years. 

The  New"  York  Times  Syndication 
Sales  Corporation  had  sold  excerpts 
from  the  book  in  five  installments  to 
about  30  newspapers  plus  New  sweek  for 
a  sum  approximating  S850.000.  When  the 
Washington  Post  blew  the  whistle  on  the 
deal  by  publishing  a  lengthy  account  of 
the  book  before  the  publication  date  (the 
Waslunfiton  Star  had  bought  the  articles, 
not  the  Post)  the  validity  of  all  the  syndi¬ 
cated  sales  became  questionable. 

A  lot  of  editors  w  ho  had  signed  up  for 
payments  of  S5.000  to  S25.(KX)  said  they 
thought  the  deal  should  be  "re¬ 
negotiated. "  Some  implied  they 
wouldn't  pay.  Others  suggested  they 
might  sue  to  recover  the  money  they  had 
laid  out  for  advance  promotion  of  the 
series. 

Unfortunately,  some  of  those  editors 
admit  they  bought  a  pig  in  a  poke — they 
never  saw  the  book  or  the  galley  proofs. 
They  and  a  lot  of  other  editors  are  going 
to  be  much  harder  to  sell — much  tighter 
with  their  money — in  the  future  when 
such  books  are  offered. 

The  book  contains  some  interesting 
anecdotes  about  people  and  events 
(some  of  which  have  already  been  dis¬ 
puted  by  others)  but  it  adds  little  factu¬ 
ally  to  the  Watergate  chronicle. 

As  David  Rosenbaum  wrote  in  The 
Times  the  day  the  news  of  the  book 
broke  on  Feb.  17: 

"The  book  adds  little  substantive  evi¬ 
dence  to  the  reams  of  tapes,  testimony, 
documents  and  interviews  that  have 
chronicled  the  activities  of  Mr.  Nixon 
and  his  aides  from  the  time  of  the  Water¬ 
gate  break-in  on  June  17,  1972,  until  Mr. 
Nixon  resigned  from  office  on  Aug.  8, 
1974. 

"But  Mr.  Haldeman  presents  his  own 
theories  and  suppositions  about  aspects 
of  the  Watergate  scandal:  how  the 
burglary  happened  to  be  committed,  for 
example,  and  how  the  cover-up  came  un¬ 
raveled.  Always,  in  these  matters,  he 
says  that  he  does  not  know  the  facts  and 
can  only  make  guesses,  based  on  his  po¬ 
sition  as  a  White  House  insider." 

Actually,  for  a  guy  who  was  supposed 
to  be  the  second  most  powerful  man  in 
the  White  House,  by  his  own  admission, 
and  sat  at  the  right  hand  of  the  first  most 
powerful  man,  his  book  is  a  disappoint¬ 
ment.  He  didn't  and  doesn't  know.  His 
tale  about  the  whole  incident  is  mostly 


theoiA  and  conjecture. 

Haldeman.  or  his  co-author,  Joseph 
DiMona.  makes  the  mistake  of  assuming 
the  reader  remembers  too  much  about 
names  of  people  and  places  over  five 
years  ago.  Sometimes  the  reader  is  left  to 
his  own  devices  to  reconstruct. 

The  book  is  a  disappointment  for  those 
who  thought  Haldeman  would  "tell  all.” 
The  book  jacket  blurb  says  we  have  been 
"waiting  in  Vain  for  others,  including 
Richard  Nixon  himself,  to  tell  the  truth 
about  Watergate"  and  implies  that  is 
what  Haldeman  is  delivering. 

We  still  have  to  wait.  The  reading  pub¬ 
lic.  and  a  lot  of  newspaper  editors,  have 
been  "had." 

Paperback  libel  law 
book  to  be  published 

Scripps-Howard  Newspapers  will  pub¬ 
lish  a  paperback  edition  of  the  book. 
Synopsis  of  the  Law  of  Libel  and  the 
Ripht  of  Privacy.  The  book  was  pub¬ 
lished  by  the  E.  W.  Scripps  Company  in 
hard-cover  late  last  year  for  use  by  its 
newspapers,  broadcasting  outlets,  wire 
service,  and  syndicates. 

Written  by  Bruce  Sanford  of  the 
Cleveland  and  Washington  law  firm  of 
Baker,  Hostetler  &  Patterson,  who 
specializes  in  corporate  and  communica¬ 
tions  law,  and  with  help  in  editing  by 
Thomas  L.  Boardman,  editor  of  the 
Cleveland  Press,  the  book  is  a  complete 
revision  of  a  text  first  published  in  1929 
and  most  recently  revised  in  1963. 

Since  the  last  revision  the  law  of  libel 
has  undergone  the  most  significant 
changes  since  its  birth  centuries  ago,  and 
Sanford  has  incorporated  them  in  his  up¬ 
dating. 

After  the  needs  of  the  Scripps’  opera¬ 
tions  were  met,  there  was  a  limited  cour¬ 
tesy  distribution  of  the  hard-cover  book 
to  members  of  the  communications  in¬ 
dustry,  journalism  schools,  and  law 
schools.  As  a  result,  a  number  of  re¬ 
quests  asked  that  the  text  be  made  avail¬ 
able  to  students  and  to  other  newspapers 
and  broadcast  news  operations  outside 
Scripps-Howard. 

It  is  in  response  to  these  requests  that 
a  second  printing  was  authorized  as  a 
service  to  the  industry.  The  book  will  be 
sold  at  cost. 

Paperback  production  will  begin  in 
March.  Price  of  individual  copies  will  be 
$1 .00,  plus  25c  for  postage  and  handling. 
On  orders  of  10  copies  or  more,  the  price 
is  $1.00  per  book,  plus  the  cost  of  post¬ 
age  and  handling  for  the  bulk  shipment. 
Orders  may  be  addressed  to  NEA,  P.O. 
Box  91428,  Cleveland,  Ohio  44101. 


Jefferson  award 
to  Sen.  Humphrey 

The  Thomas  Jefferson  Award  which 
honors  a  public  official  who  has  made 
outstanding  contributions  to  the  rights  of 
news  media  to  inform  the  public  was  pre¬ 
sented  to  the  late  Sen.  Hubert  H.  Hum¬ 
phrey  in  ceremonies  at  Texas  Tech  Uni¬ 
versity  February  17. 

The  award  banquet  highlighted  Mass 
Communications  Week  at  Texas  Tech 
University.  The  award  was  accepted  for 
the  Humphrey  family  by  Dr.  John  De- 
Santo,  chairperson  of  the  Mass  Com¬ 
munications  Department  of  St.  Cloud 
State  University,  Minn.  The  St.  Cloud 
State  student  chapter  of  Sigma  Delta  Chi 
journalism  fraternity,  nominated  Hum¬ 
phrey  for  the  award  shortly  before  his 
death. 

The  presentation  was  made  by  Harold 
Hudson,  publisher  of  the  Perryton  (Tex.) 
Herald  and  president  of  the  National 
Newspaper  Association. 

Humphrey  was  cited  for  his  many  con¬ 
tributions  to  and  strong  defense  of  news 
media  to  inform  the  public  of  gov¬ 
ernmental  affairs. 

Don  Waddington,  vicepresident  of  the 
Branaham  Advertising  Company  of  Dal¬ 
las  and  chairperson  of  the  Texas  Tech 
Mass  Communications  Advisory  Com¬ 
mittee,  presided  at  the  awards  dinner. 

The  sixth  annual  Thomas  Jefferson 
Award  Dinner  was  sponsored  by  the 
Texas  Daily  Newspaper  Association, 
Texas  Association  of  Broadcasters, 
Texas  Press  Association,  Texas  Tech 
University  and  the  Mass  Communica¬ 
tions  Advisory  Committee. 

Co-op  guide  available 
from  art  service 

"Co-op  ’78,”  an  exhaustive  guide  to 
U.S.  manufacturers’  cooperative  adver¬ 
tising  programs,  is  now  available  to 
newspapers  at  no  charge  from  Multi-Ad 
Services,  Inc.,  of  Peoria,  111.  The  guide 
lists  individual  manufacturer’s  ad  co-op 
programs,  with  manufacturer  require¬ 
ments,  guidelines,  and  claim  procedures 
for  each.  Offering  ready-to-go  layouts  for 
each  co-op  program  listed,  the  guide 
exists,  according  to  Multi-Ad,  to  ac¬ 
quaint  newspapers  and  publication 
people  with  available  co-op  programs 
and  manufacturer’s  requirements. 

"Our  ultimate  objective  for  this 
guide,”  according  to  John  Steffens  of 
Multi-Ad,  “is  to  provide  a  simple,  time¬ 
saving  vehicle  that  will  work  effectively 
in  improving  both  the  linage  and  the  ef¬ 
fectiveness  of  individual  manufacturer’s 
co-op  programs.” 

Past  editions  of  simplified  co-op  pro¬ 
grams  like  this  have  resulted  in  substan¬ 
tial  linage  gains  for  many  newspapers 
across  the  country,  according  to  Steffans. 
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VOTE  HO 


President  Carter’s  Panama  Treaties  will  not  buy  peace. 

Our  Panama  Canal  without  strong;  American  leadership  would 
be  closed  to  U.S.  ships  by  Communist  sympathizers.  That  would 
tighten  the  noose  by  which  the  enemies  of  Freedom  hope  to 
strangle  our  nation. 

Before  the  ink  would  dry  on  the  ratified  treaties  we  would  be 
urged  to  give  up  our  protectorate  of  Puerto  Rico  and  our  Naval 
Base  at  Guantanamo  Bay  in  Cuba. 

Emboldened  by  our  weakness  at  Panama,  the  Soviet  fleet  would 
find  more  ways  to  “protect”  their  fishing  trawlers  now  ranging 
closer  and  closer  to  our  shores. 

Weakness  does  not  buy  peace:  it  never  has  and  it  never  will. 

When  Great  Britain  abandoned  the  Suez  Canal  she  signed  her 
death  warrant  as  a  first  rate  World  Power.  Suez  was  blockaded  for 
years.  Chaotic  war  soon  broke  out  between  Egypt  and  Israel. 
Giving  up  the  Suez  Canal  did  not  buy  peace. 

Our  own  government  cannot  buy  peace  by  giving  up  the  Panama 
Canal. 

Vote  NO.  Keep  the  United  States// r.sf  among  the  nations  of  the 
world. 


''Proclaim  liheHy  through 
all  the  land  unto  all  the 
inhabitants  thereof.'' 

(Lev.  25:10) 
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Chuck  Michaels,  left,  and  Bill  Schaffer,  of  Kentucky  Post  Youth  Reporters  Society, 
trudge  through  the  snow  to  the  White  House  with  Vance  Trimble,  editor  of  The  Post. 


Kentucky  Post  cubs  learn  by  doing 


We’re  giving  kids  a  break  in  the  news  business, 
and  at  The  Kentucky  Post  we’re  getting  a  break 
in  return— a  window  into  their  world. 

We  sent  out  the  call  for  high  school  reporters 
and  got  35  eager  ones.  We  give  them  a  chance  to 
learn  by  doing. 

We  know  how. 

One  example :  When  our  editor  went  to  the 
White  House  to  join  40  editors  and  broadcasters 
for  a  conference  with  President  Carter,  he 
took  along  two  of  our  youth  reporters. 

They  weren’t  able  to  sit  in  on  the  President’s 


session;  instead  they  roamed  the  White  House 
corridors  getting  their  own  interviews  and— by 
great  luck— worked  on  a  back-home  story  that 
had  a  genuine  White  House  angle. 

That  was  just  the  start.  Two  weeks  later, 
Kentucky  Gov.  Julian  Carroll  invited  eight  of 
our  youth  reporters  to  Frankfort  for  lunch  at  the 
Governor’s  mansion  and  a  press  conference. 

We’re  talking  to  young  people.  They’re  talk¬ 
ing  to  us.  We’re  both  learning  a  lot. 

And  our  readers  get  a  dividend— a  newspaper 
with  bright  young  ideas. 
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